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Formula Feed Production Sets Record 


Price Rollback 
in Good Position 

CHICAGO—A sharp reduction in 
cotton bag prices during the past 
week has put the price level for cot- 
tons at its lowest point since the 
outbreak of the Korean hostilities and 
has resulted in a sizeable shift by 
feed mills from burlap to cotton bags. 

Cotton feed bags of 4.25 oz. con- 
struction currently are about $40 a 
thousand under the standard 40 by 
52 7%-oz. burlaps. Cotton bags for 
formula feeds are listed at about $297 
a thousand as against $337 a thous- 
and for the burlaps. 

Principal reason for the cut in 
cotton bag prices was the recent roll- 
back ordered by the Office of Price 
Stabilization. 

Meanwhile, with the price of cot- 
ton bagging well below Calcutta and 
U.S. burlap quotations, it appears 
that the Indian government will re- 
duce its export tax on burlap to 
bring that country’s principal export 
item more in line with cotton textile 
bag fabrics. The Indian government 
apparently has concluded that it 
needs the U.S. market for burlap. 
Currently the export tax on burlap 
amounts to 1,500 rupees per ton 
which equals 8¢ to 9¢ per yard on 
finished burlap. 

Trade sources believe the tax re- 
duction would be the likeliest action 


to end the impasse between Indian 
and U.S. markets. It would substan- 
tially reduce the prices the U.S. bur- 
lap importers would have to pay 
without cutting the profit margin for 
Calcutta dealers. 

The result of the high export tax 
on Indian burlap has been a com- 
plete absence of interest in offers 
from Calcutta dealers and a great 
decline in exports. 

The Indian government is expected 
to announce its reduction in burlap 
export taxes within the next three 
or four weeks. 


COURT ERASES HALF CENT 
GRAIN RATE DIFFERENTIAL 


BUFFALO—A half cent differen- 
tial in freight rates on export grains 
originating at Great Lakes ports be- 
tween Baltimore on the one hand and 
the eastern ports of New York, Al- 
bany, Boston and Portland, Maine, on 
the other, has been erased by a U.S. 
district court. The court set aside an 
order of the Interstate Commerce 
Commission which turned down a 
proposal for eliminating the differen- 
tial. 

When the ocean rates on grain ex- 
port were equalized by the steamship 
lines in 1935 from all East Coast 
ports, the ports of New York, Boston, 
Portland, Maine, and Albany were 
left with the half cent disaglvantage 
on ocean-going grain from fhe Great 
Lakes. ICC turned down an appeal 
for adjustment with the statement 
that the differential was “just and 
reasonable.” 


AFMA REPORTS SIX-MONTH 
OUTPUT 9% OVER YEAR AGO 


10%, Poultry Feed Expansion Led by Big Boosts in Broiler, 
Turkey Ration Volume; Beef, Hog Feeds 
Lead Percentage Gains 


FEEDSTUFFS FEATURES 


ADM PURCHASES GRAIN 
FIRM IN SIOUX CITY 


MINNEAPOLIS—The purchase of 
the Flanley Grain Co. of Sioux City, 
Iowa, has been announced by the 
Archer-Daniels-Midland Co., Minne- 
apolis. The firm is one of Sioux City’s 
oldest wholesale grain companies. 

Dean Anderson, a Flanley em- 
ployee, has been named to manage 
the branch. 


On Threshold of New Antibiotic 
Developments, Poultry Men Told 


Further important developments in 
the use of antibiotics in poultry and 
swine nutrition are no further than 
a few months away, John C. Plonsky, 
vice president and general manager 
of the Ray Ewing Co., Pasadena, pre- 
dicts. Speaking at a recent two-day 
panel discussion on poultry nutrition 
at the Utah State College of Agricul- 
ture, Logan, Utah, Mr. Plonsky re- 
viewed work done by his own and 
other companies and by experiment 
stations. 

“Naturally, most of the research 
was done with the antibiotics then 
at hand and in use for pharmaceu- 
tical purposes,” he said. “In the pro- 
duction of these drugs, many thous- 
ands of organisms were screened for 
their production of antibiotics with a 
wide spectrum and_ effectiveness 
against specific diseases. Some were 
eliminated because of toxicity, oth- 
ers because of difficulty in producing 
them, and those surviving the screen- 
ing test were developed by different 
producers. It is our belief that many 
of the organisms and per- 
haps thousands not as yet screened, 
could be even more effective in the 


efficient feeding of animals and poul- 
try than those now being used. With 
this in mind, we have tested some 
50 different and new antibiotic fer- 
mentation solubles, and at present 
are further testing strains of or- 
ganisms that have given phenomen- 


WARM WEATHER FAVORS 
CORN DEVELOPMENT 


* 


WASHINGTON — Warm weather, 
abundant sunshine and mostly ample 
soil moisture favored development of 
corn in practically all northern and 
middle sections of the U.S., especial- 
ly in the main Corn Belt, according 
to the official weekly crop bulletin. 
In Towa, 26% of the crop was in 
tassel July 25, about the same as 
last year but behind development the 
previous two years. Oat harvesting is 
reported later than usual in north 
central areas but 20% completed in 
Iowa and 70% in Illinois. Soybean 
progress is good to excellent. 


al results in repeated tests at low 
levels with chicks. One of the most 
promising, an English strain of B. 
subtilis, was reluctantly discarded 
because of the difficulty involved in 
manufacturing it in dry form for 
commercial use. We think that new 
antibiotics will be developed in the 
next few months that will represent 
an improvement over those now in 
use and will be cheaper to produce. 

“In tests conducted in our plant 
and in the field, we have observed a 
response from a vitamin B, material 
produced by a primary bacterial fer- 
mentation that resembled and equals 
that obtained with a combination of 
vitamin B. and most of the anti- 
biotics. There may be another factor 
involved here, perhaps a type of Lac- 
tobacillis bulgarious or possibly a 
form of the so-called whey factor. 

“Since an interrelationship has 
been demonstrated between nutrient 
factors such as vitamins, amino acids 
and antibiotics, with some having a 
sparing action on others, work is in 
progress to coordinate and crystallize 
our knowledge and use of these fac- 
tors in feeds.” 


CHICAGO—The tonnage of live- 
stock and poultry feed manufactured 
during the first half of 1951 has 
reached an all-time record level, ac- 
cording to Walter C. Berger, presi- 
dent of the American Feed Manu- 
facturers Assn. Figures on tonnage 
reveal the industry has been manu- 
facturing feed at a six months rate 
9% greater than for a comparable 
period in 1950. 

“Wider use of improved feeding 
and management practices, coupled 
with increased livestock and poultry 
numbers, has accounted for the rec- 
ord production of manufactured 
feeds,” Mr. Berger declared 

Turkey Gain Large 

Formula poultry feeds, which ac- 
count for 60% of the $3 billion in- 
dustry’s oytput, showed a tonnage 
increase of 10%. Broiler feeds, rapidly 
becoming a significant part of poul- 
try feed tonnage, moved up 26%, 
while turkey feed volume was in- 
creased 30%. 

“These figures reflect the trend 
toward commercialization of the tur- 
key and broiler industries,” Mr. Ber- 
ger pointed out. 

The biggest percentage gains were 
shown in the production of hog and 
beef feeds. The increases were 34 
and 55% respectively. However, hog 
feed tonnage constitutes less than 
9% of the total amount of feed man- 
ufactured, while beef feeds make up 
less than 4% of the annual produc- 
tion. 

Dairy Volume Off 

Dairy feed and concentrate, which 
represents 20°% of all formula feeds, 
was the only classification outside 
of scratch grains to reflect a revers- 
al of the upward trend. Production 
of these feeds was down 3% for the 
six-month period. 

Since 1947, the American Feed 
Manufacturers Assn. has been as- 
sembling monthly production com- 
parisons from individual feed manu- 
facturers. Previously, all releases on 
production by area and feed type 
have been confined to cooperating 
feed companies. In the future, semi- 
annual reports showing production 
trends will be made public. Monthly 
and area statistics will remain con- 
fidential to participating feed) manu- 
facturers, Mr. Berger said. 
TRAFFIC MANAGER PROMOTED 

MEMPHIS — Everett C. Harris, 
traffic manager for 14 years at Allied 
Mills here, has been promoted to as- 
sistant plant manager. Succeeding 
him as traffic manager is Floyd Thom- 
ason, assistant traffic manager for 
five years. 
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Successful Selling 


OME compact rules for successful selling were presented to hatchery- 

men at the recent IBCA convention in St. Louis by Chester Kessler, 
director of sales promotion for Allied Mills, Inc. Mr. Kessler pointed out 
that limited supplies and high prices for red meats as compared with poul- 
try, plus the highest employment and wage levels in the history of the coun- 
try, give an “opportunity for higher egg and poultry meat production limited 
only by the ability of the poultry industry to sell its products.” 

His “Ten Commandments of Selling” are: 

1. Build high value into your chicks. Whether you produce chicks for 
jlacement flocks or broiler raisers, a second rate bird is as out of place 
the Model T in the automobile industry. Careful selection of parent stock, 
k management, etc., are musts. 

2. Make it easy for poultrymen to successfully raise your chicks. Much 
1 needs to be done in further educating the feeder on proper feeding and 
nagement. 

3. Make poultrymen want to buy your chicks. The hatcheryman must 
tinue to aggressively educate his local market on the profit benefits 
a laying hen or broiler enterprise. Many successful hatcherymen are per- 
ally responsible for creating new markets in their local communities. 
e poultry industry likewise must continue to educate the housewise on 
th the nutritive and economic values of eggs and poultry meat in her menu 

ning. 

4. Make it easy for poultrymen to buy your merchandise. Take stock 
your building, its location, internal layout, displays and see whether you 
making it easy for your customer to spend his dollar. 

5. Make it easy for your own sales people to sell your merchandise. Train- 
pays big dividends! Too many ambitious, capable men and women are 
red by the hatcheryman, shown the cash register and sales pad with a 
ow go to it.” Use your supplier's salesman’s “know how” and your own 
ars of experience to increase the sales power of those who work for you. 

6. Make it easy and profitable to merchandise your products. Keep 
yerhead low, accounts receivable at a minimum, and your pulse on turnover, 
hich is the life blood of your business. A reasonable profit and adequate 
orking capital go hand in hand with progressive merchandising. 

7. Make it easy to service your customers. Successful hatcherymen, like 
successful car dealers, find it increasingly necessary to have adequate service 
facilities and competent service personnel. Everything else being equal, he 
who gets the business year in and year out will win on service to the customer. 

8. Build repeat business. It is not the sale today, tomorrow or next week 
that is the most vital. It is the sale next month, next year and ten years from 
now that will decide your progress or failure 

9. Increase your operational efficiency. An impending national shortage 
of manpower will unquestionably affect ‘your local source of personnel. Be- 
come a time study and efficiency expert! Reduce unnecessary work by better 
organization and planning. 

10. Improve customer courtesy. Remember the “black eye” many hatch- 
erymen received in customer courtesy during the last war? As a guide in 
making the customer, who is the life blood of your business, the most impor- 
tant person in the world, do the following as he enters your doorway: 

Waiting Time: Don't make him wait unnecessarily. 

Approach him with a genuine “hello” and a smile. 

Attitude: Do everything possible to make him feel you are going all 
out to serve him. 

Product Information: Know your merchandise. Don’t make him ask 
for information. Tell him why you have the finest on the market. 

Suggestive Selling: Make helpful suggestions on additional purchases. 
It will help the customer and help your cash register. 

Thank You: Say a “thank you” from the heart. It’s his money he 
is spending on your merchandise. A mechanical “thank you” is 
better left unsaid. 

Ask him back: Be sure to say, “Come back again.” You want his 
business in the future. 

* * * 
PPLICABILITY of Mr. Kessler’s rules is not limited to hatcherymen. 
Substitute the words “feed dealer” for “poultryman” or “hatcheryman” 
and the advice is equally good, and just as much needed. The situation this 
year presents an unusual opportunity for pushing feed sales as well as poul- 
try sales to a new record volume. Good merchandise and good merchandising 
will pay big dividends in the feed business this year. 


FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


Further seasonal slackening in formula feed business was reported in 
several areas, although capacity operations continue in the Pacific North- 
west and in the Northeast. With farmers busy with harvesting, retail sales 
tapered off and a decline in shipments from mills resulted. Broiler feed de- 
mand is off in the central states but still good in the Southeast and South- 
west. This buying, along with growing turkey, and steady egg mash and 
poultry business partly offset the termination of chick starter trade. Hog 
feed business is good in the Midwest, with dairy demand off except in scat- 
tered dry sections, Formula feed prices declined along with major ingredients 
(details on pages 58-61). The index of wholesale feedstuffs prices d 
four points to 238.8 and the feed grain index three points to 239.2 in the 


week ending Aug. 1. 
Northwest 


Formula feed business slowed down 
further in the Northwest, and while 
reports on the extent of the decline 
varied somewhat among manufac- 
turers, it was generally agreed that 
the seasonal dropping off in demand 
was developing more slowly than in 
past Augusts. 

A slowing in sales at the retail 
level is considered normal] at this 
time of the year as farmers become 
preoccupied with harvesting opera- 
tions. Consequently, dealers’ supplies 
on hand last longer and orders to 
manufacturers dwindle. 

Production schedules were trimmed 
back to five days a week by most 
concerns, and although 20 or 24- 
hour operations daily continued, some 
were considering. dropping a shift 
soon. Output, meanwhile, is still 
fairly heavy, with some concerns 
building {ip warehouse stocks to fa- 
cilitate rbduced running time later. 

Turkey feed demand is starting to 
show sonie expansion, taking up part 
of the slack caused by almost total 
disappearance of chick starter busi- 
ness. Grower mash sales, however, 
are holding up fairly well and egg 
mashes are moving in only moderate 
volume. 

Hog feed sales are fair to excel- 
lent. Dairy feed demand is practical- 
ly nil. 

Several major ingredients slumped 
this week, and formula price lists 
were reduced or were due for down- 
ward revision, 

Lower egg-feed and butterfat-feed 
ratios for the Minnesota-Wisconsin 
area were reported during July by the 
U.S. Department of Agriculture. The 
egg-feed ratio was 12.9, compared 
with 13.1 in June and 9.4 a year ago. 
The butterfat-feed figure was 24.8 in 
July, compared with 26 in June and 
22.7 in July, 1950. 


Southwest 


Southwestern formula feed mills 
have passed through a period of 
somewhat easier demand for their 
feed products, particularly hog feeds, 
but some improvement in sales gen- 
erally was noted later in the week. 
In spite of scattered temporary let- 
up in demand throughout the terri- 
tory, the feed business was holding 
up remarkably well for this season 
of the year, and production con- 
tinued at a heavy pace. 

The larger milling organizations 
continued to require at least six days 
of plant operations in order to meet 
shipping instructions, while some of 
the smaller outfits have cut back to 
five days. The amount of business 
on the books for manufacture next 
week was not quite as large as was 
the rule through the past several 
months. Even at that, most mills 
already had sufficient orders for two 
to three days into next week. 

High on the list of best sellers were 
turkey and broiler feeds. These items 
have been consistently in good de- 
mand and little change in the trend 
is expected. Poultry and egg mashes 
were in good demand, and a pick-up 


| in cattle feed sales was noted due 


to dry pasture conditions in the 
southwestern sections of the region. 
Hog feed sales have declined due to 
the abundance of good pasture to the 
east and north of Kansas City and 
the large amounts of salvage feed 
materials which are now on the mar- 
ket. 

- First substantial declines in for- 
mula prices in several months were 
reported by the mills. A sharp drop in 
millfeed values has allowed reduc- 
tions of from $1.50 to an extreme of 
$4 ton in some poultry feeds. Other 
types are down $1@1.50, and heavier 
protein concentrates were reduced to 
a lesser extent. 


Central States 


Formula feed manufacturers in the 
central states are encountering a let- 
down in the demand for their products 
this week, although as yet there is 
not a great amount of concern over 
dwindling order backlogs. 

Mills still are operating at plant 
capacity, but backlogs in some cases 
are less than a week of grinding time. 
The long-term outlook, however, is 


Spokesmen say farmers and feeders 
are extremely busy in the fields at 
this time of year and are not taking 
the time to come to town to buy feeds. 
They are using up their inventories, 
though, and new purchases are mere- 
ly a matter of time. 

Poultry feeds continue to draw the 
heaviest demand, although a slacken- 
ing pace is apparent in broiler feeds. 
Mill representatives say the letup 
can be blamed on a light broiler pro- 
duction six or eight weeks ago when 
broiler prices were low. Prices since 
have recovered, however, and hatch- 
eries are having trouble filling the 
demand for starters. 

Cattle and dairy rations remain 
seasonally slow movers. A few com- 
plaints are cropping up in some areas 
about pastures deteriorating because 
of the heat, however, and demand 
from cattle and dairy feeders appears 
slated for a revival. Hog feeds are 
moving well. 


Southeast 


Usually at this time of the year for- 
mula feed business in the Southeast 
is fairly slow, due to good pastures and 
somewhat slow demand for. broiler 
feeds, but this year broiler feed de- 
mand is holding up exceptionally well. 
In general, business is slacking off 
somewhat but there are indications 
that the general over-all business is 
above average. 

The Southeast is continuing to ex- 
pand broiler operation, which is caus- 
ing’ a steady demand for broiler ra- 
tions. Poultry-feed ratio is still fa- 
vorable. 

Feed manufacturers are still ‘re- 
luctant to book much feed ingredients 
ahead, especially with some of the 
proteins easing off in prices. Peace 
talks in Korea and certain economic 
factors continue to hold feed buyers 
back on making future purchases. 


ioentinued on page 62) 
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CORN DISTILLERS 
DRIED SOLUBLES 


THE APPROVED NUTRITIONAL BOOSTER FOR 
POULTRY, TURKEY, CALF AND HOG FEEDS 


As of August 1st | 
LIMITED QUANTITIES AVAILABLE 


PRICE (in sacks only) 
$62.60 per ton f.o.b. Linden, N. J. 


ESTIMATE YOUR COST AGAINST DESTINATIONS LISTED BELOW: 


75.86 
Des Moines............... 83.56 
Fort Worth................ 85.80 
th vas 87.73 


Indianapolis 
82.27 


ALL OFFERINGS SUBJECT TO CONFIRMATION 


Write, Phone or Wire Your Order to: 


PUBLICKER INDUSTRIES INC. 
CORPORATION 


FEED SALES DIVISION, 1429 WALNUT ST., PHILADELPHIA 2, PA. 


| q 
| 
Adanta 8142) Meridian, 84.95 | 
Birmingham ............... 86.12 82.91 
| New 96.02 q 
San Antonio .............. 87.73 
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Control Situation Uncertain; New 


Law Brings No Immediate Change 


JOHN CIPPERLY 


Washi Sout 


WASHINGTON — The new price 
control law and last minute govern- 
ment action under the old law have 
left the status of existing price reg- 
ulations in an atmosphere of uncer- 
tainty. 

However, it appearg that, for the 
time being at least, anyone under 
price control must continue to oper- 


Loox 10 Amburge 


ments inte every-day fonguoge by our 
skilled field representatives, to fine! dis- 
ibution of ding vitamin and min- 


1305-17 WALNUT STREET * 
PHILADELPHIA 7 PENNSYLVANIA 


ate as if the old law were still in 
effect. 

The formula feed industry con- 
tinues to come under provisions of 
Supplement 7 to the General Ceiling 
Price Regulation. 

The new control law, signed this 
week by the President, extends price 
control] authority until next June 30. 


Orders Reinstated 


The atmosphere of uncertainty was 
created when, at the last minute 
under the old law, the Office of Price 
Stabilization reinstated several or- 
ders which had been postponed under 
the previous 3l-day extension of the 
law during July. 

Manufacturers under CPR 22, the 
general manufacturers order, were 
ordered to file required reports by 
Aug. 13. The new control law pro- 
vides for broader cost increases, but 
affected manufacturers must petition 
individually for relief which is avail- 
able now. And it may take months 
for OPS to process the applications. 

One top OPS official said all com- 
panies covered by OPS regulations 
should continue to operate as if they 
were under provisions of the old con- 
trol law until such time as Charles 
Wilson, defense production chief, can 
review provisions of the new law and 
chart policy for the price agency. 

Regarding agricultural commodi- 
ties, Congress specified in the new 
law that there could be no rollbacks 
below parity or 90% of the May 19 
level, whichever is higher. This 
means that the 10% rollback of beef 
prices is retained, but further roll- 
backs for this commodity are banned. 


Slaughter Quotas 


The conference committee consid- 
ering the control bill dropped the pro- 
posal to write in language permitting 
livestock slaughter quotas, but it was 
expected that hearings would be held 


on a separate bill to permit such 
quotas. 

The new law permits rollbacks on 
non-farm commodities provided the 
new ceiling reflects the highest pre- 
Korean price plus adjustment of any 
cost increase from then through July 
26, 1951. Any firm which believes its 
ceiling doesn’t reflect these costs can 
ask for an adjustment. 


What the Law Says 


Section 4 of the new law says: 

“After the enactment of this para- 
graph no ceiling price on any mate- 
rial (other than an agricultural com- 
modity) or on any service shall be- 
come effective which is below the 
power of (a) the price prevailing 
just before the date of issuance of 
the regulation or order establishing 
such price ceiling, or (b) the price 
prevailing during the period Jan. 25- 
Feb. 24, 1951, inclusive. Nothing in 
this paragraph shall prohibit the es- 
tablishment or maintenance of a 
ceiling price with respect to any ma- 
terial (other than an agricultural 
commodity) or service which (1) is 
based on the highest price between 
Jan. 1, 1950, and June 30, 1950, in- 
clusive, if such ceiling price reflects 
adjustments for increases or de- 
creases in costs occurring subsequent 
to the date on which such highest 
price was received and prior to July 
26, 1951, or (2) is established under a 
regulation issued prior to the enact- 
ment of this paragraph. Upon appli- 
cation and a proper showing of his 
prices and costs by any person sub- 
ject to a ceiling price, the President 
shall adjust such ceiling price in the 
manner prescribed in clause (1) of 
the sentence. For the purposes of this 
paragraph the term costs includes 
material, indirect and direct factory 
labor, factory selling, advertising, of- 
fice and all other production, distri- 
bution, transportation and adminis- 


OVER 3500 USERS are cutting closing costs 


vith the FISCHBEIN 


Portable BAG CLOSER 


@ Entirely portable . . . weighs 
only 102 pounds 

@ Requires no installation, 
supports or plant space . . . 
merely plug into any elec- 
trical outlet 

@ Handles all types of textile 
bags and most paper bags 

@ Economical to use . . . eco- 
nomical to buy! 

i 


LEMS, TOO! 


ADDRESS INQUIRIES TO: 


AVE FISCHBEIN CO. industrial Sewing Machinery 


The FISCHBEIN Portable BAG CLOSER has 
been thoroughly proved to be practical, reliable 
and efficient in both large and small plants, for 
continuous or occasional use. It is being used prof- 
itably in every part of the world under various op- 
erating conditions, and on a great variety of bags. 
IT CAN SOLVE YOUR BAG CLOSING PROB- 


Dept. B 


38 Glenwood Avenue, Minneapolis 3, Minn. 


tration costs except as the President 
may determine to be unreasonable 
and excessive.” 

Another provision of the new law 
is one applying to wholesalers and 
retailers. It provides for customary 
percentage margins over costs. 

OPS reacted to the new law in a 
manner which is hardly one to win 
friends or gain favor in Congress. 
The reinstatement of CPR 22 and the 
required report on the basis of old 
law criteria, subject to possible fu- 
ture adjustment under the provisions 
of the new law, is seen clearly as a 
foot-dragging operation which will 
stall off adjustment of prices for 
manufacturers. This includes not only 
manufacturers under CPR 22 but 
also manufacturers under the GCPR 
and the feed industry under Supple- 
mentary Regulation 7 to the GCPR. 

The short handed staff of OPS 
will take months to process applica- 
tions for price adjustment under the 
new law even after officials deter- 
mine a policy. For manufacturers 
who must report under CPR 22, it 
would be wise to prepare equivalent 
evidence on cost increase factors 
and have it ready to present to OPS 
immediately. 


Feed Industry 

The feed industry is aside from 
the current situation since most of 
the feed ingredients it uses are sell- 
ing below parity and the order itself 
permits adjustments as price of in- 
gredients rise up to parity or the 
potential price ceiling. Nevertheless, 
the provisions of the new law are 
available to feed manufacturers for 
future adjustment of price ceilings. 

From the President down, most ad- 
ministration officials have dammed 
the new law as an inflationary de- 
vice. Government experts are fore- 
casting price increases in cost-of- 
living items by as much as 5% with- 
in a few months. But these forecasts 
must be discounted. A Bureau of La- 
bor Statistics official said recently 
that cost-of-living item prices would 
probably rise by 3 to 4% by fall but 
that by next spring the impact of 
new output of steel plants would 
make steel a surplus item. In short, 
he was saying that our domestic out- 
put was catching up with demand ex- 
cept for some critically short mineral 
items which were needed for mili- 
tary production. 


GULF MOLASSES DEMAND 
REPORTED BETTER BY PMA 


CHICAGO — The Production and 
Marketing Administration reports 
that demand for feed molasses in the 
Gulf area has strengthened some- 
what, in line with usual seasonal ex- 
pectations. Prices show firmer ten- 
dencies at New Orleans. 

West Coast demand for cane black- 
strap meanwhile remains strong, 
while East Coast demand is moderate, 
PMA says. Supplies of citrus molasses 
in Florida are limited, with demand 
strong. 


DEHYDRATED 
ALFALFA MEALS> 
Cer Lots —Truck Loads 


Distributors for 
MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
and Northern WISCONSIN 


MANEY BR 
Ss MILL & ELE 


MINNEAPOL 


602 Board of Trade Building 


Bran seems relatively checper than grains, jillers and/or other concentrates. Now chout 
this winter? Cath or futures. What do you need? 


—forry Parke 


Kansas City, Missouri 
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TIME-TESTED... 
TIME-HONORED... 


DEHYORATED ALFALFA MEAL 


In the dehydrated alfalfa meal industry, 
time is measured from a day in 1932 when 
the W. J. Small Co., Inc., began operations in 
a plant at Neodesha, Kansas. 


Since that day, constant improvements in 
product and service have helped Small’s Dehydrated 
Alfalfa Meal retain and expand its leadership. The 
Small Company was first to assure a dependable supply of 
dehydrated alfalfa meal . . . first to guarantee Carotene content year ‘round... 
first to work out a system of storage geared to the buyer’s shipping schedule 
- ++ first to safeguard Carotene content by cold storage. Today, as always, 
Small’s Dehydrated Alfalfa Meal is processed, stored and shipped with that 
extra care that insures top quality. Today, as always, Small’s Dehydrated 
Alfalfa Meal is First Choice with discriminating buyers. 


THE W. J. SMALL COMPANY, INC. 
KANSAS CITY, MISSOURI 1200 
SALES DIVISION 


DEHYDRATED ALFALFA 


OAK STREET 


WX 
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ALWAYS BUY. 


DURABILITY, Cony 


Industrial 
HAMMERMILL 


wo. 24 


quality grind. Size for size FORDS 

mills compare more than favorably 
with any other mill on the market! 

FORDS exclusive adjustable 
throat has proved its ability to 

assure highest capacity with 

both grains and roughage. 


EE—FORDS industrial Mill Catalog—lllustrated! Write to 


MYERS-SHERMAN CO.. 


Three Products You Can 


Use with Confidence 


a PRATT’S Sol-O-Meeno —the favorite of feed manu- 
facturers every where. A free-running fish soluble supplement 
plus vitamin B, and necessary antibiotics. Replaces all fish 
meal and animal protein in your formulas. 


2. PRATT’S VITA-MASTER—. complete 


vitamin concentrate and fortifier especially designed for cus- 
tom mixing in your own feeds. Contains high vitamin levels, 
fish solubles, fish meal, carotene, liver and glandular meal, vita- 4 
min B, and other necessary factors. 


3. PRATT’S TRIPLE-FIFTY— new star in 
the W. C. Pratt line, 50% soybean oil meal, 50% condensed fish 
solubles on a dry basis producing a product with a minimum 
protein guarantee of 50%. Especially designed for manufactur- 
ers who can incorporate their own antibiotics. 


Write for Information on Our Personalized 
Formulas for Custom Mixers | 


W. C. PRATT COMPANY, INC. 
20 NORTH WACKER DRIVE — CHICAGO 6, ILL. 


Warehouse Stocks at 


Grain Products Co. New Century Co. 
St. James, Minnesota 3939 S. Union Ave., Chicago, Tl. 


United Distributing Co. Green Bay Flour & Feed, Inc. 
116 24th Ave. North 1011 8S. Broadway 
Minneapolis, Minn. Green Bay, Wis. 


FEEDS, INCORPORATED 


JOBBERS, BROKERS, DISTRIBUTORS OF ALL FEED INGREDIENTS 


327 SO. LA SALLE ST. Phones: { Wabash oe 
CHICAGO, ILL. TWX: Cg. 2163 


CCC Position, State Laws Differ 
on Assessing Grain Damage Loss 


The now receding flood waters of 
the Kaw and Missouri have left in 
their wake some knotty legal prob- 
lems for the grain trade. 

In pursuing its way from Salina, 
Kansas, through the two Kansas 
Cities to the St. Louis area, the flood 
ripped up bridges, railroad trestles 
and tracks and inundated many in- 
dustrial plants, gas storage facilities 
and grain elevators. The total dam- 
age now is estimated at close to one 
billion dollars, although no firm reck- 
oning can be made until some order is 
restored to the stricken area. The 
grain losses are roughly set at be- 
tween 10 and 12 million bushels. 

Grain elevators which were flooded 
out stand in the unenviable position. 
of having a large part cf their losses 


EDITOR’S NOTE: Left behind by 
the receding waters of the Kaw and 
Missouri rivers after the recent ma- 
jor floods are some knotty legal prob- 
lems concerning the liability for 
flood-damaged grain. Complicating 
the solutions to these problems is the 
impact of the Uniform Grain Storage 
Agreement, under which the Com- 
modity Credit Corp. operates, with 
state warehouse laws. The accom- 
panying article, which discusses the 
legal aspects of this situation, was 
prepared for Feedstuffs by Royce M. 
McKinley, general counsel, National 
Grain Trade Council. 


that is, the grain they house—un- 
insured. The question now arises of 
who will have to bear the financial 
burden of the water-ruined grain. 
Should it be the warehouseman or 
the holder of the warehouse receipt? 
And if the latter, how should the 
losses on commingled grain be split 
up between the various depositors? 
These questions are not made simpler 
by the presence of the government— 
in the guise of the Commodity Credit 
Corp.—as the stakeholder of a large 
amount of grain in the flood-ridden 
warehouses. 

A tentative decision has been made 
to allow the warehousemen involved 
to sell the damaged grain and hold 
the proceeds in trust for whomever 
is ultimately determined to be en- 
titled to them. This decision is, of 
course, only an expedient to prevent 
further damage, and is not a solution. 


Warehouseman Not Liable 


This much seems fairly clear at this 
point—if the warehouseman exercised 
due care, under the flood circum- 
stances, in attempting to protect the 
grain in his elevator, he should not 
be liable for the damaged grain to 
the holders of warehouse receipts. 
This is so since the warehouse laws 
of neither Kansas nor Missouri re- 
quire the warehouseman to carry 
insurance against flood for the benefit 
of the depositor. Nor do these laws, 
beyond the prescription of certain 
possible causes of loss which must 
be insured against, impose any higher 
standard of care on the warehouse- 
man than that which would be exer- 
cised by “a reasonably careful owner 
of similar grain.” 

The warehouseman does not seem 
to be under any greater liability with 
respect to grain owned by CCC even 
though this grain is stored under the 
relatively stricter terms of the Uni- 
form Grain Storage t. This 
agreement, like the state laws, does 
not require the warehouseman to in- 
sure against flood, although he must 
insure against loss by fire, lightning, 
inherent explosion, windstorm, cy- 
clone or tornado for the full market 
value of the grain. Generally, unlike 
the state laws, the agreement does 
not specify a standard of conduct 
against which the warehouseman’s 
liability will be measured; rather, the 
warehouseman’s duties with regard 
to government grain are spelled out 


in detail and presumably a failure to 
live up to the provisions of the con- 
tract would result in liability for the 
warehouseman. 

In certain instances, even under the 
Uniform Agreement, where the ques- 
tion is one of the warehouseman’s 
duty to keep grain in condition or of 
his duty with regard to government 
grain which is stored identity pre- 
served or is accepted for handling 
only, the warehouseman’s responsi- 
bility to conduct his operations as a 
“reasonably prudent owner” or with 
due care is definitely stated. 

By inference from the fact that 
insurance against flood is not one of 
the requirements of the Uniform 
Grain Storage Agreement and from 
the fact that the only other term 
of the agreement which seems to have 
application to the present situation 
is one which requires the warehouse- 
man to give notice to CCC when it 
appears that conditioning will not 
prevent the deterioration of some of 
its grain, it is apparent that the ware- 
houseman will escape liability on 
flood damaged grain if he met the 
definite provisions of the contract as 
to notification. Under flood conditions, 
it may even be doubted just how 
strictly the notification term of the 
contract would be interpreted. 


Warehouseman as Owner 


Where the warehouseman is not 
simply a bailee of other people’s grain 
but, in fact, owns a parcel of com- 
mingled grain himself, the legal posi- 
tion of the warehouseman vis-a-vis 
his depositors is somewhat more con- 
jectural. It may be thought that in 
such case, the warehouseman becomes 
a depositor to the extent of his own- 
ership, and that he stands to win or 
lose in accordance with the manner 
in which the rights and liabilities of 
the various interested owners are 
worked out. 

This may not be absolutely true. 
The warehouse law of Kansas, for 
example, contains a provision that 
the warehouseman cannot set up title 
in himself and thus refuse to deliver 
the grain according to the terms of 
the warehouse receipt unless the 
“title or right is delivered directly 
or indirectly from a transfer made 
by the depositor or his transferee at 
the time of or subsequent to the de- 
posit for storage.” If this statutory 
provision is Ao be taken literally, it 
may well be that where a warehouse- 
man himself owns a portion of a 
damaged commingled mass of grain 
he cannot set up a claim in behalf 
of his own grain against the claims 
of the other depositors. This would 
mean that the warehouseman’s grain 
would bear the full brunt of any loss 
before it would be chargeable to the 
other depositors at all. The same pos- 
sibility of this initial heavy burden 
being placed on the warehouseman 
fortunately does not seem to exist 
under the terms of the Uniform Grain 


Storage Agreement. 


grain on which there 
to who should bear 
mingled grain, there 
rata sharing of the losses 
receipt holders. The governmen 
proach is bottomed on the though 
that it is impossible in the 
commingled grain to know whose 
grain is where within the elevator 
and that consequently, it is only fair 
and equitable to divide up the total 
losses or the total remaining undam- 
aged grain—whichever tack you wish 
to take—among the owners involved. 
The theory may also have some 
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Several Theories 
: If the warehouseman is considered : 
to be merely a depositor with respect - 
to his own grain or if only bona fide 
depositors are involved in the set- ‘ 
tlement of losses, several theories of 
loss-bearing as between depositors are : 
now at hand. CCC seems to be fol- 
lowing the idea that since the only eh 


support in the United States Ware- 
house Act which provides in the case 
of fungible agricultural commodities 
which are stored commingled that the 
warehouseman “shall be severally li- 
able to each depositor for the care 
and redelivery of his share of (the) 
mass, to the same extent and under 
the same circumstances as if the ag- 
ricultural products had been kept sep- 
arate.” 

Contrary to the CCC position is the 
existing presumption in some states— 
notably Kansas and Missouri—that 
the oldest warehouse receipts work- 
ing forward in sequence should bear 
the losses. This makes sense here 
where the damage was caused by flood 
because it is at least as easy to pre- 
sume that the oldest grain in point of 
storage time is at the bottom of the 
elevator as to presume that com- 
mingling has completely destroyed 
the identity of any one lot for the 
purpose of assessing losses. 

Perhaps, too, there is the equity in 
this idea that the holder of the oldest 
warehouse receipt owns the least val- 
uable property in view of the carrying 
charges which have been built into 
his grain. Of course, squaring this 
theory of liability with the classic 
characterization of grain as a fungi- 
ble commodity or with the first-in 
first-out loading practices sometimes 
followed is a more difficult matter. 


As between the two above theories, 
which seem to be the only ones in 
issue in the present situation, it | 
would seem that CCC is going to have 
the heavier burden in attempting to 
sustain its position whether it be 
asserted against another depositor or | 
against the warehouseman himself. 
Where the rights CCC is attempting 
to assert are those which it holds 
in common with other depositors, it 
would appear that CCC could assert 
no greater rights by virtue of its be- 
ing a government agency or by rea- 
son of the Uniform Grain Storage 
Agreement than the other depositors 
would have under state law. It would 
certainly be a strange legal conclu- 
sion to allow CCC partially to abro- 
gate the rights of an innocent and 
unknowing outsider through the ex- 
ecution of a contract with the ware- 
houseman. 

With the warehouseman himself, 
CCC at least stands on contractual | 
terms. The question of how losses 
should be divided as between them 
is properly determined on their con- 
tract. The agency's difficulty here de- 
rives from the fact that the Uniform 
Agreement nowhere provides that 
losses, the responsibility for which 
is not definitely fixed by the terms 
of the agreement, shall be shared 
on a pro rata basis. In fact, in the 
section of the agreement which per- 
tains to the conditioning of grain, 
the agreement seems to recognize the 
oldest receipt rule and even the pro- 
vision of the contract which provides 
that the terms of the contract shall 
prevail over state laws wherever they 
are inconsistent would not seem to 
override this tacit admission. 

If CCC is eventually able to impose 
its pro rata theory of distribution of 


losses on the warehousemen, it is 
seen that it will still have to settle 
up with the other depositors on the 
basis of the applicable state law—in 
this case apparently on the basis of 
the losses being borne by the hold- 
ers of the oldest warehouse receipts. 
In turn, the warehouseman may have 
dual liabilities. He may have to take 
a complete loss on the grain he him- 
self owned in the flooded elevator. 
Against CCC he may at the very least 
have to sustain a pro rata loss on 
the grain which he owns himself, and 
as against the depositors, if the ware- 
houseman’s grain is not held to bear 
the loss initially he may have to 
settle on the basis that the oldest 
receipts take the losses first. 


The legal situation as to liabilities 
for the flood damaged grain is ob- 
viously a confused one. The confusion 
is due not so much to the lack of any 
law on the subject as to the failure 
of the various parties now involved 
to foresee a possible calamity of this 
sort and the snarling of rights and 
obligations which has resulted. 


PROTEIN MEAL FUTURES 
PRICES TURN EASIER 


MEMPHIS-—-Activity in the protein 
meal futures markets picked up some 
this week at the Memphis Merchants 
Exchange, although’ prices turned 
lower. 

Sales amounted to 44,500 tons, com- 
pared with 32,700 tons last week. 
Most of the activity was centered on 
the soybean oil meal side of the mar- 
ket where 35,900 tons were traded. 


' That compared with 8,600 tons of cot- 


tonseed oil meal futures. 

Prices declined rather sharply for 
nearby deliveries. Soybean oil meal 
losses ranged from 60¢ for January 
delivery to $1.55 ton for October de- 
livery. 

October delivery of cottonseed oil 
meal was off $1.50. Other losses 
ranged from 10¢ ton for December 
to 80¢ ten for January delivery. 

Open interest in the two proteins 
picked up considerably, and at the 
close of business July 30 the daily 
table showed a combined total of 
154,100 tons as compared with 135,900 
tons last week. 


DR. DAVID GREEN NAMED > 
TO ARMOUR & CO. POST 


CHICAGO — Dr. David Green has 
been named head of the newly-formed 
animal nutrition department in tbe 
research division of Armour & Co., 
it has been announced by Victor Con- 
quest, vice president in charge of re- 
search. 

Dr. Green, a native of Colorado, 
has degrees in chemistry and chemi- 
cal engineering from the University 
of Denver, and received a Ph.D. de- 
gree in physiology and biochemistry 
from Rutgers University. During the 
past 12 years, he has specialized in 
the application of the B vitamins in 
animal nutrition and in antibiotic 
feed supplements. 


THE MARION MIXER 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 


Sack Cleaners, Feed Finishers, Pre-Mixers 


Our heavy-duty, 
2-ton MARION 
MIXER will solve 
your mixing 
problems. 
The’ MixerJwith 
a lot of 
Mixing Action! 
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OFF FOR POULTRY CONGRESS—A. B. Clow, left, director of the animal 
feed department of Lederle Laboratories division, American Oyanamid Co., 
New York, and Thomas W. Staley, vice president, treasurer and general 
manager of the Staley Milling Co., Kansas City, are shown walking along 
the upper deck of the Queen Mary, which sailed July 14 for Europe. The two 
are attending the World Poultry Congress being held in Paris Aug. 8-10. 


compare! 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 


ACE BRAND ROLLED OAT® 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAI 

FALCON BRAND PULVERIZED 
WHITE OATS 

<TANDARD BRAND PULVERIZED . 
WHITE OATS 

DAIRY BRAND COARSE GROUND 


Dollar for Dollar .. . 


THERE ARE NO FINER 
OAT PRODUCTS THAN FRUEN’S 


We're not bragging. We're just positive of what our long experience 
and fine milling equipment can do in turning out the finest oat prod- 
ucts, dollar for dollar, that money can buy. Just try Fruen's and 


Mixed cars shipped at straight car prices 
Our Teletype number is: MP 477 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


STAR BRAND PULVERIZED 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND STEAM CRIMPED 
OaTs 
OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
AULLED BARLEY FLAKES 
(Max. ?%% Gber) 
GLENWOOD BARLEY (hulled) 
STAR HULLED BARLEY ORITS 
STEEL CUT DURUM WHEAT 
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AN $85,000 LAUNDRY OUT TO DRY—Among the unusual emergency opera- 
tions which arise out of a flood of such proportions as the one which struck 
Kansas City July 13 was the detail shown above. Workmen of the Pioneer 


tomer’s flooded warehouse and were spreading them out to 
of the Pioneer’s North Kansas City plant. Fortunately, only a very 
portion of the $85,000 worth of goods were damaged and most 


came out of the drying operation in usabie condition. 


Feed Technology School Gets 
Support from All U.S. Areas 


Twenty-eight states and the Dis- 
ct of Columbia are represented in 
e contributions made thus far to 
e fund to assist the establishment 
a National School of Feed Tech- 
logy at Kansas State College. The 
ntributors are spread from one 
ast to the other and from the north 
south borders. 
This nation-wide support is indica- 
ve of the wide feed industry interest 
a training program for young men 
ho want to make feed production 
eir livelihood. 
Eleven new contributors whose 
oney was received by the commit- 
e in the past week came from 10 
ifferent states and totaled $6,800, 
ringing the over-all amount collect- 
i so far to $111,150. 
The fund is coming closer each 
yeek to the $125,000 level. When 
at level is reached work will be 
tarted on building the feed mill at 
insas State to serve as the nucleus 
lor the specialized course in feed mill- 
n= technology which will lead to a 


ul! college degree. The mill will be 
he training ground for the students 
who take the course and will also 


make possible extensive research and 
work for the benefit of the 
industry as a whole. 

Contributions to the fund should 
be sent to Maurice Johnson, Feed 
Technology School Advisory Commit- 
tee, Kansas City 16, Mo. 

New contributions reported by the 
committee are as follows: 


testing 


Burrus Mills, Inc., Dallas.... $1,250 
Doughboy Industries, Inc., 
New Richmond, Wis... ... . 500 
Elk Valley Alfalfa Mills, In- 
dependence, Kansas....... 100 


The G Co., Chicago... . 500 
Max Katz Bag Co., Indian- 

50 
Merck & Co., Rahway, NJ... . 8,000 


Merrimack Farmers’ Ex- 

change, Inc., Concord, N.H. 100 
Ryde & Co., Chicago. . 200 
Ubiko Milling Co., Cincinnati 500 
Hiram Walker & Sons, De- 


500 
Waterloo (Iowa) Mills. . 100 
Previously reported......... 104,350 


Contributions previously reported 
are as follows: 


Allied Mills, Inc., Chicago, $3,000; Arcady 
Farms Milling Co., Chicago, $3,000. 

B & D Mills, Grapevine, Texas, $25; E. 
W. Bailey & Co., Montpelier, Vt., $200; 
William Lee Bailey, Topeka, Kansas, $100; 
Batchelior’s, Inc., Sioux Falls, 8.D., $50; 
Beacon Milling Co., Cayuga, N.Y., ; 
Blatchford Calf Meal Co., Waukegan, IIl., 

: Bruce Milling Co., Kansas City, 
Kansas, $100. 

Calcium Carbonate Co., Chicago, $500; 
Cameron Feed Mills, North Little Rock, 
Ark., $500; Central Soya Co., Ft. Wayne, 
Ind., $2,500; Chase Bag Co., Chicago, $2,000; 
H. K. Cochran Co., Little Rock, Ark., $200; 
Colorado Milling & Elevator Co., Denver, 
$1,000; Columbia Quarry Co., St. Louis, $500; 
Consumers Cooperative Assn., Kansas City 
$2,000; Cooperative Grange League Federa- 
tion Exchange, Buffalo, $1,500; Commercial 
Solvents Corp., Terre Haute, Ind., $2,000; 
Corn Industries Research Foundation, $5,- 
000; Chas. M. Cox Co., Boston, $2,000; O. A 
Cooper Co., Humboldt, Neb., $1,000; Co- 
operative Mills, Baltimore, Md., $1,000 

Dannen Mills, Inc., St. Joseph, Mo., $1,- 
000; Darragh Co., Little Rock, Ark., $500; 
Dawes Mfg. Co., Chicago, $500; Derby Grain 
Co., Topeka, Kansas, $200; Dreyer Commis- 
sion Co., Kansas City, $200. 

Rudy Eschenheimer Chillicothe, 
$300; John W. Esh & Sons, L 
Pa., $1,000. 

Farmers & Mfrs. Beet Sugar Assn., Sag- 
inaw, Mich., $500; Farmers Mutual, Inc., 
Durham, NC., $260; Faultless Milling Co., 


Springfield, Ill, $100; Feed Age, New York. 
$100 Feedstufts, Minneapolis, $100; F ‘er- 
nando Valley Alfalfa Milling Co., Van Nuys, 


Cal. $5 
General Mills, Inc., Minneapolis, $5,000; 


Feed School Pledge Card 


In consideration of the gifts of others, we pledge the 
following amount of money to be paid Kansas State College 
for the specific purpose of building a mill and school for 


Feed Technology 


PLEDGE 


PAYMENT PERIOD 


‘RE PRESENTATIVE 


Contributions should be semt to Maurice Johnson, chairman, Feed Tech- 
nology School Advisory Committee, Staley 


Milling Co., Kansas City 16, Mo. 


Gooch Feed Mills, Lincoln, Neb., Salina, 
Kans $5,000; J. T. Gibbons, Inc., New 
Orilea $200. 


Chicago, $2,500; 


Hales & Henter Co 
Fairbury, Tl, $1,- 


Honeggers’ & Co., Inc., 


000, Hubbard Milling Co., Mankato, Minn., 
$750; H amt jidt Elevator Mills, Humboldt, 


sas, $2 
on rnat Minerals & Chemical Corp.. 
ics $1,000; Iowa Farm & Home Reg- 
ister, Des Moines, $500. 
Kasco “M ls, Toledo, $1,500; 
Kansas City, $1,000; Key Milling 
ter, Kansas, $250; King Midas 
Minneapolis, $500; M. D. King 
, Pittsfield, Ill, $265. 
jrain Co., Danville, Til, $500; 


Percy Kent 


Lederle Laboratories, American Cyanamid 
Co.. New York, $5,000; Limestone Products 
Corpor n of America, Newton, N.J., $100. 

Mar e Milling Co., Buffalo, $1,000. 

Nutrena Mills, Inec., Minneapolis, $3,500; 
National Alfalfe Dehydrating & Milling Co., 
Lamar, Colo., $300. 

Omaha Cold Storage Co., Omaha, Neb., 
$20: Oyster Shell Products Co., St. Louis, 
§00 
Pac fle Molasses Co., Ltd., San Francisco, 
$2.01 J. P. Parks Co., Kansas City, $2,- 
000. Pay Way Feed Mills, Inc., Kansas City, 
$350; Chas. Pfizer & Co., Inc., Brooklyn, 
$3,000; Pioneer Bag Co., No. Kansas City, 
$1,000 


Quaker Oats Co., Chicago, $5,000. 

Ralston Purina Co., St. Louis, $10,000. 

Joe Schafer & Sons, Springfield, Ill., $100; 
Schenley Distillers, Inc., Cincinnati, $500; 
Schultz-Baujan & Co., Beardstown, Iil., 
hreiber Mills, Inc., St. Joseph, Mo., 


$1,000; 
$1,000: Security Mills, Knoxville, Tenn., $1,- 
000; Shawnee Milling Co., Shawnee, Okla., 
$500; Shellabarger Feed Mills, Salina, Kan- 
sas, $260; W. J. Small Co., Neodesha, Kan- 
sas, $5 Southland Cotton Ot] Co,, Paris, 
Texa $ Spartan Grain & Mill Go., Spar 
tanbure. &C., $500; Spencer Kellogg & Sons, 
In Huffalo, $1,000; Staley Milling Co., 
Kansas City, $2,500; Stone Mountain Grit 
Co., Lithonia, Ga., $250; Superior Feed Mills, 
Oklahoma City, $1,500 

Topeka Mill & Elevator Co., Topeka, Kan- 
sas, $500: The Tommy Thompson Co., Ft. 
Worth, Texas, $50. 


Omaha, $500; United 
Fitchburg, Mass., 


United Mineral Co., 
Cooperative Farmers, Inc., 


$100; Ultra-Life Laboratories, East St. Louis, 
Ti. $5 Unity Feeds, Boston, $250. 

Van Camp Laboratories, San Pedro, Cal., 
$1 Vitamins, Inc., Chicago, $250. 

H. K. Webster Co., Lawrence, 


$1.0 J Weinmann Milling Co 
Rock. Ark.. $300; Wendland Grain Co., Tem- 
ple. Texas, $200; Werthan Bag Co., Nasb- 

Wilbur-Ellis Co., San Francisco, 
nterscheidt Grain & Feed Co., Sen- 
sas, $500; L. C. Worth Commission 
as City 200. 


COTTON GOODS INDEX 20.55 

Bemis Bro. Bag Co.'s cotton goods 
index, a composite figure reflecting 
wholesale prices of principal cotton 
cloth used in bag making expressed 
in cents a yard of cloth is 20.55, com- 
pared with 22.08 a year ago. Bemis 
burlap index 46.70 compared with 
25.25 a year ago. 


PROGRAM FOR AMBURGO 
NUTRITION SCHOOL SET 


PHILADELPHIA—Officials of the 
Amburgo Co., Philadelphia, have an- 
nounced the program for the annual 
Amburgo Nutritional School to be 
held Aug. 22-24 at the National Agri- 
cultural College, Doylestown, Pa. 

The three-day school, covering ani- 
mal nutrition, feed formulation and 
feed merchandising, will be conducted 
by Samuel M. Golden, president of 
Amburgo, on an informal basis, with 
ample time for questions and answers. 

The program will open Aug. 22 with 
“Operation: Blueprint,” including a 
discussion of formula feeds by Mr. 
Golden. Next will come “Operation: 
Feedbag,’ with Mr. Golden discuss- 
ing “The Formula Feed Manufacturer 
Looks in on the Livestock Raiser” and 
“The Great Objective—the Feed Spe- 
cialist.’ The luncheon speaker Aug. 
22 will be Alice Bartlett, Thrift Feed 
Mills, who will discuss “Manufactur- 
ing Formula Feeds,”.a woman's point 
of view. In “Operation: Grass Roots” 
the fundamentals of animal nutrition 
will be covered by Mr. Golden and 
members of the Amburgo staff. Also 
on Aug. 22 will be a presentation on 
“Construction Equals Economy,” cov- 
ering the grains in a formula feed 
and applied feed engineering. 

On Aug. 23 the program will begin 
with “Operation: Formulation.” Mem- 
bers of the Amburgo staff will outline 
the principles of making feed for- 
mulas. The guest luncheon speaker 
will be Dr. E. I. Robertson, director 
of nutrition, John W. Eshelman & 
Sons, Lancaster, Pa. Next will be 
“Operation: Science,” including as 
speakers Dr. E. P. Singsen of the 
University of Connecticut, Fred H. 
Hessel of the Cooperative GLF Ex- 
change and Dr. F. R. Beaudette of 
Rutgers University. A panel discussion 
will be held in the evening, with Dr. 
Robertson serving as moderator. 

The program Aug. 24 will be “Op- 


eration: Salesmanship,” with Mr. 
Golden covering salesmanship and 
merchandising of formula feed pro- 
grams. 


Delay Reported 
in Resumption of 
K.C, Alfalfa Trading 


The recent flood at Kansas City 
continued during a recent period to 
prevent alfalfa trading in that mar- 
ket, according to the Production and 
Marketing Administration market 
news service. 

In its hay review for the week end- 
ed July 30, PMA pointed out that 
trading in baled alfalfa had not been 
resumed since the flood of July 13. 
However, it was expected that the 
market would be in a position this 
week to receive alfalfa. 

Until late last week, railroad team 
tracks were not serviceable, and 
movement of freight had -been con- 
fined to emergency commodities. Lo- 
cal dealers reported a good demand 
for baled alfalfa last week, and in 
a few instances they were filling or- 
ders by direct country shipment. 

Alfalfa milling interests took most 
of the alfalfa which was offered last 
week in the Platte Valley of Ne- 
braska. Only five cars of alfalfa and 
273 cars of meal were reported 
shipped from principal loading sta- 
tions. Prices held about steady with 
first cutting moving at $8@10 ton, 
second cutting at $12 in the field 
Baling and hauling were $6@7 addi- 
tional. Dehydrated alfalfa meal 17% 
protein sold at about $51@53 ton, 
f.o.b. loading stations. Meal moved 
to scattered points in Iowa, Minne- 
sota, Illinois, Wisconsin, Indiana and 
Missouri and to eastern states. 

Although there were some inter- 
ruptions from showers, progress was 
made with alfalfa harvesting in the 
Larned, Kansas, area. Balers and de- 
hydrators were working mostly on 
second cutting. Some still untouched 
fields of first cutting were being 
mowed and windrowed for processing 
with portable field grinders. Web- 
worms appeared in alfalfa fields, low- 
ering the quality. Alfalfa from bal- 
ers was going into storage on farms. 
There was no movement by truck 
or rail. 

Trading in prairie hay at Kansas 
City was nil, with market activities 
closed since July 13. Two or three 
cars were billed to local dealers, but 
were disposed of on waiting orders 
and no sales reported. The market 
was expected to be back to nor- 
mal this week. 


ARTHUR STOVER NEW HEAD 
OF EASTERN FEED GROUP 


NEW YORK—Arthur Stover, Per- 
kasie, Pa., was elected president of 
the Eastern Federation of Feed Mer- 
chants, Inc., at a meeting of the 
directors of the association held here 
July 27. He succeeds Scott Gray, 
Franklinville, N.Y. 

Edward G. Rubinoff, Vineland, N.J., 
was named first vice president, Wil- 
liam R. Conklin, Chester, N.Y., sec- 
ond vice president, and Norman 
Dailey, Narrowsburg, N.Y., third vice 
presidegt. Austin W. Carpenter, Sher- 
burne, N.Y., was reappointed execu- 
tive director of the association. How- 
ard Benson, Sherburne, N.Y., was 
named assistant to Mr. Carpenter. 


CONFERENCE PLANNED 
ON SORGHUM DELIVERIES 


FT. WORTH—J. O. McClintock, ex- 
ecutive vice president of the Chicago 
Board of Trade, will meet with 
elevator operators here Aug. 6 con- 
cerning the mechanics of handling 
contract deliveries of grain sorghums. 
Fort Worth is to be the delivery 
point for futures to be traded at 
Chicago. 

Mr. McClintock will be a guest of 
the Ft. Worth Grain & Cotton Ex- 
change at a buffet a that eve- 
ning at the Ft. Worth Club 
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Speed Up Your 
Service 


By James Acker 


RADITIONALLY the farmer is 
known as a slow-moving fel- 
low, with his actions and think- 
ing paced by the easy, reflective mood 
of the wide open spaces. This leads 
many merchants to take their time in 
serving farmers in their stores. Many 
businessmen think that farmers have 
lots of time and do not want to hurry. 

But is this still true? Due td better 
roads, radio and social, school, 
church and farm association activities, 
is not the average farmer today a 
very busy individual? Does he not 
have the need to make use of all his 
time to the best advantage? Is he 
not as worried, as hurried as any 
other individual today? Is he not try- 
ing to crowd into a 15-hour day, 20 
hours of activity like the rest of us? 

I think that he is. I have talked 
with many feed dealers on this sub- 
ject, and I have watched farmers 
shop. My conclusion is that’the farm- 
er and his family like and want quick 
service. In many small towns, the 
merchants should not wait for farm- 
ers to catch up with them and their 
ways of living. In numerous in- 
stances the farmers are way ahead 
of the merchants in this respect. 

Let’s have better, quicker service 
in feed stores. If we do, feed dealers 
will get more business and lose less 
to competing stores. 

I talked to an Iowa automobile 
dealer recently. He had erected a 
$500,000 building within the past year 
and built a separate filling station 
at the corner of his valuable property. 

Want Quick Service 

The gallonage achieved by this new 
station over the old pumps outside the 
former garage’s service doors was 
outstanding. The automobile dealer 
told me, “People today want quick 
service. It’s the trend of the times. 
No motorist likes to drive to a garage 
for gasoline and oil because it takes 
a mechanic a long time to appear. 
Now we are competing on better than 
even terms with the average filling 
station and we are making a profit 
because we give fast service.” 

There are drug, hardware and other 
stores selling poultry remedies, calf 
feed and other farm and dairy sup- 
plies which are getting the business 


GRAINS FEED 
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H.V. NOOTBAAR & CO. 


ARPOYO 


u MEDO GREEN 


BREMOO 


SECURITY MILLS, Inc 


Knoxville 5, Tenn. 


just because they offer clean stock, 
good display and quick service. 

Clerks in those stores are taught 
to approach the customer quickly and 
wait on him rapidly and efficiently. 
If he shows a disposition to talk, they 
talk. If he indicates he wants to 
hurry and get back to the farm, they 
don’t waste his time with easygoing 
1900-type rural chatter. 

There is a grocery store in our 
town which carries an excellent stock 
of quality foods. Yet my wife hates 
to buy there because, she says, “it 
takes so long to get waited on.” The 
store has enough clerks, but they are 
slow moving, talk too much and do 
not realize the meaning of “super 
fast” service. 

Another grocery store down the 
street operates with two less clerks 
and my wife gets fast service there. 
She, like other housewives, wants 
quick service when the need arises. 
If she feels like standing around and 
visiting on some days, she can do that, 
too, at this store. They are willing to 


talk and visit, but they can speed up 
when the occasion demands. 

The average farmer has an invest- 
ment in land, buildings and stock up 
to $40,000. He is a busy businessman 
compared with his father and grand- 
father. His time is worth several dol- 
lars an hour. There are times when he 
wants fast service—just as everyone 
else—in the stores in which he buys. 
There are also times when he is sat- 
isfied with slower service, when he 
has the time to stand around and 
visit. The wise dealer will key his 
service policies to this varying de- 
mand of the modern farmer. 

Quite a number of stores find that 
a partial self-service policy helps to 
speed up service for those who want 
such a feature. When the farmer can 
pick out one, two or three items he 
needs and bring these to a service 
counter, it saves steps by a clerk and 
reduces the actual wrap-up and serve 
time 

One cannot step into a super food 
market today without being im- 
pressed with the rapid way in which 
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customers are “checked out” with 
their purchases. The clerks may smile 
and chat with customers but their 
hands move fast, and the purchased 
items are wrapped quickly and effi- 
ciently. 

The super food market patron does 
not feel that he is being “rushed out” 
of the place. There are plenty of 
signs and displays around to get him 
to buy more merchandise. But when 
the time comes to check out, it is 
done rapidly, and he likes that sort 
of service 

Farmers and their wives who are 
accustomed to the rapid service in a 
super food mart are often irritated 
by the slow inefficient service which 
some merchants still insist on giving 
them. Farmers may actually stay 
away from such stores for no reason 
other than that it always “takes so 
long to get waited on.” 

Why not make a check on how you 
can speed up service to customers, 
especially during rush periods? It 
may be well worth the time invested. 
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Tests Show Antibiotic Can Trim 
B12 Needs of Chick Ration by 40% 


NEW YORK-—One third ounce of 
terramycin to a ton of feed can cut 
vitamin B,, requirements in chick ra- 
tions by 40%. 

This conclusion, based on a series 
of experiments with some 500 birds, 
aged 1 day to 4 weeks, is expressed 
in the July issue of Antibiotics and 
Chemotherapy. The authors are 
W. M. Reynolds and H. G. Luther, 
nutritionists, and E. M. Weber, bio- 
chemist, of Chas. Pfizer & Co., Inc., 


oratories terramycin was discovered. 

Chicks chosen for the test were 
vitamin B,.-deficient New Hampshire 
Reds, selected from partially vitamin 
B,.-depleted parent stock. The basic 
diet conformed to good commercial 
feed standards but did not provide 
either By» or an antibiotic. Two 
groups of chicks fed on it alone av- 
eraged in weight at 4 weeks only 200 
and 224 grams (between 7 and 8 oz.). 

On the same diet with 8 to 20 mil- 
ligrams of vitamin B.» per ton of ra- 


tion, chicks at 4 weeks weighed up 
to an average of 314 grams (about 
11 oz.). From these tests, the experi- 
menters concluded that 10 milligrams 
per ton of feed was the optimum 
level for By» when no antibiotic is 
used 
Growth Increased 

When terramycin was added to the 
B..-fortified feed, chick growth 
showed a further marked increase. 
In two groups, with B» at 8 milli- 
grams and terramycin at 10 grams 
(one third ounce) per ton, 4-week 
weights were 331 and 340 grams 
(about 12 oz.). In another group, 
with B, at 5 milligrams and terra- 
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SuperSor is the key to a superior ration 
because it is a rich, highly concentrated 
source of the vitamins that are essential 
to animal growth and health. These vital 
nutrients are often deficient or border- 
line in the average ration . . . whether 
it is manufactured or home - mixed. 
That's why more and more good feed- 
ers are supplementing their regular ra- 
tion with 


PROVEN BY RESULTS 


It has been proven that a litthe SupERSoL, 
added to an ordinary grain feed, pro- 
duces an unexcelled dairy calf starter. 
It has been proven that a littke SuperRSoL, 
added to an ordinary hog feed, makes a 
marvelous sow and litter feed. It has 
been proven that a little SuperSot, added | 


SUPERSOL 


The Natural Supplement for All Livestock 


Write for FREE Booklet 
FEED Divistion 


mycin at 10 grams, weight at the 
same age was almost as good—329 
grams 

Comparison of the weights achieved 
with the basic ration and the most 
successful combination of terramycin 
and B, show growth increases at 4 
weeks of more than 50%. (Earlier 
experimentation with chicks carried 
through to broiler weights indicate 
that, at 10 weeks, the percentage of 
gain would flatten out to roughly 
15%.) 

On these tests, and on projection 
of growth curves in others in which 
various levels of terramycin and B.. 
were fed, the scientists based the con- 


to any cattle ration, provides a taste 
that appeals strongly to cattle . . . increas- 
ing feed intake . . . promoting faster 
gains . . . lowering cost of gain. It has 
been proven that SupeRSox helps get the 
results which feeders want! 


RICH NATURAL PRODUCT 


SuperSov is the richest natural source 
of B vitamins . . . essential to growth, 
health and reproduction of animals. In 
addition, it contains a high level of pro- 
tein and guaranteed amounts of vitamins 
A and D. SuperSo is derived from the 
natural fermentation of grain with yeast. 
It is almost 100° soluble in water, and 
all its vital nutrients are readily utilized. 
The market for this supplement is BIG 

..is EXPANDING... because 
SuperSor is the key to a superior ration! 


BROWN-FORMAN DISTILLERS CORPORATION 
uc Y 


at 0.8 ¥ 
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clusion that the optimum fortification 
was 10 grams of terramycin and 6 
milligrams of vitamin B,. in each ton 
of chick starter feed. 


Other Conclusions 


Other conclusions reached by the 
experimenters are: 

Though addition of terramycin re- 
duces, it does not eliminate the need 
for vitamin B,. Best growth is ob- 
tained only when both are present 
in the ration. 

Addition of terramycin to the diet 
brings proportionately greater 
growth responses when the B,. con- 
tent is low or submarginal. 

When adequate amounts of vita- 
min B, are present in the ration, 
addition of terramycin beyond one 
third of an ounce to a ton of feed 
does not stimulate significant addi- 
tional growth gains. 

Even as terramycin shows a B,- 
sparing effect, the vitamin also shows 
an antibiotic-sparing effect. Without 
B,, in the diet, the terramycin level 
was increased two and a half times 
(to five sixths of an ounce per ton) 
to obtain a 4-week average weight 
of 10 oz. plus. 

The importance of these findings— 
aside from indicating optimum levels 
of antibiotic and B,.—lies in the fact 
that the vitamin is not only a rela- 
tively expensive but a variable ele- 
ment. In areas where fish meal and 
fish solubles or meat scraps are read- 
ily available and inexpensive, their 
addition to the basic ration will re- 
duce the amount of B,. required from 
non-animal sources. In areas where 
fish and meat are less available or 
over-expensive, the ration of B, from 
chemical manufacturers can be in- 
creased to make up the required 
quota. 


CANADIAN POULTRYMEN 
NAME NEW OFFICIAL 


TORONTO—The Poultry Products 
Institute of Canada, Inc., has named 
Spencer L. Rodway, president and 
general manager of the Rodway Co., 
Ltd., of Toronto, as secretary-manag- 
er. The institute provides a consum- 
er information service for the Ca- 
nadian poultry industry, the value of 
which is assessed at $250 million. 

The institute, which is modeled 
along the lines of the Poultry and 
Egg Nationa! Board in the U.S., pro- 
poses to publish information about 
poultry and poultry products and to 
advise consumers on modern meth- 
ods of preparing poultry and eggs. 

Mr. Rodway, a former newspaper- 
man, has had 25 years’ experience in 
merchandising poultry and eggs. He 
is a former chairman of the poultry 
and dairy products branch of the Tor- 
onto Board of Trade. 


CORN PRODUCTS EXPANSION 

CHICAGO — The Corn Products 
Refining Co., Argo, Ill., has begun 
construction of further additions to 
its plant. This concern has made 
five large additions to its facilities in 
this area during the postwar period. 
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Grinders 


The soft-spoken 
GIANT 
of Efficiency 


J aconsos Grinders have eliminated 
all destructive vibration. When operating 
at full speed a small nail can be balanced head 
down on the housing. Jacobson Grinders there- 
fore are exceptionally easy on power, produce 
more tons per hour at less cost per ton, have 
low maintenance costs, and last for an excep- 
tionally long time. 


5 to 150 HP. 


Belt or Motor 
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Business Interruption Insurance 


It's a Wise Investment—f Disaster Strikes, You'll 
Be Able to Resume Business . . By Mark Baker 


farm supply dealer who had suf- 
fered a very disastrous fire in 
1948. He told me that it was six 
months before he could open a new 


Sie weeks ago I visited with a 


| store, built on the ruins of the old. 


“You must have lost a lot of busi- 
ness during the time you didn’t have 
a store,” I said. “That could well nigh 
ruin a man.” 

“I didn’t lose a thing, frankly,” de- 
clared the dealer. “You see, I had 
business interruption insurance. It 
really saved my neck,” 

“How does it work?” I asked. 

The dealer smiled. “It costs less 
per year than fire insurance. Before 
the fire, my building was insured. 


| The fire insurance took care of the 
| physical loss pretty well. But the day 


after the fire my employees had no 
place to work, customers had no place 
to shop, I had no stock to sell. With- 
out business interruption insurance 


| I would have been in a tough spot. 


But I came through very nicely.” 

“I want to hear more about this,” 
I said. “It seems to me that perhaps 
all businessmen don’t know the full 
details.” 

“They don't,” he said. “I have 
talked with enough of them to know 
that they do not realize what fine cov- 
erage they can have under such a pol- 
icy. No one knows when a fire will 
strike his building and his business. 
It always seems to some men that 
fires hit others, but never them. Then 
one fine day—well, it’s tough when it 
happens.” 

“How did this insurance affect 


| you?” I asked. 


How It Works 
This dealer then went on to inform 
me that during the six months he 


was “out of the retail business,” so 
to speak, his insurance company un- 
der this special policy paid the ex- 
penses for a private office which he 
set up to conduct his affairs, supervise 
construction of the new store, bill 
customers and receive money due, etc. 


The company also paid the wages 
of his key employees whom he did 
not want to lose. The normal adver- 
tising expenses, incidental to the set- 
ting up of the new store, informing 
the trade of store policies, were paid. 
In addition, the owner of the store 
was paid his norma! rate of profit for 
the six months, based upon the av- 
erage volume of business done for 
that period. 

“Knowing that such a policy took 
care of the interim period of estab- 
lishing the new store after the fire,” 
said the dealer, “I was able to go 
ahead dnd plan my new business 
carefully and well. There was no 
worrying about the lost volume and 
profit, wondering if I could hold em- 
ployees and win trade back. It was 
the first time in an 18-year retail 
career that I had occasion to use this 
policy, but it was a wonderful thing 
that I had it when I did need it.” 

Today that farm supply dealer has 
a large, modern store which should 
take care of the business expansion 
for a number of years. He has most 
of his trusted employees working for 
him again, and they are satisfied be- 
cause they were paid during the pe- 
riod of the store’s inactivity. 

“I have always made it a practice 
to call in my insurance man now and 
then and talk over insurance prob- 
lems with him,” states this dealer. 
“This is time well spent. Such an in- 
surance man can tell you when to 
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Adequate Equipment Is the Answer 
If you are cost mirded study your set-up. When obstinate costs 


appear there is a leak . . 
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bag trimming . . . double checkweighing . . . multiple handling. 
All are unnecessary operations that increase labor costs, waste 
time, prevent full tonnage output. In the sacking operation EXACT 
WEIGHT Scales stop many of these waste motions because the 
equipment fills, weighs and checks a bag in one simple fast opera- 
tion. You have accurate weights at low cost, speed up produc- 
tion and increase tonnage promptly. The fact that EXACT 
WEIGHT Sacking Scales are in use on one production line after 
another throughout the feed industry is proof of their soundness, 
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HI: RO-CON 


ALFALFA SURVEY—An aerial survey of the flooded alfalfa lands along the 
Kaw River Valley in eastern Kansas was part of a recent western trip made 
by Don E. Merrick, of the Central Mills, Inc., Dunbridge, Ohio, alfalfa dehy- 
drators. Mr. Merrick is pictured in the center above, together with G. W. 
Noel, Noel & Co., Kansas City brokers, and Lloyd Larson, secretary of the 
American Dehydrators Assn., Kansas City. The three men are checking a 
flight map in preparation for the trip which took them 400 miles along the 
Kansas and Missouri Rivers. Mr. Merrick also visited other midwestern 


alfalfa areas. 


increase your insurance and how to | 
handle the various details. When you 
take on a key man, perhaps give him 
an officer’s position, it is sometimes 
wise to insure his life, so that if any- 


thing happens to him, the money 
received can be used to train someone 
else to take his place.” 


Informed About Insurance 

This farm supply dealer believes 
that it is vital to every business man 
to be fully informed about his insur- 
ance coverage. We have all heard of 
the businessman who happens to have 
a fire only to discover that his fire 
insurance expired a day or so prior 
to the fire and he failed to renew it 
in time. There is a great deal of 
such carelessness in business, and it 
costs businessmen a great deal. Often 
they are so busy with sales and other 
promotion that insurance matters 
may slip their attention. 
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As a precaution, why not consult 
your insurance man twice a year? 
Take him out to lunch. Go armed 
with some facts about your business. 
Then after the lunch talk with him 
about your insurance program. He'll 
be so pleased that he'll go “all out” 
in advising you. Usually he must 
pester and pester some businessmen 
to get them to consider full insur- 


| ance coverage. But if you cooperate 


with him, he will work with you to 
develop a program best suited to cover 
your needs. You need not rely entirely 
on one insurance man. Check the ad- 
vice of one against another's opinion 
You will become insurance conscious 
Then if disaster comes, you will have 
the proper preparations to recuperate 
from the loss. 

You and I have often seen home 
owners and business owners standing 
in the street wringing their hands as 
they gaze at the ruins of their build- 


| ing, stocks and sometimes their en- 
| tire business. 


“If only I had taken out enough 
insurance!” they wail. “I hate to fig- 
ure what I'll lose on this.” 

Get the proper insurance coverage 

fire, business interruption and the 
rest. In the long run, this is the safest 
and also the cheapest procedure. 


CANE FEED MOLASSES AND UREA 


The feed supple- 
ment that provides 
a readily available 
source of carbohy- 
drates, minerals 
and vitamins. The 
most palatable of 
all feeds. 


The high protein- 
equivalent feed 
specially prepared 
for ruminant ani- 
mals—a mixture of 
Cane Feed Molas- 
ses and pure crys- 
talline urea. 


MARKET STRE 
120 WALL STREET, 
309 


Offices: 


istribyting 

tations: 
TUCSON, ARIZ 
PORTLAND, ORE 


The PACIFIC MOLASSES COMPANY, Ud. 


DELTA BUILDING, NEW 


SEATTLE, WASH 
STOCK 

LOS ANGELES HARBOR, CAL 


Feed efficiency is great- 
ly increased when you use protein- 
packed HI-PRO-CON in high fibre rations. 


If you’re thinking in terms of money 
invested toward greater profits in 
many types of Broiler feeds, then 
HI-PRO-CON is your 

answer. 


DECATUR, ILLINOIS FEED DIVISION ' PAINESVILLE. OW 
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FARMERS FRIEND 


Trade Mark Reg. U. 8. Pat Off., April 30, 1907, No. 62380, Oct. 8, 1946, No. 424533 
all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Contains important mineral elements blended with COBALT, MANGANESE, 
ZINC, BORON, IRON, COPPER, STABILIZED IODINE and other trace minerals 
im carefully calculated proportions to supply necessary mineral nutrition. 


Also Contains 
LIQUID BLACKSTRAP MOLASSES 
Irradiated Yeast 
(Source of Vitamin D,) 
We Sell Through Dealers and Jobbers Warehouses from Coast to Coast 
BY THE TON, TRUCKLOAD or CARLOAD 
Write Today Kegarding Our Dealer or Jobbing Proposition 


FARMERS FRIEND MINERAL CO. 
NAPOLEON, OHIO 


offers 
a complete line of 
FEED GRAINS 


a and GROUND CORN 
Uhimann Grain Co. Kansas City, Mo. 


PAUL BERG, P. couse 
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GINEERING SERVICE 


THE BEST 
FEED SALESMEN 
WORK FOR YOU NOW! 


On your own sales force are men who are 
potentially top feed salesmen — men who 
can increase your business many times over. 
BUT .. . are these men selling at their 
FULL potential? 

| HOW TO SELL FEED TODAY, a com- 
plete feed training course, will develop these 
men into the finest salesmen anywhere! 
Crammed with sound facts and helpful 
ideas, this powerful book is alive with the 
knowledge needed to stimulate your sales 
force and INCREASE YOUR PROFIT. 


HERE IS WHAT YOU GET 
DURING THIS ONE YEAR 
COURSE 


15 SECTION 
now, fully 24 poge boot 3-RING BINDER 
every month for 14 months. Covers every [7 FREE} 
phase of feed selling; re-sale work, store 
7a management, poultry ond livestock dis- | Fully indexed for easy refer- 
ence. Made of enduring leath-.. 


eases, nutrition, advertising, etc. 
© A 4 page troining quiz to check progress Trade Sturdy ond handsome. 


being made. 
Confidential answers to all quiz questi 


SIMMONDS & SIMMONDS, INC. 
CHICAGO ST. LOUIS DALLAS 


SEND FOR FREE TRIAL TODAY 


§ SIMMONDS & SIMMONDS, INC. 
g 20! North Wells Street 

Chicago 6, lilinois 
' YES! Send me the binder and 1st two releases of HOW 
8 10 SELL FEED TODAY. Within 10 days | may return it 
B without obligation . . . or can subscribe to the service 
§ at rate earned for period of course. 
FIRM NAME 
ADDRESS 
TOWN. STATE 
me special groups rates for 
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A FEEDMAN’S TRAVELOGUE 


EDITOR'S NOTE: Samuel Golden, 
president of the Amburgo Co., Inc., 


| Philadelphia, currently is on a tour 


of Europe and Israel, where he is ob- 
serving conditions in the feed manu- 
facturing industry. He also is attend- 
ing the ninth World’s Poultry Con- 
gress, being held Aug. 2-9 in Paris 
under the auspices of the World's 
Poultry Science Assn. Mr. Golden 
has agreed to send to Feedstuffs sev- 
eral reports of his observations of 
the people he meets, of the problems 


| and status of the European feed man- 


facturing industry and of the prog- 


| ress of the poultry congress. The ac- 


companying article is the first of his 
dispatches. 
¥ 


We have been here five days and 
and are leaving for Israel tomorrow, 
then back to London and on to Paris 
Aug. 1 to assist Dewey Termohlen, 
president of World's Poultry Science 
Assn., with several phases of plan- 
ning in connection with the forth- 
coming International World's Poul- 
try Congress scheduled for Aug. 2-9 


| in Paris. 


This is London. . . . As our ship 
S.S. America at 4 p.m. on July 3 
sounded its farewell toot and the busy 
tugboats pulled us out to sea an in- 
stantaneous realization came to us 
that there isn’t anything more defin- 
ite than the final thud of a gangplank 
on shore! Soon the faces of Ray 
Green, Ben Bigelow, Roy Fishman, 
Doc Skippy Smith . . . all of Standard 
Brands, Inc., . . . other friends and 
relatives faded away and we were 
gazing ever so fondly and with emo- 
tional fervor on the grand: lady of 
freedom the Statue of Liberty as 


| she, too, bid us bon voyage. 


I believe the feed folks in the 


| U.S.A. would like to receive a ship's 


eye view of life aboard a trans-At- 
lantic liner. I'll write about it on the 
windup of this trip, but now back 
to the World’s Poultry Congress. 

While scanning over the passenger 
list, all arranged in alphabetical or- 
der, when I came to the T’s there it 
was, Mr. and Mrs. D. Termohlen, 
none other than the president of the 
International World’s Poultry Con- 
gress. We met that afternoon on the 
aft deck and enjoyed several hours 
of happy conversation. 

Here are some of the highlights 
as described by. Mr. Termohlen to 
me. The headquarters for Mr. Ter- 
mohlen and the American delegation 
will be the Grand Hotel, Rue de 
Scribe, Paris. American delegates will 
arrive about Aug. 1 and will meet 
with Mr. Termohlen the morning of 
Aug. 2 at which time a complete 
plan will be developed for the con- 
gress activities. Dewey invited me to 
join with the American delegation. 
I felt privileged to accept this as- 
signment. 

At 3 p.m. Aug. 2, the president of 
France, Vincent Auriol, will officially 
open the exhibition. Then 5:30 p.m. 
the same day a reception for all dele- 
gates and exhibitors will be given 
by the lord-mayor of Paris, Pierre de 
Gaule, at the town hall. Thursday 
evening there will be a banquet for 
all exhibitors. At this and other im- 
portant events Mr. Termohlen is 
scheduled as principal speaker. 

On Friday morning, Aug. 3, at 9:30 
a.m., the official opening of the con- 
gress will take place at the Sor- 
bonne. The ceremony will be per- 
formed by the French Minister of 
Agriculture Pflinlin. From then on I 
will have to wait until I arrive at 
Paris Aug. 1 in order to provide you 
with complete details of what prom- 


SURE HIT THE SPOT” 


“AUBREY’S RED A” HAS 
JUST WHAT WE SOUTHERN 
FEED DEALERS NEED... 


PRICED RIGHT ! 


KED A prices get down to brass 
tacks. Ne fancy frills or high mar- 
gins. Just geod, productive feed, 
priced so feeders can profit in to- 
day's competitive markets. Red A 
feeds are priced to sell and do. 


MADE RIGHT! 


Quality comes first. Modern, ap-to- 

date formulas of preven merit. 
Choice ingredients carefully se- 
a lected and tested. That's why Red 
\ feeds get the finest results on 
the farm. 
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FEED MILLS 
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DELIVERED RIGHT! 


Excellent Mill 1 te Serve 
Ohio Valley and the South without 
out-of-line hauls. Mixed car serv- 
ice available with protein meals, 
millfeeds, etc. Save money on in- 
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Red A Manufacturers know what 
and how to serve the Ohio Valley 
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ises to be a most exciting and inter- 
esting program through Aug. 9. 

At this writing most of the details 
are still in the planning stage. How- 
ever, side trips to places of interest 
will take place, such as a trip to the 
beautiful palace of Versailles. On 
Tuesday, Aug. 7, 6 p.m., a reception 
will be held for heads of official dele- 
gations and also to honor the con- 
gress president, Mr. Termohlen. 
Finally on Wednesday, Aug. 8, the 
main social event will occur, a gala 
banquet for all those attending with 
speeches by the minister of agricul- 
ture and Mr. Termohlen, followed by 
the grand ball which will go on until 
the wee hours of the morning. 

The congress serves as a triannual 
meeting of the World's Poultry Sci- 
ence Assn. and was organized during 
1912, 39 years ago. The seventh con- 
gress took place in Cleveland in 1939, 
the eighth in Copenhagen and this, 
of course, will be the ninth, in Paris. 


Purposes of Congress 

The general purpose of the con- 
gress is a worthy one indeed. Name- 
ly, it is to encourage the interchange 
of knowledge, ideas and information 
in the field of poultry husbandry by 
all segments of the poultry industry 
representing all world’s areas. Inci- 
dentally, I understand that Russia 
is abstaining . . . an old Russian hab- 
it . . . and will not be represented 

. neither will most of her satel- 
lites. 

On board the S.S. America, as we 
near Southampton, Mr. Termohlen 
asked me to deliver this message to 
all poultry men, hatchery men and 
formula feed manufacturers and feed 
dealers: “One of the benefits of this 
ninth congress is that it may be con- 
sidered the Poultry U.N. By experi- 
ence we know that each country has 
its contribution to make toward prog- 
ress, and it is to the interest of the 
people in the poultry industry in each 
country to learn from each other the 
respective methods as well as prob- 
lems. 

“Such a congress develops better 
understanding among peoples, and I 
feel that even though we speak dif- 
ferent languages at the congress in- 
sofar as words are spoken... we 
do speak a common language when it 
comes to poultry and its problems. 
As a result, the understanding that 
is developed from the exchange of 
ideas aids for better and surer world 
peace. We need more of this type 
of nonpolitical meeting where ques- 
tions and answers are offered in the 
name of better and more economical 
production of food for peoples of the 
world.” 

At London I made arrangements 
to meet all of the major English 
manufacturers. However, since they 
are all attending the congress we 
have arranged to meet in Paris. I did 
enjoy a most pleasant afternoon with 
Mr. J. Baharal of the British Feeding- 
Meals & Milk Co., Ltd. We met at 
the London Farmers Club where I 
learned that Mr. Baharal was a pio- 
neer in the development of fish meal, 


in HORTICULTURAL and 
POULTRY Grades 


Full-pack bales in popular sizes 


Profitable prices and 
everywhere in the t 


Write or wire for particulars on Bruco, 
European and Canadian Peat Moss 


BRUCO Peat Moss Corp. 


W. 42nd St. 


New York 18, N. ¥, 


going back as far as 1919 when he 
first introduced white fish meal to 
English poultry raisers. 

He has visited America on several 
occasions where he met .with the 
heads of prominent fish mea! produc- 
ers, addressed many of our Rotary 
clubs and became very well ac- 
quainted with the Philip R. Park 
Co. On his visit to San Pedro he 
visited with Dr. Lassen of the Van 
Camp Co. He explained that he is 
particularly grateful to Gertrude 
Beckwith, president of Philip R. 
Park Co., for her generous assis- 
tance by way of interchange of in- 
formation on U.S. methods of prac- 
tical application of fish meal in poul- 
try feeds. 


Industry Dilemma 


From Mr. Baharal I learned of 
the hardships and struggles of Eng- 
land’s poultry industry insofar as 
obtaining ingredients for top. poul- 
try rations are concerned. With meat 
rationing being very severe the de- 
mand for chickens is great. Chicken 
is not rationed and thus a dilemma is 
apparent. Plenty of demand but in- 
surmountable problems with produc- 
tion. This should make us Americans 
realize how truly fortunate is our 
poultry industry sinee it is blessed 
with a practically inexhaustible sup- 
ply of all types of ingredients. 


In London at our hotel we received 
one egg every two days and this was 
very special and due to our being 


classified as “tourist.” . This letter 
is not an attempt at literary perfec- 
tion but a description of things just 
as they appear to me. I could fill 
many more pages with added descrip- 
tions of the people of London .. . 
their poise, their kind of speech (pe- 
culiar to us Americans) and their 
own brand of dignity in matters re- 
lated to every day living. 

I find everyone in Englanu hyster- 
ical over the victory of Turpin over 
Robinson By the way, I do not 
believe I can find room for another 
cup of tea for tea is an English habit 
and tradition for rich and for poor. In 
regards to coffee I provided a counter 
clerk at Southampton healthy 
laugh when I asked him for a cup 
of coffee. He replied, “Do you wish 
white or black coffee?” to which I 
very innocently expressed my amaze- 
ment as follows: “Really I have nev- 
er known coffee to be white, is it 
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something new in England to have 
white coffee?” After a hearty laugh 
the clerk explained that white coffee 
meant coffee with milk (there is no 
cream available in England). The 
laugh was on me. 
Parliament in Action 

A big moment occurred during our 
very first day in London. We were 
given two tickets to the day's ses- 
sion of the House of Commons and 
there before our very eyes sat that 
indomitable Winnie Churchill and 
next to him Anthony Eden, while on 
the opposite side sat Prime Minister 
Attlee and Foreign Minister Herbert 
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If you should need to store DPi Vitamin E, 
you can depend on 100% preservation of potency 
after as long as six months’ storage at 70° F. 


Myvamix Vitamin E Feed Supplemem, DPi's dry 
form on a base of soybean meal, bears 20,000 


Vitamin E on the line 


without storage problems | 


potency of 300,000 International Units of Vita- 
min E per pound: 

For full information and prices, get in touch 
with Distillation Products Industries (Division 
of Eastman Kodak Company), Rochester 3, N.Y: 
Sales offices: 570 Lexington Avenue, New York 22; 
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11, Ill. ¢ W. M. Gillies & Company, Los Angeles 
and San Francisco * Charles Albert Smith Led.; 
Montreal and Toronto. 
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dealer’s books and found $2,500 

worth of accounts more than 
90 days old, although his terms were 
30 days. We suggested that he put 
pressure on these delinquents to 
make them pay up and to improve 
his collection methods in order to 
keep down his ratio of outstandings 
to credit sales in the future. 

He remarked almost flippantly 
that he wasn't worrying, the govern- 
ment with its armament program 
was going to put a lot more money 


R ccsiers we examined a feed 


No Time to Relax 


Sound Credit Control Necessary 
to Hold Up Profit in War Economy 
By Arthur Roberts 


in circulation, the consumers would 
have more money per capita to spend 
and he would have no trouble collect- 
ing his accounts receivables, even 
though some debtors might be slow 
in settling up for their purchases. 
From our field contacts we find 
that there are other dealers with the 
same viewpoint. They assume that 
money will flow as freely as water 
when the government's armament 
program gets into full swing, and 
consequently they can give credit 
more freely and worry little about 


collections. Whatever they do lose 
will not be worth worrying about. 
The dealer with this attitude over- 
looks four important things. 


Less Spending Money 

(1) To a large extent, higher 
prices and higher taxes will siphon 
off any excess currency that gets in 
the hands of the consumer, hence, 
he will have less spendable funds 
than he has had for some time. If 
so, he will have to let some creditor 
wait for his money, and it is sure to 


RALSTON PURINA COMPANY 
St. Lovis 2, Missouri 


Purina Folks are always up to 
Something New and Exciting . « 


That’s why you'll usually find Purina 
Dealers a jump ahead of their competition. 

And that’s one of the big reasons why 
Purina Dealers make money. 


BRE 


be the creditor who doesn't push for 
settlement on the due date. 

(2) There is no assurance that a 
seller's market of World War II pro- 
portions will return. Retailers every- 
where are experiencing lower volume 
than in 1950 and seemingly the con- 
sumer isn’t contemplating a spend- 
ing spree similar to that experienced 
during the last war and in the early 
postwar years. 

Inventories are beginning to be a 
headache to many dealers who 
stocked up on the assumption that 
purchasers would soon be standing 
in line again for nylons. Sales, mar- 
gins and profits may be relatively 
low during this war economy, hence, 
dealers cannot afford to relax on 
credits or collections. Losses may run 
too high in ratio to sales and profits. 

(3) The dealer who freezes too 
much money in oustandings loses 
liquidity. More than once we have 
known dealers who had so much 
money tied up in outstandings that 
| they could not pay their own obliga- 
tions promptly. They lost profitable 
discounts or had to borrow from the 
bank to pay their own bills. 


Harder to Collect 

(4) The older the account, the 
harder it is to collect, the higher is 
the bad debt loss. This has been the 
experience of creditmen in good 
times and bad, war and peace. Even 
if money flows like wine at a politi- 
cal banquet the dealer will have trou- 
ble collecting accounts long past due 
If he gives credit too freely these 
outstandings will run high, and so 
will bad debt losses. 

An account that is 90 days old is 
much harder to collect than a 30- 
day account. On the average, say col- 
lection experts, it costs three times 
more to collect it, and bad debts 
average 25% more. If the dealer's 
terms are 30 days, the accounts re- 
ceivable on his balance sheet should 
not total more than 1/12 of his an- 
nual credit sales if he grades 100% 
on collections. The excess over 1/12 
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Pointers on Pay for Salesmen 


* 
By Arthur Roberts 
* 


A FEEDSTUFFS 


FEATURE 


Use a Good System for Compensating Salesmen; They'll 
Build Business—and Profits 


thing to the average man, and, 

of course, the salesman is no ex- 
ception. Inasmuch as the salesman 
has a lot to do with the mainte- 
nance of profitable volume, the deal- 
er who comes closest to satisfying 
his business-builders on compensa- 
tion will usually pan the most gold 
from prospecting operations. 

The big problem is how to fit the 
compensation to the salesman’s abil- 
ity, efforts and results. Some deal- 
ers pay a straight salary. Others pay 
a commission with or without a 
drawing account. Some combine a 
monetary reward of some sort with 
a salary or commission. The big 
fault with a straight salary is that 
the average salesman who has any 
ambition at all (and the salesman 
must possess this characteristic to a 
marked degree if he is to get satis- 
factory results) is never satisfied 
with his salary. He always thinks he 
is worth more than he is getting. 

On a straight salary he has no 
yardstick to satisfy himself that he 
is getting all he is worth; hence, he 
tends to feel that he is underpaid. 
The dealer is in a similar quandary. 
He doesn't know for sure whether the 
salary he is paying is ample com- 
pensation for the results obtained or 
whether an increase would be a prof- 
itable investment in that it would 
spur the salesman on to a substan- 
tial increase in volume. 

If the salesman works on straight 
commission, his income fluctuates. 
And in these days when living costs 
are always high, a couple of bad 
weeks may disturb his peace of mind 
to such an extent that it detracts 
from his selling efforts. 

The dealer sormetimes adds insult 
to injury. If a salesman working on 
straight commission attains a high 
batting average on sales for a pe- 


| is a mighty important 


riod, the boss may begrudge the 
commission checks he passes out and 
cut the rate. We know a number of 
dealers who have done this, and in 
all cases they have lost good sales- 
men by this short-sighted policy. 

A man who is willing to work on 
commission is a gambler at heart. 
He is unlike the fellow who seeks 


job security from a steady salary. 


He is looking for a killing, and he is 
willing to take his chances on get- 
ting all or nothing a* all. The dealer 
who cuts the commission on this 
type of salesman is cutting his own 
throat. Invariably the salesman quits 
because he can find another job much 
easier than the fellow who wants a 
steady salary to give him a sense.of 
security. 

The salesman who will work on 
commission expects  big-income 


weeks. He may not always get them, . 


but his breed keep in. ther pitching 
because they are always hopeful of 
hitting the jackpot. In these days of 
security-mindedness, his numbers are 
decreasing, and the dealer who em- 
ploys such sales-coaxers should not 
begrudge them their income, no mat- 
ter how high it is, because the more 
they earn, the more he earns. 

One dealer told us not long ago, 
“My overhead was too high so I 
cut the commission I was paying my 
salesmen.” This is a sure way to 
increase overhead in ratio to sales 
because it will depress volume. The 


men will lose heart and tend to sell 
less. Commissions are listed under 
overhead expense, but they are con- 
tingent expenses, paid only if sales 
and profits are added to the busi- 
ness. They differ from other items 
under overhead that are paid wheth- 
er sales or profits are added to the 
business or not. 

So regardless of how much a com- 
mission salesman earns, the dealer 
should not cut his compensation un- 
less other good reasons prevail, such 
as the selling of too many low-mar- 
gin items by certain men when the 
pees ge rate is figured on dollar 
sales. Or, the dealer not have 
fixed the commission ae accurate- 
ly in the first place. This should be 
done by analyzing selling expenses 
for prior periods to determine what 
the dealer can afford to pay. 


Drawing Account 
The dealer who pays a drawing 
account against commissions may 
give the salesman less disturbance 
financially because he can depend up- 
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on a regular income and get any 
excess due him at the end of a des- 
ignated period. But here, too, some 
dealers are disposed to gripe if such 
salesmen begin to earn too much. 

It must be remembered that good 
salesmen are getting scarcer and 
scarcer. For some time there has 
been no opportunity for salesmen to 
get much experience in the rigor- 
ous aspects of salesmanship. For the 
past 10 years we have had plenty 
of employment and more money in 
circulation than ever before, and 
during World War II, merchandise 
shortages fostered order-takers in- 
stead of business-builders. Here and 
there, however, the real salesman 
comes upon the scene, and the dealer 
who is fortunate enough to acquire 
him should handle him with eare on 
compensation because that is closest 
to his heart. 

Finally, there is the incentive pay 
system by which a dealer pays a 
bonus of some sort for results over 
a specified goal. This works better 
with straight-salaried men than with 


the commission men. Yet it is a busi- 
ness-builder for both groups. Suc- 
cess with an incentive pay system 
depends largely on the way the sys- 
tem is set up. If the quota required 
before a bonus is paid is set so high 
that it is almost impossible to meet, 
then the men will not strive for it. 

On the other hand, if it is too low, 
the dealer will find that his selling 
expenses are so high that the profit 
on the additional business is negli- 
gible. More than one dealer has in- 
stituted an incentive pay system and 
ended up in the red because he did 
not set quotas right in the first place. 

When you pay a bonus, you in- 
crease selling expenses unless you 
can raise volume to a certain point 
where the excess expense is ab- 
sorbed. If you do not reach this 
break-even point, you earn less profit 
than before and may go in the red. 


Increase Business More 
From our field studies we can re- 


port that incentive payments differ 
month to month, but in the aggre- 


gate, they increase business more 
than any other form of compensa- 
tion. Dealers are paying $20 to $75 
a month per man where incentive 
plans are used.in the selling depart- 
ment. Often inside salesmen are also 
included, but their quotas differ from 
those of outside men. The best results 
are obtained when the quotas are 
set for each individual salesman 
based upon his sales for the past 
year. What he can sell above that 
figure gets him bonus money. 
Where salesmen are paid on a sal- 
ary, it is a foregone conclusion that 
sooner or later they will ask for a 
raise. This usually is an embarrassing 
interlude for both employer and em- 
ployee. The salesman asks for a cer- 
tain increase, the boss may sug- 
gest a lower figure. The salesman may 
accept, but he isn't satisfied and the 
dealer does not get the best out of 
the man in the future. The incentive 
system does away with such petti- 
foggery because a man feels that he 
is getting what he is worth—a thing 
that it is hard for the dealer or sales- 


Chas. Pfizer & Co., Inc., 630 Flushing Ave., Brook- 
lyn 6, N.¥.; 425 North Michigan Ave., Chicago 
11, Ill.; 605 Third Street, San Francisco 7, Calif. 


Bi-Con surprements 


FOR THE FEED INDUSTRY 


*Bi-Con is « trademark of Chas, Pfizer « Co. Inc. 
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man to determine when the com- 
pensation is a straight salary 

In some establishments all em- 
ployees are let in on the incentive 
system—office help, stock clerks, de- 
livery men—but the basis of pay- 
ment will differ, as will the method 
of computing the added compensa- 
tion. 


Sales Contests 


The sales contest is another sales- 
builder, but, here too, it is more of 
a bane than a boon if it is handled 
improperly. Some dealers stage sales 
contests with the sole idea of bene- 
fiting themselves. Such a dealer is 
likely to pull a dead duck out of the 
hat instead of a live rabbit. A sales 
contest should be run so that all 
salesmen have a chance to win a 
prize worth working for. Usually this 
is a cash award. Watches, fountain 
pens and such, do not offer the same 
stimulus to achievement. 

One big deterrent to success with 
sales contests is the advantage pos- 
sessed by the high man on the totem 
pole, the star salesman in the es- 
tablishment. This advantage is often 
due to his having the best routes with 
the largest number of customers or 
choice customers who buy heavily. 
The star salesman gets these juicy 
plums because he is a star salesman 
and the management figures that he 
must be given a plushy berth or he 
will seek greener pastures. 

We do not criticize this practice 
during regular periods of business 
activity or under normal operation, 
but if a contest is conducted on the 
basis of over-all quotas, the sta 
salesman out-distances the pack oan 
quickly. Obviously, this discourage 
the men behind, and the contest —_ 
sour. The dealer can eliminate th 
discontent by offering a number a 
awards, by setting the quota highe 
for the star salesman so that t 
lesser lights get a break. 

Sometimes good results a 
achieved with sales contests whem 
the emphasis is not on bigger volum 
but is on increasing the number a 
customers on a route or increasin 
the average unit sale. Of course, i 
the final analysis, this adds up t 


The NEUMOND Co. 
Merchants Exchange + St. Louis, Mo. 


BREWERS GRAINS 
DISTILLERS GRAINS 
ALFALFA MEAL 


Gomes te Reamend Spoctatints since 1913 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS 00. 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 


The Tommy Thompson Co. 
3617 Dryden Bead 
PORT WORTH, TEXAS 
Telephone: Webster 0006 


THE NAME 


5 IN BEFORE 


| 
; oul 7 FeeD? Fairbury & Forest, 
100 
IN COO! Phone 6-3155 Nid ms 
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bigger volume, but the emphasis is 
more indirect. 

A contest that is too long gets tire- 
some, Interest lags, and it is hard to 
sustain it. Too short a contest doesn't 
give the men a chance to get started. 
This is particularly hard on men 
who are slow starters but good fin- 
ishers. A contest should run no long- 
er than six weeks, no less than four 
weeks. If properly planned, some deal- 
ers say, contests without a specified 
length get results. A quota is set. 
When it is achieved, the contest ends 
and awards are made. One dealer 
planned a contest to last eight weeks, 
and added $50 to the prize money 
for each week under eight weeks in 
which the goal was reached. The con- 
test lasted four weeks and added 
$200 to the awards. 

The factors governing quotas vary 
so much that no one can offer spe- 
cific figures to follow in setting up 
these goals. The fixing of quotas is 
a matter largely determined by the 
selling organization, its size, effi- 
ciency and prior activity, the type 
goods sold, the awards, other contest 
costs and just plain mother wit. Our 
survey work sheets on sales con- 
tests conducted during the past three 
years show that dealers increased 
normal sales an average of 22% for 
the contest period. Quotas were ex- 
ceeded in 20% of the cases report- 
ed. In one case, the management 
exceeded the quota 60%. 

Salesmen lose interest when a man- 
agement runs too many contests. Do 
not run more than two a year. If 
oo many contests are run, the sales- 
nen feel they are being “milked” for 
business. Besides, it wears them 
own. This is particularly true if the 
Management uses the contest as a 
ubstitute for advertising. 

Don't let salesmen do all the pro- 
motional work. Use direct-mail and 
ewspaper advertising to help them 
sll. When they see that you are co- 
bperating, they will work harder and 
et better results. One dealer report- 
i 35% better results when he ad- 
ertised during a contest than when 
the ran a similar promotion and did 
ot advertise. 


KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 


Perfection DOG FOODS 


© The Perfection Balanced Diet 


VITAMINS tor more than 48 
MINERALS years. Dealer Franchise 
PROTEINS available in some localities 
Fats Write Bex 22 

PERFECTION FOODS CO. Battle Crock, Mich. 


N. K. Parrish 


BROKER JOBBER 
+ FEEDSTUFFS - 
MILO-KAFIR-WHEAT-FIELD SEED 
LUBBOCK, TEXAS 
2-8787 


FT. WORTH, TEXAS 
FOrtune 4031 


OKLAHOMA CITY, OKLA. 
Phone 


7-3678 


PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American Bldg. 
SEATTLE 4. WASH. 

410 Lewis Bidg. 
PORTLAND 4, ORE. 
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A. E. STALEY COMPANY 
SHOWS PROFIT INCREASE 


DECATUR, ILL.—Net profit of the 
A. E. Staley Mfg. Co., corn and soy- 
bean processor, for the first half of 
1951 totaled $2,228,486 compared with 
$1,845,354 for the comparable period 
last year, the company reports. 

However, company officials pointed 
out, net profit declined from $1,317,- 
653 in the first quarter to $910,833 in 
the second. The company’s second 
ae profit last year totaled $930,- 


Sales volume, influenced by the high 
cost of corn and soybeans, totaled a 
record $80,328,002 for the first half 
of 1951, company officials said. This 
was 61% over the $49,836,567 sales 
for the first six months last year and 
surpassed the company’s previous rec- 
ord of $78,383,373 for the second 
half of 1947. 

The Staley company is now using 
the LIFO (last in, first out) method 
of inventory accounting. Under the 


method used for reporting first half 
earnings in 1950, the company would 
have reported net profits of $3,605,886 
for the first six months. 

On the basis of 1,693,012 shares 
outstanding after a 100% stock split 
in June, Staley earnings per share of 
common stock were $1.26 for the first 
half. Comparable earnings for the 
same period last year were $1.03 per 
share. 


COMMERCIAL SOLVENTS 
NET PROFIT INCREASES 


NEW YORK — The consolidated 
net profit of Commercial Solvents 
Corp. for the quarter ended June 
30 was $1,489,459, equal to 57¢ a 
share on 2,636,878 shares after set- 
ting aside 69¢ a share for federal 
taxes on income, according to an 
earnings report by the firm. 

For the corresponding quarter in 
1950 the consolidated net profit was 
$657,690, which equaled 25¢ a share 
after setting aside 18¢ a share for 
federal taxes on income. For the six 


month period ended last June 30 the 
firm's consolidated net profit was 
$3,107,751, compared with $1,318,910 
for the corresponding period in 1950. 


EASTERN FEED MEN 
SET 1952 MEETING 


NEW YORK — The 1952 annual 
convention of the Eastern Federation 
of Feed Merchants, Inc., will be held 
at the Statler Hotel here June 5-6, 
according to a recent announcement 
by Austin W. Carpenter, executive 
director. He stated that convention 
plans are already under way for the 
1952 meeting. 


Molasses Feed Pre-Mixor 


Portable—jite all mixers 


Handies Bulky Feeds * No 
Clogging * Ton in Fifteen Minutes * 
Perfect mix * Measures Liquids 

to mixer * Guaranteed 


FARMWORTHY MFG. CO, 
2033 CEDAR + QUINCY, ILL 


$190 
(less motor) 
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MERCK ... SPECIALIZED SERVICE T0 


Single-comb 
white leghorn 
chick, 5 weeks 
old, riboflavin 
deficient, show- 
ing leg paralysis 
and curled toes. 


Same bird 1 week 
later, after feed 
administration 
of No. 54—Ribo- 
flavin Mixture 


Merck. 


Photos 


ACCURATE, UNIFORM RIBOFLAVIN LEVELS 


FOR MAXIMUM 
PROTECTION 


and storage. 


IBOFLAVIN 


- @ You assure customers’ satisfaction when you 
choose No. 54—Riboflavin Mixture Merck in 
your feeds. This Merck product provides accu- 
rate, uniform content, gives your feeds that 
extra “kick” . . . No. 54—Riboflavin Mixture 
Merck safeguards your customers’ interests— 
and saves you money—in freight, handling, 


This preferred Riboflavin product comes to 
you from the same manufacturer who first de- 
veloped and producéd many of the important 
feed nutrients on a commercial scale. 


No. 54—Riboflavin Mixture Merck. One ounce 
contains one gram of riboflavin. 


MIXTURE MERCK 


| 
| 
A 
3? . 
‘ 
| 
4 
: 5 MEE Courtesy of Department of Agricultural and 
Chemisiry, Pennayloania State College. 
ae 


RE you interested in sales pro- 
motion? Do you look at the 
merchants down the street who 

put on bargain carnivals, country 
fairs, fall spring and winter sales, 
and wonder how they can stay in 
business spending so much money for 
sales promotion? Do you wonder 
where they get the money to give 
away free balloons to the kids and 
corncob pipes to the men, put on 
free movie shows, take full page ads 
and the like? 

Well, those things do really not 


Free Movies, Feed Mill Parties, 
Lunches and Special Bargains 
Are Profitable Ways to Increase 
Store Traffic and Build Sales 


cost as much money as you ‘think. 
One store may go in for such promo- 
tions only once or twice a year. Sup- 
pose it spends $250 each time. That's 
$500 for the two events a year. Too 
rich for your blood? Perhaps not 
when you consider the added store 
traffic, the sales that you'll get if 
you plan and stage such events prop- 
erly. Maybe you can get by in your 
town with spending $50 or $75 for 
each such event and still get a great 
deal of extra business. 

Let me tell you about several ways 


in which retailers in average sized 
towns are going about this matter 
of sales promotion. From these ex- 
ampies you may get ideas of how 
you can build extra business in your 
town. 

Free Movie 

One retailer buys a complete movie 
performance every second month at 
his local theater. It costs him $350 
for 2,100 seats, and he gives away all 
the tickets to children who will come 
to the store to get them. The only 
requirement is that they must bring 
their parents with them when they 
get the tickets. 

The movie is entirely for chil- 
dren. It's a two hour show from 11 
a.m. until 1 p.m. on a certain Sat- 
urday. The kids love it. They come 
from near and far, and they remem- 
ber the firm which is giving them 
this free show. 

Halfway through the movie pro- 
gram there is an intermission. Dur- 
ing this time out the manager ap- 
pears on the stage. He talks about 


THE FEED INDUSTRY 


VITAMIN B,, ano ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


Preferred because of the remarkable growth response 
obtained with this product in wide commercial use and 
in extensive experimental studies. Each pound contains 
2 grams of Procaine Penicillin—an outstandingly ac- 
tive antibiotic for promoting growth, in stable form; 
supplies 12.5 milligrams Vitamin B12 activity (L.L.D. 
cup assay method). Rigidly controlled. 


MERCK POTASSIUM 
IODIDE MIXTURES | 


Extremely fine (3 billion particles to one ounce), free- 
flowing, these mixtures distribute uniformly and quick- 
ly through every portion of the feed. They represent 
your ideal means of iodizing and help you maintain a 
high level of feed performance. 


CALCIUM PANTOTHENATE 
DEXTROROTATORY MERCK 


Increasingly, feed manufacturers recognize the need 
for supplementary amounts of pantothenic acid to 
produce nutritionally adequate rations. Calcium Pan- 
tothenate Dextrorotatory Merck is supplied in the 
form of an easy-mixing powder. 


CHOLINE CHLORIDE MERCK 


Choline Chloride Merck, for high energy rations, is 
suf plied as Choline Chloride (25%) Dry Mixture, 
produced specifically for the feed industry. 


SULFAQUINOXALINE 
MERCK 


Another outstanding contribution of Merck research— 
Sulfaquinoxaline is the only product available to feed 
manufacturers that prevents and controls coccidiosis 


| outbreaks caused by sever. poultry coccidia which may be 


found under farm conditions today. Because your cus- 
tomers’ flocks often are exposed to two or more of these 
coccidia at the same time, it is important that your 
feeds supply the maximum protection made possible 
with Sulfaquinoxaline. This versatile product also 
checks mortality in acute fowl cholera. Available in 
powder form, extremely well suited to feed-mixing. 
Write today for full information, 
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the firm which is making this free 
movie possible, and he asks the kids 
to visit that store often with their 
parents. Naturally when the kids go 
home after the movie, many of them 
urge their parents to go to that store 
to buy merchandise. 

The store owner tells me that this 
show is helping to build his store 
traffic and sales. It brings many new 
people into his store from near and 
far. Two weeks in advance of the 
show he advertises that he wil! dis- 
tribute tickets for the show. Then 
the stream of parents and their 
children seeking tickets begins. 

The small town feed dealer may 
be able to buy all the seats for a 
400 capacity theater for $75 to $100. 
He can give out tickets to rural chil- 
dren. He can stage such an event 
once or twice a year. 


Free Lunch Effective 

Are you willing to spend $50, $100 
or even $200 once a year to give your 
customers and prospects a real party 
at your feed mill, with most of the 
expense centering about the free 
lunch? Everyone likes to eat, and you 
can fill your quarters with happy 
people when you offer lunch. You can 
put on a dance with canned music, 
have a fiddlers’ contest, or have the 
4-H local talent put on a show—all 
this brings in people, makes them 
remember and like you and promotes 
business. 

It is not difficult to spend $100 or 
$200 in regular types of advertising, 
so why not try some sales promotion 


SAVE MONEY 
SEA-COLL 


IMPORTERS and AGENTS 
FOR BELGIUM 


CONCENTRATES - VITAMING 
MINERALS - OM CAKES 
ALFALFA SULFA ITEMS 
Specializing in all products used 
by the manufacturers of com- 
pound feedstuffs 


USINES VERMYLEN, S. A Baasrode 
BELGIUM 


Cable address: 
VERMYLEN—BAASRODE 


MERCK 
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MERCK & CO 
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Mixes 20,000 Tons Feed 
with BROWER Mixer... | 


| 


It’s Sill Going Strong ! 


“More than seven years ago we purchased a Brower 2,000 Ib. 
below-the-floor mixer. This machine has been in constant 
operation since its installation, having mixed over 20,000 tons. 
All it has needed is two new sets of belts and one bearing. The 
machine mixes thoroughly, quietly and it’s economical on power. 
The dust return is a great feature since it speeds up the 
elevation of feeds and minimizes dust. Power cost for both our 
Brower Mixer and Molas-O-Fier is less than 5e per ton.” 

H. L. HAUSER 

International Supply Co. 


USED BY MORE FEED MEN THAN ANY OTHER 


dealers are mixing 
brands of feed with the Brower 
Whirlwind” Mixer, increasing their feed 
profits as much as $10 per ton. 


mixing is another good source of 1. 4,000 
another reason why the Brower struction—gives years serv 
pays for itself, Over 9,000 ice. Many 


30-DAY TRIAL. Let us send you full details. Write— 


BROWER MFG. CO. 402 N. 3rd St., Quincy, Ill. 


Worlds Largest Selling Mixer ! 


DEHYDRATED 


ALFALFA MEAL 


Also All Grades and Grinds Sun-Cured 


VALUE OF EGGS PRODUCED AND 
PRINCIPAL COSTS PER LAYER 


In Relation to Rate of Lay, 
160 Minnesota Farm Flocks, 1949 


q Cost of: 


$ PER LAYER 


Death loss & depreciation— 
Feed consumed 


_Velue of eggs 
produced 


0- 


Under 150 150-179 


U.S. OEPARTMENT OF AGRICULTURE 


EGGS LAID PER LAYER 


MEG. 48118 KX BUREAU OF AGRICULTURAL ECONOMICS 


180-209 210 and over 


EGG ECONOMICS—A Minnesota study of costs and returns in egg laying 
flocks emphasizes the importance of high egg productin per bird. Since out- 
of-pocket costs—principally feed—increase only slightly with increases in egg 
production per layer, it is obvious that the most favorable spread between 
gross returns and operating costs should bé expected from flocks with high 
average egg production per bird, the Bureau of Agricultural Economics points 
out. The largest part of the feed intake of a laying bird is for body mainte- 
nance; the additional nutritive requirements for egg production are relatively 
small. It has been estimated that after the body maintenance requirements 
are met (as little as 60 Ib. per year of typical poultry ration), additional re- 
qu.rements are less than 2 Ib. feed per dozen eggs. 


as described above to give variety 
and more appeal to your advertising 
program. 

Have you ever noticed the huge 
crowds of people who turn out to get 
free pancakes, oyster stew, pot luck 
lunches, free coffee, doughnuts and 
cookies? The appeal is tremendous. 
Watch the food and home shows and 
see how people like to try all the dif- 
ferent cheese and cracker snacks, 
sliced pickles, watermelon rinds and 
spiced apples. 

When you have a sale at your 
store and when you have entertain- 
ment and lunch you appeal to the 
social side life and offer people mer- 
chandise bargains at he same time. 
Farmers and their families like to 
stand around and talk. And they'll 
talk longer and become more friend- 
ly when they have a cup of coffee to 
sip and a doughnut or cookie to eat. 
And that puts them in a buying mood, 
too. 

One feed firm in Indiana each year 


| stages a broiler banquet for pros- 


pects and customers. It entertains 


| more than 2,000 patrons annually out 


of doors, with a half chicken each 
and all the trimmings. The cost of 
serving such a dinner runs about $1 
a plate. Incidental expenses, includ- 
ing gifts bring the total cost of the 
affair to about $3,000. And yet the 
manager of this big farm supply and 
feed firm says that this annual broil- 
er banquet is one of the best sales 
promotion ideas that he has ever 
used. The firm has put on the affair 
for 10 successive years, and it grows 
larger every year. 

Sales promotions can cost a little 
or a lot, depending upon the size of 
the town, your business and how lav- 
ish you wish to be. But if you have 
never experimented with sales pro- 
motions, why not start small, do the 
best you can with what you've got, 
and then check results? You may 
then see your way clear to do more 
promoting the following year. 


GUARANTEED SOURCE OF SUPPLY 
...for all Glidden ] Feed Dealers 


adequate supply of Glidden Feeds. 


THE A. B. CAPLE CO. 


Toledo 5, Ohio 


Guaranteed—because Glidden controls vital raw material sources! Guaran- 
teed—because Glidden produces its complete requirements of condensed 
fish solubles, soybean meal and fish meal, made possible. through its new 
multi-million dollar plant expansion program! G 
is the Dealer-Minded Organization that assures dealers of a constant, 


Think what this “Guaranteed Source” means to you 
at a time like this, in continued volume, continued 
profits! A limited number of Exclusive Franchises are 
available in certain localities. Write J. C. Rankin, 
General Manager, for complete particulars. 


teed Glidden 


THE GLIDDEN COMPANY 


Feed Mill Division 


indianapolis 6, 


1160 W. 18th, 


Indiana 
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Mixes a perfect blend in 
va 10 minutes—at a power cost 3 to Se i 
per ton. Above-and-below-floor models, | 
afi : Five sizes—mixing capacities from 700 to 
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Enthusiastic Customers Like Mr. Berry Make 
Selling NITROSAL Easier... Profits Larger! 


rs Nationally Known Broiler Grower and Processor 
~Merrymeeting Farm, Bowdoinham, Maine 


Here’s The Full Story of How NITROSAL Gives Broilers 


FASTER GROWTH 


Even With Vitamin B,. And Antibiotics In The Feed 


Prevents COCCIDIOSIS 


As Told By Mr. Berry: 


“As the first large broiler grower and proces- 
sor to use Nitrosal in my broiler feed, I've had 
the opportunity to personally see how it gives 
me four-week birds that weigh over a pound 
...Seven-week birds that weigh over 2 pounds. 

“We have fed over 60,000 broilers on feed 
containing Nitrosal. These birds have the 
‘finest finish, color, weight, texture and pig- 
mentation regardless of whether they are 
dressed at four weeks or fourteen. 

“The addition of Nitrosal in my feed has 
been the most revolutionary advance in the 
control of coccidiosis that we have witnessed 


in our twenty years of poultry feeding. 


“We use nothing but a good commercial 
feed with Nitrosal. I am glad to recommend 
Nitrosal to any broiler grower interested in 
raising the finest birds he can raise for the 
most profit per bird: 

Typical results obtained by Mr. Berry from 
using Nitrosal in the broiler feed: 


Number of 
Birds 


2,000 


Average Weight 


Per Bird 


3.0 pounds 
4,000 5.5 pounds 
2,000 2.3 pounds 

500 1.3 pounds 
1,000 
2,000 


3.4 pounds 
5.0 pounds 


You, Too, Can Increase 
Your Sales, Your Profits 
By Recommending... 


DR. SALSBURY'S 


NITROSAL 


In Powder Form 

For Mixing In The Feed 

Hundreds of dealers are earning extra 

profits by helping supply the large demand 
for NITROSAL. Powerful advertising 
campaign is making this demand for 
NITROSAL even bigger. So “cash in” on 
this big profit opportunity! Write us 

today for explanatory NITROSAL bulletin. 


Feed Manufacturers! 


NITROSAL Powder Now Available 
For Mixing In Feed 

NITROSAL is available to feed 
manufacturers, in selected areas for mixing 
in their feeds. Write Dr. Salsbury’s 
Laboratories, Charles City, lowa, 

for complete information. 
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Dielectric Heating 
Engineer Says It 
Has Possibilities 
for Grain Drying 
RESEARCH engineer of the 
Avs Department of Agricul- 
ture believes that radio fre- 


quency — dielectric — heating may 
eventually be useful in drying grain 


to safe storage moisture content. 

The engineer, Finis T. Wratten, 
believes that dielectric heating also 
has further possibilities in its effect 
on bacteria, mold spores, insects 
and enzymes, all present-day storage 
problems. 

Dielectric heating results when 
radio frequency energy, provided 
through a heating circuit, is changed 
to heat energy in each kernel of 
grain. As the radio waves oscillate 
in the grain to be dried, they create 
friction in the molecules of the grain, 
which results in heating. 


DERIVE FISH MEAL Ano ORIED MILK FEEDING VALUE 
FISHEAST 


A dry granular product composed of Menhaden Fish Meal and Soybean Oil Meal 
with Semi-Solid Brewer's Yeast and Condensed Fish Solubles. FISH- 
EAST is a rich natural seurce of the essential Amino Acids and complete Vitamin 
B Cemplex Factors, including B,,, the Animal 

Write today for information about the quality and low cost of FISHEAST 


Menhaden Fish Meal Company Baltimore 24, Md. 


Pretein Factor. 


The advantage of this type of 
drying or conditioning over ordinary 
forced-air drying is that heating is 
more uniform throughout each ker- 
nel, rather than just on the surface, 
he points out. Thus, moisture is 
forced from the grain to be carried 
away by forced air currents, rather 
than to be drawn from it as in 
ordinary drying with forced hot air. 

Mr. Wratten, in a report before 
a recent meeting of the American 
Society of Agricultural Engineers, 
described research in drying rice in 
cooperation with the Louisiana Agri- 
cultural Experiment Station. 

He found that staisfactory dielec- 
tric drying depended on both tem- 
perature and humidity. For example, 
when the relative humidity of air be- 
ing forced through the drying grain 
was less than 50%, temperature of 
the rice had to be kept under 100° F. 
to prevent damage to its milling qual- 
ity. When the forced air had a rela- 
tive humidity between 50 and 70%, 
temperatures had to be kept below 
105° F. 


Now Borden brings you a completely flexible antibiotic program. Now 
you can specify the exact level of antibiotic content you desire in Borden 


fortifiers for poultry and hog feeds. 


Decide the desired antibiotic content yourself or Borden nutritionists 
will be glad to recommend proper levels for your feeds. The cost per 
gram of added antibiotics will be no more — probably less — than your 


present cost including pre-mixing. 


And Get Sound Nutrition to Go with It! 


Complete Borden supplements support the quality of your feeds with a 
tested blend of important ingredients. They provide complete vitamin 
fortification plus such performance boosters as added betaine, methio- 


nine and lactalbumin. 


With these complete Borden blends, you save time buying individual 
ingredients. You avoid inventory problems. You eliminate the waste, 
spoilage and possible handling mistakes by employees 

All this adds up to sound nutrition in your feeds . . . 
special antibiotic program . . . at costs to fit your local feed market. 


Here are new feed-selling advantages. Better write for full details today. 


THE BORDEN COMPANY 


Feed Supplements Department 
350 MADISON AVENUE, NEW YORK 17, N. Y. 


with your own 


The past years’ results have in- 
dicated, too, he said, that short peri- 
ods of drying with dielectric, followed 
by a day or longer conditioning period 
of grain held in storage, produced the 
best rice drying rates. Specifically, 
10-minute applications of heat pro- 
duced greater drying than longer 
heating periods, regardless of the 
length of conditioning-storage time 
following heating; and a 24-hour con- 
ditioning period produced greater dry- 
ing rates than shorter conditioning 
periods, regardless of the length of 
heat applications. 

In all experiments, heat from 100 
to 120° F. was provided through a 
heating circuit carrying an electric 
frequency of 27 megacycles. 

Mr. Wratten also reported on the 
work of a fellow USDA engineer, 
Leo Soderholm, who is testing the 
effect of radio frequency in drying 
alfalfa hay, corn, and wheat in co- 
operation with the Nebraska Agri- 
cultural Experiment Station. Dielec- 
tric drying of alfalfa hay from 80% 
moisture content to safe storage con- 
tent was achieved at a fast rate, but 
the use of this type of drying would 
be limited by the cost of drying, be- 
ing practical only if speed of -drying 
were important. 

Carotene content of the dielectric 
dried hay was higher initially than 
normally dried hay, but loss of caro- 
tene after six months seemed to be 
about the same. With shelled corn, 
kernel temperatures above 110° F. 
generally damaged germination. One 
livestock feeding test showed the 
dielectric drying of corn had little 
effect on feed quality. 

Experiments with wheat indicated 
that moisture could be removed at a 
fairly fast rate (from 14 to 4% mois- 
ture in 1 minute) but the tempera- 
ture was damaging to germination 
and baking and milling properties. 
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Doctor: 
morning?” 

Nurse: “Better. He tried to blow 
the foam off his medicine.” 


Women are said to control 80% 
of the nation’s wealth; the balance 
probably being held by bachelors. 


A man should never drink alone— 
unless there is no one to drink with 


him. 

A pink elephant walked into a 
downtown bar, followed by a char- 
treuse rat, polka-dotted snake and a 
purple and orange monkey. 

As they were taking their place at 
the bar, the bartender said to them, 
“You're a little early, fellows. He 
isn’t here yet.” 


The REA line that served the Crow 
Slope community was so overloaded 
that electric appliances often failed; 
and lights were so dim that consum- 
ers constantly complained. So, when 
old Batch Buchanan was penalized a 
dollar for not sending his meter card 
into the office at the required time, 
he sent another postal card which 
said: “Sorry, gents, but the wind’s 
been blowing up here so hard I could 
not get my lantern lit to read the 

Two husbands whose wives we.at 
off for a summer vacation left then 
to keep house as best they might. 
One evening they purchased a 4-lb. 
sirloin steak. They left it on the 
kitchen table while they went into 
the dining room for a couple of cock- 
tails. What with a few extra divi- 
dends, they were slightly rocky when 
they reentered the kitchen, but not 
rocky enough to overlook the fact 
that their 4-lb. steak had disappeared. 

A frantic search proved unproduc- 


“How's the patient this 


For Better Bags — Better Buy Chase 


CHASE BAG COMPANY 
Genera! Sales Offices 309 W Jackson Biv 


Chicago 6, Illinois 


YOU GAIN 
mew friends for your Feeds 
when using these tested A & D 


| 


tive, but then one of the men noticed 
that the cat was licking his whiskers 


| with an uncommonly satisfied air. 


“T'll bet that cat ate our steak,” he 


| exclaimed. 


“One way to find out,” said the 
other grimly. He seized the cat by the 
scruff of the neck and deposited it on 
the bathroom scales. Sure enough, it 
weighed exactly 4 Ib. 

“Well,” he announced triumphantly, 
“there’s our steak, all right. Now 
where's the cat?” 


Mack: “Hi, Butch, where’d you get 
that dumb dog?” 

Butch: “Dumb nothing—why, this 
morning he got up and brought in the 
cows, milked them, then took them 
out to the pasture. He came back and 
separated the milk and loaded it on 
the truck to take it to the creamery.” 

Mack: “Gosh! Did he make the but- 
ter, too?” 

Butch: “What do you mean? Who 
ever heard of a dog making butter?” 


Handsome Mr. Smith had stepped 
at a lively pace during the month his 
wife had been visiting her family in 
the South. Tonight the couple were 
giving their first party after the wife's 
return home, when a noisy gent, eager 
to divulge the philanderings of a host 
he liked none too well as a business 


competitor, said slyly: “I suppose this 
party must seem tame to you, Mr. 
Smith.” 

“What do you mean by that, Fred?” 
asked Mrs. Smith quickly. 

“Well,” replied the guest, “when 
the cat's away, the mice will-——” 

Mr. Smith swung and felled the 
loquacious guest with a right to the 
jaw. His wife, horrified, wailed: “For 
heaven's sake, John, what's the idea?” 

Gallantly, if over alertly, he said: 
“Nobody's going to call my darling 
wife a cat!” 

Mabel was all dressed up for a date 
with a successful man. 

“How do you know he’s such a suc- 


| 
| 
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cess?” her girl friend wanted to know. 

“Well, his name is on every sucker 
list in the country,” Mable replied, 
“the government takes most of his 


| income, and he has two ulcers.” 


One of two women riding on a bus 
suddenly realized she hadn't paid her 
fare. “I'll go right up and pay it,” she 
declared. 

“Why bother?” her friend replied. 
“You got away with it, so what?” 

“T’'ve found that honesty always 
pays,” the other said virtuously, and 
went up front to pay the driver. 

“See, I told you honesty always 
pays!” she said, when she returned. 
“I handed the driver a quarter and 
he gave me change for 50 cents.” 


LAMAR, COLORADO 


Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 
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ANNOUNCING 


$375.00 for a G-ll 


(illustrated) 
$390.00 for a G-14 


1l-ft. Unit Complete 


A NEW SERIES OF 


IN 11° AND 14’ SIZES 


LTON BELT CONVEYORS 


Theyre Tops in Value, Tops in Performance, but LOW in Cost 


ILLUSTRATED BELOW—A MODEL G-11. 11-FT. UNIT 


14-ft. Unit Complete ° 
Compare these prices with those on other 
equipment, and bear in mind these con- 
veyors will do everything units costing up 
to $300 more will do, and you'll agree 
They Are the Best Value in Bag and Box 

Conveyors Ever Offered 


SPECIFICATIONS 


Frame construction. Selected wood (deck is pol- 

ished oak). Rigidly braced and made to stand 

under hard use. H.P., 110-volt single phase 

motor; 3-phase TEFC can be furnished. 

Belt is 6° wide with 1"x5" wood cleats. Tested and 

guaranteed to clevate bags and bexes as steep a6 

they will stay on without tipping backwards. Tests 

have proven this conveyor will elevate anything 

wider belt machines will. 

G-11 elevates to 8% feet, lowers to 4 feet. 

G-14 elevates to 10 feet, lowers to 4 feet. 

Weight G-11 285 Ibs., weight G-14 300 Ibs. 

Units are mounted on 6 rubber wheels, with tu- 

. Easily and quickly adjusted for 

. anced so one man can readily move 
. Width of conveyors 19%". Extreme width 

of lift 22". Lift is easily detached by removing 

two bolts. Belt speed 60 F.P.M. 


These conveyors will handle 900 sacks per 
hour — they are a real buy in an efficient, 
well designed, low cost conveyor, and « 
the result of years of experience building 
quality conveying equipment 


Use this convenient order blank or let us send complete infor- 
mation on Elton Conveyors. 


Please ship No. ............... 


To 


sources of quality: 


1. DEVOLD VITAMIN A & D 
FEEDING OILS 
2. DEVOLKOD VITAMIN OILS 
(Cod Liver Ol! with added 
Vitamins A & D) 
3. DEVOLKOD COD LIVER 
OIL U.S.P. 
Non-destearinated 
4. DEVOLD VITAMIN A OILS 
5. DEVOLD DRY D, 
1,500 and 3,000 L.C.D./gm. 
Please send your inquiries to 


145-P Varick Street 
New York 13, N. Y. 


Price of $375.00 for G-11 11-ft. unit, )G-ll ( )G-14 
is for conveyor complete and ready to 
operate, mounted on rubber wheels, 
with cleats on belt and 4 h.p. 110-v aT 


motor with 20 ft. power cord. We understand wo mast be fully cattefed with Gifs eqsipment or may 
Price on G-14 14-ft. unit is $390.00 Please send information on Elton Conveyors 


with same equipment. Add $12.00 if 
TEFC motor is wanted. 


SHIP VIA . 


CHANTLAND MFG. CO. 


Makers of Elton Conveying Equipment—Stationary and Portable. 
A Source of Supply for Most Any Kind of Materials Handling Equipment. 
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Use and Value of Corn Gluten 
Feed in Livestock Rations 


story of corn gluten feed, 

from that time more than half 

a century ago when it was giv- 

en away in its wet state to the pres- 
ent production and sale of almost 
a million tons of dried gluten feed 
annually, is one of great interest and 
importance to livestock feeders and 
to the commercial feed industry. 
Corn gluten feed has become one of 
the most common ingredients in con- 
centrate mixtures for dairy cattle. 
Also, it is being used considerably 
in rations for other classes of stock. 
The history of commercial corn 
gluten feed actually dates back to 


By Dr. Kenneth L. Turk 


1888 when it was first manufactured 
in Buffalo. Before that time it was a 
mill waste and was disposed of by 
pouring into one of the canals in 
Buffalo. The milk-producing quali- 
ties of the wet gluten feed were soon 
recognized and it came to be utilized 
as a feed. In a relatively short time 
the wet product gave way to bet- 
ter methods and a drying process was 
developed. 

Corn gluten feed has enjoyed a 
steady and rapid growth especially 
after the turn of the century, when 
it found a new and important market 
in the manufacture of ready-mixed 


rations for dairy cattle and other 
livestock. Today it is one of the most 
important high-protein ingredients. 

The Association of American Feed 
Control Officials define this ingredi- 
ent as follows: “Corn gluten feed is 
that part of commercial shelled corn 
that remains after the extraction 
of the larger part of the starch and 
the germ by the processes employed 
in the wet milling manufacture of 
corn starch or syrup. It may or may 
not contain one or more of the fol- 
lowing: Corn solubles and corn oil 
meal.” 


The main job of the manufactur- 


THE BETTER 
THE HAMMERS 


THE BETTER 
THE HAMMERMILL 


Regardless of make, your hammermill is no better 

than the hammers used in it. Frequent shutdowns for 
hammer changes . . . improper hammer wear reduce 
the productive efficiency of any hammermill. Our expert 
metallurgists are constantly studying hammer 

wear under all types of grinding conditions to give you 
the finest hammers available for your particular 
grinding requirements. Mill owners who are using 
PACAL hammers and hammer clusters report 
three to four times longer wear than any other 
hammers they have used. They are enthusiastic 
about the exclusive features of PACAL clusters 
that reduce shutdown time for hammer 
changes to a minimum. Get the 

maximum efficiency from your 
hammermill . . . insist on 


PACAL hammers or 
hammer clusters. 
Please Furnish The od 1 
COMPANY Your Present Hammers o — 1 
etations for cust 
pacal cond to these specifications | 
851 
FIRM | 
inches | 
MAKE OF MILL_——————_ ]_ 
rush price quotations MODEL 
and name of dealer NO. HAMMERS PER MILL_————— (E) 
CT GROUND_—_———— ) Thickness i 
(1/16” - 1/8” - 1/4" 


County Road B and Wainut Street, Adjoining Highway 36 
St. Paul 8, Minnesota + Telephone NEstor 9456 


ers of products from corn is to obtain 
the starch from the rest of the ker- 
nel in a procedure known as the wet- 
milling process. Starch composes the 
larger part of corn, averaging about 
80% of the dry matter of the grain. 
But the remaining 20% also is im- 
portant, and in the process of getting 
the starch the refiners separate the 
gluten, the germ and the bran or 
hull and turn them into important 
uses. 

The outer covering of the kernel, 
known as the hull or bran, and the 
germ, which contains most of the 
oil, are the more well-known parts 
of the corn kernel. Just beneath the 
hull is a shallow layer of gluten, 
which contains most of the protein. 
Pushing in toward the center is a 


EDITOR’S NOTE: This informa- 
tive study of corn gluten feed was 
written by Dr. Turk for the A. E. 
Staley Manufacturing Co., Decatur, 
lL, and is copyrighted by that com- 
pany. Publication by Feedstuffs is 
with permission of the copyright 


owners. 


mixture of horny starch and gluten. 
The floury starch fills the upper area 
and extends downward around the 
germ. 

After the corn has been cleaned, 
it enters huge tanks full of warm 
water to which has been added a 
small quantity of sulphurous acid to 
prevent fermentation. After 36 to 40 
hours the kernels are well softened 
and the hulls are loosened. Some of 
the soluble minerals and protein are 
leached out into the steep water. 
Next the soft kernels are run through 
mills which tear them apart to free 
the germs without crushing them. 
The crushed material is then mixed 
with water and washed into tanks 
called germ separators. The germs, 
which are full of oil, float to the 
surface and are skimmed off. The 
heavier particles of the kernel set- 
tle below and contain the starch, 
gluten and hulls. 

This three-part mixture is finely 
ground in buhr mills. The finely 
ground material is washed through 
a series of sieves, separating the 
coarse hulls. The liquid which now 
remains contains the starch, the glu- 
ten and fine particles of hulJls. The 
starch is then removed by centrifugal 
separators or by starch tables, low 
flat-bottomed, shallow troughs, which 
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these advantages 


GUARANTEED POTENCY 


—a natural product made by pure culture 
fermentation guaranteed to contain not less 
than 5 grams of bacitracin per pound. 


.... FREE FLOWING, STABLE, 
EASY TO MIX 


WON'T CAKE OR DUST 
LIGHT BROWN COLOR 
PLEASANT ODOR 

.ECONOMICAL PRICE 


.....- COMPATIBLE WITH COCCIDI- 
OSIS CONTROL INGREDIENTS 


LOWERED MORTALITY...... 


BETTER MARKET GRADE...... 


GREATER WEIGHT GAINS...... 


PRIMARY PRODUCT...... 


—ample quantities for all feed trade require- f 
ments. 


—packed in 50-lb. multiwall paper bags with ; 
cotton outer cover. & 


17 SAST STERST, NEW YORK 17, 


PRODUCTS OF THE AGRICULTURAL DIVISION: Antibiotic Feed Supplements - Buty! Fermentation Solubles and Riboflavin Feed Ingredients - 
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allow the heavier starch to settle 
to the bottom. The gluten, going to 
settling tanks, is recovered from the 
water solution and, after drying, may 
be ground into corn gluten meal, 
but most of it goes into gluten feed. 

The steepwater is condensed by 
evaporation to produce corn solubles. 
The corn solubles may be added to 


_ the hulls or bran, dried further, and 


then mixed with gluten to make corn 
gluten feed. Sometimes the corn solu- 


bles is used as a culture medium in’ 


the making of yeast, and more re- 
cently corn solubles is used as a food 
for the mold from which pencillin 
is extracted. 


Supply of Corn Gluten Feed 


A constant source of supply of any 
feed ingredient is important to the 
formula feed manufacturer and deal- 
er and to the feeder. Among the 
many protein supplements, corn glu- 


ten feed holds an enviable position. 
A good indication of the supply of 
this important ingredient in 
son with others is given in Table 1. 
As is noted in this table, the ton- 
nage of corn gluten feed and corn glu- 
ten meal ranks high in the produc- 
tion of high-protein feed ingredients, 
ranking behind soybean oil meal and 
cottonseed oil meal. It is of particu- 
lar interest to compare the supply 
of gluten feed and gluten meal with 
those ingredients that are directly 
competitive, namely, distillers’ dried 
grains and brewers’ dried grains. 
To be used widely in the feed trade, 
an ingredient must be in constant 
supply at a favorable price. In addi- 
tion, it must give good results when 
fed to livestock, which are the final 
judges. No doubt all of these fac- 
tors are important in the general ac- 
ceptance of corn gluten feed for use 
in manufactured formula feeds. 
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DAINTY PRINT BAGS 


More feed manufacturers are shipping feed in gaily printed 
cotton bags than ever before ...more women are using the 
popular “feed bag prints” to make dresses, children’s clothes, 
curtains, chair covers, and the like . .. more buyers are in- 
sisting on MENTE DAINTY PRINTS because of their 
attractive styling and clear colors—and their ever-increas- 


Mente Dainty Print Bags are made of stout, durable 
cotton that wears and wears—with fast colors that 
stay fresh through many washings—and bag labels 
that can be peeled off easily because of the special 
adhesives used. 


No wonder smart buyers everywhere specify MENTE 
DAINTY PRINTS for the best buy in feed bags! 


Write, wire or phone our nearest office for latest quotations today! 


MENTE INC. 


Isaac T. Rhee, Pres. 


Box 690 
NEW ORLEANS 


Sales Offices or Representatives in New York, Chicago, Kansas City, St. Louis, 
Minneapolis, Denver, Cincinnati, and other large cities 


The popularity of gluten feed in 
dairy clea is due undoubtedly to 
its high protein content, its high 
digestibility, its bulkiness and its 
general availability at a relatively 
low cost. 

Corn gluten feed contains about 
three fourths as much protein as 
linseed oil meal and is nearly equal 
to it in total digestible nutrients. 
Also, gluten feed is about equal to 
cottonseed oil meal and barley in 
total digestible nutrients and is much 
higher than wheat bran and oats. 
Gluten feed furnishes about 94% as 
many pounds of total digestible nutri- 
ents per ton as corn. 

Since it comes from corn, gluten 
feed supplies protein that is low in 
certain of the essential amino acids 
and, therefore, is often referred to 
as having protein that should be 
complemented with soybean protein 
or other high quality proteins. Be- 
cause of this, it is not desirable to 
use gluten feed as the chief protein 
and carbohydrate supplement for 
swine or poultry. This factor is not 
of any significance in dairy rations 
because of bacterial action in the ru- 
men of cattle. The bacteria make 
complete proteins, containing the es- 
sential amino acids, from poor qual- 
ity proteins and from simple nitrog- 
enous compounds. Then ruminants 
digest the bacteria, using the bac- 


Box 204 
HOUSTON 


1—Commercial By-Products for Feed, 
U.S8., 1945-49°— Average for Year 
Beginning October 


Groups of by-products 1,000 
Oilseeds— tons 
Soybean cake and meal ........... 3,784 
Cottonseed cake and meal ......... 1,888 
Linseed cake and meal .... . 560 
Peanut cake and meal ... 85 
Copra cake and meal ... 164 


Other high proteins— 


Gluten feed and gluten meal..... 865 
Distillers’ dried grains ........... 350 
Brewers’ dried grains ............ 225 


Animal proteins— 


Tankage and meat scraps ........ $13 
Dried skim milk, buttermilk and 


All other by-products, including 
wheat’ milifeeds 8,676 


*From Agricultural Statistics and USDA 
Feed Situation, compiled by L. ©. Cun- 
aingham. 


terial protein which has been formed. 

Gluten feed is not quite as palatable 
as corn, oats or wheat bran. This 
factor is of little practical import- 
ance, however, since gluten feed usu- 
ally is mixed with very palatable 
feeds like corn, oats and other in- 
gredients. Little, if any, difficulty is 
ever experienced in getting dairy cat- 
tle or other livestock to consume glu- 
ten feed. It even has given satisfac- 
tory results for dairy cows when fed 
as the only or chief concentrate feed. 

Among the by-products feeds, corn 
gluten feed is a fairly good source 
of phosphorus, and it is usually much 
higher in this mineral element than 
any of the cereal grains. The phos- 
phorus content varies, however, with 
the amount of corn solubles present 
in the corn gluten feed. The solubles 
contain most of the phosphorus, so 
the amount of this mineral goes up 
or down with the amount of solu- 
bles which go in with the gluten feed. 

Gluten feed is commonly made from 
yellow corn and usually contains 
more vitamin A activity than other 
concentrates with the exception of 
corn gluten meal. Corn is the only 
cereal grain which contains very 
much vitamin A value and since the 
gluten is that portion of the ker- 
nel which contains much of the vita- 
min A, it is logical that gluten feed 
is richer in this vitamin than the 
grain from which it is made. 

It must be appreciated, of course, 
that the dairy cow gets her major 
supply of carotene (vitamin A value) 
from forages—pasture, hay and sil- 
ages; however, corn gluten feed and 
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Dr. Kenneth L. Turk 


AUTHOR — Dr. Kenneth L. Turk, 
author of the accompanying article 
on corn gluten feed, is head of the 
department of animal husbandry at 
Cornell University, Ithaca, N.Y. He 
obtained his undergraduate training 
at the University of Missouri from 
1926 to 1980. His doctorate degree 
was received from Cornell University 
in 1934, and the university retained 
him as an instructor and assistant 
professor until 1938. He then be- 
came a professor of dairy husbandry 
at the University of Maryland, serv- 
ing as head of the department from 
1940 to 1944, when he returned to 
Cornell. 


meal contain about as much vitamin 
A value as fair grades of hay. 

Gluten feed has been shown to con- 
tain larger amounts of B vitamins 
than is found in corn. 


Bulkiness Desired 

While there are few, if any, ex- 
perimental data to support the idea, 
there is general opinion among dairy 
farmers that certain amount of bulk 
is essential in 4 ration. It is the opin- 
ion that bulk aids in palatability and 
helps to maintain the normal tone and 
activity of the digestive tract. This 
belief holds particularly for high- 
producing cows receiving liberal 
amounts of concentrates. 

Corn gluten feed is more bulky 
than other concentrate feeds, with 
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the exception of distillers’ dried 
grains, brewers’ dried grains, ground 
oats and wheat bran. It has a coarse 
texture which makes it a most use- 
ful ingredient for obtaining a physical 
condition in concentrate mixtures 
that is popular with many experi- 
enced dairymen. 

The best guide to the value of any 
feed ingredient is the result given 
when fed to livestock. For example, 
the dairy cow is the best judge of 
the value of corn gluten feed when 
it is used in her rations. Corn gluten 
feed has demonstrated its high feed- 
ing value through many years of 
successful use in concentrate mix- 
tures for dairy cows. For the most 
part, its large use has come about 
as a result of good practical ex- 
periences by dairy farmers. There 
have been, however, a few experi- 
ments to compare corn gluten feed 
with other protein supplements. 

An experiment was conducted at 
the Indiana Station to compare glu- 
ten feed with linseed oil meal and 
cottonseed oil meal. Each of these 
concentrates was added as the only 
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protein supplement to a ration of 
ground corn and with alfalfa or soy- 
bean hay as the roughage. The 
amounts of gluten feed and linseed 
oil meal were adjusted so each ra- 
tion contained the same amount of 
protein. When fed in this manner, 
there was no appreciable difference 
in milk production on these two ra- 
tions. 

Results of two feeding trials (1922) 


PRODUCTS 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 


WRIGHT W. COCHRAN 


1211 Randolph Ave. 


Phone 7466 
TOPEKA, KANSAS 


QUALITY GOES IN BEFORE THE NAME GOES ON 


at the Iowa State College indicated 
that linseed oil meal, peanut oil meal, 


. soybean oil meal and corn gluten 


feed were about equal as protein 
supplements in the ration when fed 
with corn, oats and wheat bran and 
with corn silage and alfalfa hay as 
the roughages. 

In a Connecticut experiment (1936) 
cows were fed a grain mixture con- 
taining 70% of corn gluten feed to 
determine if this large amount would 
have any effect on the titratable 
acidity of milk. This amount of corn 
gluten feed did not increase the ti- 
tratable acidity of the milk, Further- 
more, there was no report that the 
feed was unpalatable or that it had 
any ill effects on the cows. 
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In a series of investigations at the 
Cornell University Agricultural Ex- 
periment Station (1943) good results 
were obtained when corn gluten feed 
was used as one of the protein sup- 
plements. The purpose of these ex- 
periments was to determine whether 
the biological value of protein in a 
concentrate mixture was of any prac- 
tical importance in dairy rations con- 
taining mixed hay low in legumes and 
corn silage. 

Five experiments with dairy cows 
were completed in each of which 
one group of cows was fed a simple 
grain mixture consisting of ground 
corn, ground oats, corn gluten feed, 
and corn gluten meal. This mixture, 
which furnished plenty of protein 
would still be nutritionally inadequate 
for non-ruminants. 

Another group of cows was fed a 
mixture supplying better - balanced 
protein and more variety. This mix- 
ture contained not only ground corn, 
ground oats and corn gluten feed 
but also soybean oil meal, linseed oil 
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meal, cottonseed oil meal and corn 
distillers’ dried grains. 

On the average there were no dif- 
ferences in the milk production, in 
the palatability of the rations or in 
the maintenance of the body weight 
of the cows fed either of the rations. 
In two of the experiments, the milk 
yield was higher on the well-bal- 
anced protein mixture, in two experi- 
ments it was higher on the incom- 
pletely balanced protein mixture and 
in the other trial there was no dif- 
ference. 

These experiments with a total of 
86 lactations show clearly that the 
kind or quality of protein is of little 
practical importance in an ordinary 
grain mixture for dairy cows, even 
when very little of the roughage is 
legume forage. This means that one 
can use whatever protein supplements 
are available, including large amounts 
of corn gluten feed, so long as the 
mixture is palatable to the cows and 
made up of satisfactory feeds for 
milk production. For swine or poultry 
this is not true because there is no 
bacterial synthesis of protein in non- 
ruminants similar to that in rumi- 
nants. 

Further Cornell experiments (1944) 
were conducted to study the palata- 
bility and value of corn gluten feed 
when fed at various levels in con- 
centrate mixtures for dairy cows. 
One mixture was fed containing 50% 
of corn gluten feed and another mix- 
ture contained 25% of gluten feed. 
These two mixtures were compared 
with the Cornell test cow mixture. 
The important conclusions were: 

(1) “Corn gluten feed when fed at 
the rate of as much as 50% of the 
concentrate mixture did not decrease 
the palatability of the feed; 

(2) “Under conditions of this ex- 
periment, concentrate mixtures con- 
taining 25 or 50% corn gluten feed 
were as efficient in producing milk 
as a more common mixture of farm- 
grown grains and by-product feeds; 

(3) “Heavy feeding of corn glu- 
ten feed in amounts as much as 25 
or 50% of the concentrate mixture 
gave satisfactory results.” 


Feed for Other Livestock 
While corn gluten feed is used 
primarily for dairy cattle, it is a 
fairly satisfactory protein supple- 
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ment for beef cattle, sheep or horses. 
A few experiments have shown, how- 
ever, that it is inferior to linseed 
oil meal or cottonseed oil meal as a 
protein supplement for fattening cat- 
tle and fattening lambs. 

Sometimes gluten feed is cheaper 
in price per ton than corn. When 
such a situation occurs, gluten feed 
may be used as a partial substitute 
for corn for feeding to fattening 
steers or lambs. In some Iowa ex- 
periments with fattening lambs, corn 
gluten feed was worth 86% as much 
as corn per ton when thus used. 

Gluten feed is not commonly fed 
to swine since it is worth more for 
cattle. Ordinarily, it should not be 
used in rations for swine unless the 
price per ton is less than it is for 
corn or other grains. Swine, however, 
will readily eat mixtures containing 
10 to 15% gluten feed. 

Some reports have shown that glu- 
ten feed can satisfactorily form about 
10% of the ration for poultry, re- 
placing part of the other protein 
supplements. 


Following are three sample. con- 
centrate mixtures for dairy cows, 
showing the use which can be made 
of corn gluten feed. There are, of 
course, many possible combinations 
of feeds that will give good results. 
In fact, many feed manufacturers 
may prefer the use of a larger num- 
ber of ingredients. 


16% 20% 4% 
Protein 


Ib. 
Ground corn ...... 600 300 
Ground oats ....... 580 380 280 
Wheat bran ....... 200 200 200 
Corn gluten feed .. 400 500 600 
Soybean ofl meal 
(or cottonseed or 
linseed of] meal). 200 400 600 
BAM 20 20 20 
Total 2000 2000 2000 


Also, additional sources of miner- 
als, such as steamed bone meal, 
ground limestone and trace minerals 
may be added. 

If the hay or pasture contains 25 
to 30% or more of legumes, the mix- 
ture containing 16% total protein 
should give satisfactory results. Some 
dairymen prefer mixtures containing 


18 or 20% for feeding with mixed 
hay or non-legume roughage. Mix- 
tures containing 24% of total 

tein are seldom needed except in some 
cases with non-legume roughage. 

The amount of corn gluten feed 
to use in a concentrate mixture will 
depend on the other ingredients used 
and the relative prices. In general, 
however, the following amounts may 
be used successfully: 

Mixtures for dairy cattle, 10 to 
40%; steer feeds, 10 to 15%; sheep 
feeds, 5 to 10%; poultry rations, 5 to 
10%. 

Economy in Selecting Feeds 

One of the most important prob- 
lems faced by livestock feeders is 
that of the economical purchase of 
feeds. In order to select and formu- 
late economical rations for livestock, 
it is necessary to determine which 
of the available feeds provide nutri- 
ents at lowest cost. 

The best guides to the relative 
values of various feeds for any class 
of livestock are furnished by feed- 
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ing experiments with that particular 
class of stock. 

The relative values of many feeds 
have not yet been determined ac- 
curately for all classes of stock. For 
example, carefully controlled experi- 
ments have not been conducted with 
all classes of stock to compare the 
feeding value of corn gluten feed with 
distillers’ dried corn grains, distillers’ 
dried rye grains and with brewers’ 
dried grains. These feeds are simi- 
lar in protein content and often are 
used interchangeably in rations, es- 
pecially in concentrate mixtures for 
dairy cattle. Because of this situati 
it is necessary to base 
upon their content of total digestible 
nutrients, or net energy, or a com- 
bination of net energy and digesti- 
ble protein, and on general informa- 
tion of the usefulness of the feed 
for the particular kind of animal. 

The nutrients in corn gluten feed 
and some of the other high protein 
concentrates similar in feeding value 
are shown in Table 2. The composi- 
tion and digestible nutrients of corn 
are also given for comparison. These 
are average analyses and the guaran- 
tees given for specific feeds will vary 
somewhat from these figures. 


Calculating Values 

There are several methods which 
may be used for calculating the rela- 
tive value of concentrates. 

One of the simplest methods of 
comparing the relative economy of 
feeds is to calculate the cost per 
pound, or 100 Ib., of total digestible 
nutrients in each feed. Such a meth- 
od shows which feeds supply total 
digestible nutrients (hereafter re- 
ferred to as T.D.N.) at lowest cost. 
It is a correct method of valuing 
feeds when protein-rich concentrates 
cost no more than those high in other 
digestible nutrients. 

To illustrate this method, assume 
that corn gluten feed may be selling 
for $56 ton at’ retail. According to 
the data in Table 2, this feed con- 
tains 76.0% T.D.N., or 1,520 Ib. a 
ton. Dividing $56 by 1,520, one ob- 
tains $0.0368, the cost of a pound of 
T.D.N. Multiplying this by 100, shows 
that 100 lb. of T.D.N. costs $3.68 
when the market price is $56 ton. 

To illustrate this method further, 
let us assume that ingredients are 
available at the following prices: 

Corn gluten feed, $56 ton; distillers’ 
dried corn grains, $60 ton; brewers’ 
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Satis te Gluten Wood and Other’ 


Total Est. net 


Dig. digestible energy 
Protein Fat Fiber N.F.E. protein nutrients 100 Ib, 
% % % % therms. 
Corn gluten feed, all analyses... 25.2 2.7 7.6 48.8 21.9 76.0 72.2e¢ 
Brewers’ grains, dried, 25% 
Protein or over .........56+ 27.6 65 14.3 40.9 22.1 67.1 67.2°° 
Distillers’ dried corn grains, 
with solubles ............. 28.8 8.9 9.0 41.7 21.0 80.9 80.9 
Distillers’ dried rye oraine ove SS 6.4 15.6 51.0 111 60.8 58.5 
Corn dent, grade No. 2 . ee 8.6 3.9 2.0 69.3 6.6 80.1 80.1 
*Taken with the eovanhinitinn of the Morrison Publishing Co., Ithaca, N.Y., from Feeds 


and Feeding, 2lst Edition, by 
**Net energy values for dairy cattle. 


F. B. Morrison. 


dried grains, $60 ton; distillers’ dried 
rye grains, $52 ton. 

Which feed will furnish T.D.N. at 
lowest cost? 

By making calculations similar to 
those above for corn gluten feed, the 
cost of 100 Ib. of T.D.N. for each in- 


gredient is as follows: 
Cost 


T.D.N 100 Ib. 

ton Price T.D.N 

Corn gluten feed 1520 $56 $3.68 
Distillers’ dried 

corn grains .. 1618 $60 3.71 

Brewers’ dried grains 1342 $00 4.47 
Distillers’ dried 

rye grains .... - 1216 $52 4.28 


At these prices it is obvious that 


corn gluten feed and distillers’ dried 
corn grains are much cheaper sources 
of total digestible nutrients than are 
brewers’ dried grains and distillers’ 
dried rye grains. 

By similar computations with any 
given set of price conditions, the 
relative values of the feeds as sources 
of T.D.N. can be determined. 

Another method of valuing feeds 
on the basis of T.D.N. is to calculate 
their value in comparison with some 
other feed as a base. For example, 
No. 2 corn contains 80.1% T.D.N. 
Dividing 76.0 by 80.1 we find that 
corn gluten feed contains 94.9% as 


much T.D.N. as corn, With corn as a 
base feed at 100, the other feeds fur- 
nish T.D.N. in proportion as follows: 

Corn gluten feed, 94.9%; corn dis- 
tillers’ dried grains, 101.0%; brewers’ 
dried grains, 83.8%; distillers’ dried 
rye grains, 75.9%. 

If it is assumed that corn can be 
purchased at $70 ton, the question 
might logically be asked, “What are 
the other feeds worth in comparison 
as sources of total digestible nutri- 
ents?” By multiplying the T.D.N. fac- 
tor for each feed times the price of 
| corn, the following computed values 
are obtained: 


Difference 

between 

market 

Assumed Com- price and 

market puted computed 

price value value 

Corn gluten feed.. $56 $66.43 +$10.43 
Distillers’ dried 

| corn grains .... 60 70.70 + 10.70 
| Brewers’ dried 

| 60 58.66 — 194 
} Distillers dried 

rye grains ..... 52 53.13 + 41.13 


| At these prices it is observed that 
| corn gluten feed and distillers’ dried 
| corn grains are equally cheap sources 
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of nutrients and both of them much 
better buys than either brewers’ dried 
grains or distillers’ dried rye grains. 
It is to be noted that corn gluten 
feed is worth much more than its 
assumed market price in this illus- 
tration. 

Some buyers of ingredients are in- 
terested primarily in the relative 
value of corn gluten feed and dis- 
tillers’ dried corn grains since they 
often are used interchangeably in ra- 
tions. For example, with distillers’ 
dried corn grains available at $60 
ton, what is a ton of corn gluten 
feed worth? 

Corn gluten feed contains 93.9% 
as much T.D.N. as distillers’ dried 
corn grains (76.0 + 80.9 = 93.9). If we 
take 93.9% of $60, the price of dis- 
tillers’ grain, we ‘obtain $56.34, the 
value of a ton of corn gluten feed 
(93.9% X $60 = $56.34). 

With any price of distillers’ grains 
the relative value of corn gluten feed 
can be calculated very quickly and 
easily. For example, if distillers’ is 
priced at $75, corn gluten feed is 
worth $70.43 (93.9% X $75 = $70.43). 
If corn gluten can be obtained at a 
price lower than $70.43, then it is a 
cheaper source of nutrients than dis- 
tillers’ dried grains priced at $75. 


Another Method 

Methods of valuing feeds only on 
the basis of total digestible nutri- 
ents, or net energy, are not accurate 
when protein-rich feeds are higher 
in price than those low in protein. 
Under many price relationships high- 
protein feeds are higher in price than 
the low-protein feeds, such as the 
cereal grains. Under such conditions 
each pound of protein has a higher 
value than a pound of carbohydrate 
and a method should be used which 
takes into account not only the 
amounts of total digestible nutrients 
but also the amounts of digestible 
protein in the various feeds. 

Such a method was worked out by 
Petersen (Jour. Dairy Sci. 15:293-297, 
1932) and graphs were devised in or- 
der to make computations unneces- 
sary. The Petersen method was ap- 
plied, and certain other features add- 
ed, by investigators at Cornell Uni- 
versity for the development of. feed 
evaluation charts. (Copies of the 
chart and directions can be ebtained 
from the Department of Animal Hus- 
bandry, Cornell University, Ithaca, 
N.Y., at a small cost.) 

With the original Petersen method 
corn and cottonseed oil meal were 
taken as the base feeds since corn is 
the most common carbohydrate-rich 
concentrate and cottonseed oil meal 
was the most important high-protein 
concentrate at that time. However, 
other base feeds may be used and 
since soybean oil meal is now the 
most important protein-rich supple- 
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Poultry Wheat—Sacked Grain 
KANSAS GRAIN CO. 
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A.E. Staley Manufacturing Co. 


Decatur, Ill.- Painesville, Ohio 


j 
| >> WE ARE NOT 
| 
\ 
7 
| | 
4 
} 
Promotes typ = 
Counter weight box contains 
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; . scale is quickly 47 
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Soybean Oil Meal > 
YOU CAN PA Y MORE Soybean Oil Meal Pellets 
_ BUT Corn Gluten Feed 
Corn Oil Meal 
YOU CAN'T GET MORE : 
Write for complete details 
and amasingly low price. 
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Table 3—Feed Evaluation Pactors* 


Corn gluten feed, for dairy cows.... 


Brewers’ grains, dried, for dairy cows....... 


Distillers’ dried corn grains, with solubles 


Edition, by F. B. Morrison 


and Feeding, 2ist 


Constant Constant for Net energy 


for corn soybean oll meal factor, % 
0.394 0.519 90.1 
-» 6.312 0.539 $3.9 


0.466 101.0 


ment it is used in these illustrations. 

When protein-rich feeds are high- 
er ifi price than carbohydrate-rich 
ingredients, then the relative value 
of any other feed will depend partly 
on the price of the base feed rich in 
carbohydrates, such as corn, and part> 
ly on the price of the high-protein 
feed, such as soybean oil meal. Two 
factors are computed for each feed 
to be valued. One of these, called the 
“constant for corn,” shows the ex- 
tent to which the price of corn per 
ton affects the value of the feed in 
question. The other factor, called the 
“constant for soybean oil meal,” 
shows the extent to which the mar- 
ket price of soybean oil meal affects 
the value of the particular feed in 
question. 

Constants of this kind for the most 
important feeds have been worked 
out by Morrison (Feeds and Feeding, 
2l1st Edition). These have been com- 
puted from the estimated net energy 
value and the digestible protein con- 
tent of each feed. Soybean oil meal 
has been used as the base protein- 
rich feed and dent corn, grade No. 2, 
has been taken as the base carbo- 
hydrate-rich feed. 

The feed evaluation factors for 
some of the common feeds are given 
in Table 3. 

To illustrate the method of using 
these feed evaluation factors, let us 
compute the value of corn gluten feed 
for dairy cows as a source of both 
net energy and digestible protein, in 
comparison with ground corn (grade 
No. 2) at $70 ton and soybean oil 
meal at $90 ton. 

By referring to Table 3, we find 
that the “constant for corn” of corn 
gluten feed is 0.394, and the “con- 
stant for soybean oil meal” is 0.519. 
To find the value of corn gluten feed, 
we multiply the price of corn by 0.394. 
This gives $27.58 ($70 X 0.394= 
$27.58). Then we multiply $90, the 
price of soybean oil meal, by 0.519, 
the “constant for soybean oi! meal.” 
This gives $46.71 ($90 X 0.519 = 
$46.71). Adding these amounts ($27.58 
+ $46.71), we have a value of $74.29. 
This is the value of corn gluten feed 
for dairy cows, in comparison with 
corn and soybean oil meal at the 
prices assumed. 

By making similar calculations the 


EXTRA PROFITS! 


with ANDERSON’'S 


@ NO RUSTING—He motel parts rus! corrode. 

@SAFE FOR MEDICINE—Nothing te 
reaction 

@ JAR EXTENDS BEYOND BASE — drinking 
pen 

@ EASY TO CLEAN—Jest twe parts fer easy wenking. 

4 Order Today from * 


| ANDERSON BOX COMPANY 


value of corn gluten feed in com- 
parison with some of the other in- 
gredients is given in the following 
table: 


Difference 

between 

assumed 

Assumed Com- market 

market puted price and 

price value value 

Soybean oil meal. a0 90.00 sees 

Corn gluten feed. 56 74.29 + 18.29 
Distillers’ dried 

corn grains .... 60 80.72 + 20.73 
Brewers’ dried 

grains .. oege 60 70.36 + 10.36 
Distillers’ dried 

rye grains ..... 62 65.46 + 3.46 


With these assumed prices, the ac- 
tual price of any one of the ingredi- 
ents listed is less than the calcu- 
lated value. They are all good buys 
in terms of the base feeds, with dis- 
tillers’ dried corn grains and corn 
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THIS COUPON PAYS BIG! 
Send it NOW with somples of your tegs 
with quentities morked on eoch, end in 
ten days you'll learn how the “tage 


251 MAIN STREET - BUFFALO 


- - - for results 


that poultry 


owners can see 


PRODULAC 


DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


Produlac and Nadrisol help to increase the growth and egg pro- 
duction of poultry in three ways. By making the ration more appe- 
tizing, feed consumption is increased thus promoting faster growth. 
Because they contain such vital feed elements as the Vitamin B-G 
Complex and other proven nutritional factors, they add to the 
nutritive value of your formulas. Because Nadrisol and Produlac 
are virtually starch-free, they help to establish the proper starch- 


protein ratio by offsetting the high starch content of the corn. 


Poultry that’s more productive, ready for market faster, means 
quicker turnover and higher profits for poultrymen. That’s why 


mixing Nadrisol and Produlac means repeat business for you. 


Products of 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


Grain Products Division 
120 Broadway, New York 5, N. Y. 
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rh Popular One Gallon Size 


But here’s something hotter than the weather. The 
hottest item right now in any feed store is dog 
food. The biggest dog food months are just around 
the corner. August marks the beginning of the big 
volume sales to hunters and trial men. It’s 


later than you think. Now’s the time to get stocks 
selling. 


in and start intensive 


LOOK AT IT THIS WAY — 


. « « Vitality Dog Food gives you better turn-over 
(12 to 14 times) than any item you carry. 


. . « Vitality Dog Food is a “high-margin” spe- 
cialty that can pay your rent and light bills. 


. . » Vitality gives you real volume in the “off” 
months. 


VITALITY, AND ONLY VITALITY, 
i ENABLES YOU TO “CASH IN” 100% 


. «+ No one else makes so complete a line en- 
abling you to sell every dog owner among 
your customers whether he be a kennel owner, 
hunter, breeder or pet owner. 

+ « » No one else offers specialized diets that mean 
extra sales and increased volume. 

« «+ Vitality’s national advertising builds ready ac- 
repeat business. 


GET VITALITY'S 


Write for details on Vitality’s Dog 
Food merchandising program. Let 
* us show you how to sell Vitality, 
tons of it, as hundreds of success- 
ful feed dealers are doing through- 
out the country. 


VITALITY MILLS, INC. 


BOARD OF TRADE BUILDING 


CHICAGO 4, ILL. 


- PROTECT FARM GRAIN FROM INSECT PESTS 
with 


— penetrating tear gas fumigant 

=— controls granary weevil, rice weevil, lesser grain borer, 
saw-toothed beetle, flat grain beetle, Mediterranean 
flour moth, grain mite 


= kills egg life and larvae 
— easily applied 


LARVACIDE KILLS RODENTS 


; without carcass nuisance 
. WRITE FOR DESCRIPTIVE LITERATURE 
| INNIS, SPEIDEN & CO., Inc. 


117 Liberty Street, New York 6, N. Y. 


Cincinnati Los Angeles Philadelphia 
Cleve Omaha San Francisco 


Boston 
Chicago 


gluten feed having the greatest ad- 
vantage. 

The feed evaluation factors given 
in Table 3 may be used with any 
given set of price conditions on feeds 
and should be helpful in arriving at 
wise decisions as to which ingredi- 
ents furnish nutrients at lowest cost. 

When protein-rich feeds cost no 
more than low protein feeds, then 
the factors given in the last column 
of Table 3 (net energy factors) should 
be used instead of the “constants” 
in the first two columns. These fac- 
tors show the relative amount of net 
energy furnished by each feed, in 
comparison with corn taken as 100%. 

To illustrate the manner of using 
these “net energy factors” for valu- 
ing feeds, let us assume that we 
want to know the value of corn glu- 
ten feed as a source of net energy 
for dairy cows in comparison with 
corn at $70 ton. 

The net energy factor for corn glu- 
ten feed in the last column of Table 3 
is 90.1%. This means that corn glu- 
ten feed supplies about 90.1% as 
much net energy as does No. 2 corn. 
By taking 90.1% of $70, we obtain 
the value of $63.07. With corn priced 
at $70 ton, a tdn of corn gluten feed 
is worth $63.07 as a source of net 
energy. By similar calculations the 
value of other ingredients may be 
determined for comparison. 

For dairy cows, this method will 
give results that for all practical pur- 
poses as the same as those obtained 
by using the T.D.N. method for feeds 
like corn gluten feed, distillers’ dried 
corn grains and brewers’ dried 
grains. When one wishes to compare 
a concentrate that has considerable 
fiber with one which is low in fiber 
and high in digestibility and produc- 
tive value, it is likely that the net 
energy values provide a more accu- 
rate basis for evalvation than do 
total digestible nutrients. 

It should be realized that the mar- 
ket price of the various feeds may 
not be an accurate guide to their 
real feeding value. Prices reflect the 


laws of supply and demand rather 
than the feeding value. The relative 
prices of various protein supplements 
will vary considerably from year to 
year and often there are wide 
changes in the relative price of feeds 
within the same year. 

There is no one best ration for 
any class of stock. When prices 
change, the wise feeder will make 
whatever changes are desirable in his 
rations to take advantage of the new 
conditions to provide optimum nutri- 
tion at lowest possible cost. 


Summary 

1. Corn gluten feed is one of the 
most common high-protein feeds for 
dairy cattle and gives excellent re- 
sults when properly fed in concen- 
trate mixtures. 

2. Corn gluten feed probably owes 
its popularity to its high-protein con- ; 
tent, its high digestibility, its bulki- ae 
ness, and its availability at a gen- Ps 
erally favorable price. 

3. Like that of corn, the protein 
of corn gluten feed is unbalanced. 
In spite of this, however, corn glu- 
ten feed may be used satisfactorily 
as the chief protein supplement for 
dairy cattle if the hay contains one 
fourth or more of legumes. For swine 
or poultry, corn gluten feed should 
be mixed with ingredients which fur- 
nish proteins of higher quality, such 
as soybean oil meal, fish meal or 
meat scraps. 

4. No difficulty is experienced get- 
ting dairy cows or other livestock to 
consume large quantities of this in- 
gredient when mixed with more pa- 
latable feeds. For best results, in 
general, use corn gluten feed in mix- 
tures. 


Rode Feed Service 
, 522 Grain Exchange Building 


San Francisco - Los Angeles 


Subsidiary: 8. BROWNING CO., INC., 


Discover The 


PLUS 


Qualities of CHEE-WAY* 


It is 70% LACTOSE 
because it has all the 
original lactose of liquid 
cheese whey. Nothing 
has been removed 
except water. 

CHEE-WAY is guaranteed 
FREE RUNNING. It 

will not cake or harden 
because it is made by 


an entirely new process. 


Reg. U.S. Pot. Off, 


Exclusive Products Of 


Hereerr K. Goorin 


612 BULLET) 


R 
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Supreme Brand Dried Skim Milk 
Supreme Brand Dried Buttermilk 


Supreme Brand Condensed Buttermitk 
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FISH MEAL 


Fish Solubles Mixtures 


Soybean Oil Meal 


Concentrates 


Vitamin A & D Feeding Oils 


Mill Feed 


For Quotations and Deliveries write 


WILBUR -ELLIS COMPANY 


334 California St., San Francisco 4 
LOS ANGELES 15 
1206 S. Maple Ave. 


SEATTLE 4 
Central Building 


CHICAGO 3 
Bankers Building 


BUFFALO 3 
955-957 Ellicott Square Bidg 


NEW YORK 6 
19 Rector Street 


lincoln 8431. . 


Today. 


‘ONE CALL BUYS ALL! 


- the number that saves 
you time and money. Save by ordering 
your feed all at once. |. S. Joseph's feed 
specialists fill each order with core. Call 
for millfeeds, protein meals, clear flours, 
beet pulp, other specialty feeding items. 
One Call Buys All! Phone Lincoln 8431, 


Flour Exchange Bidg. 


Minneapolis, Minnesota 
Lincoln 8431 


Jamestown, N.Y.; sec.-treas., Mrs. 
G. A. Bentley, 1005 Prendergast Ave., 
Jamestown. 


Aug. 20-21—Nutrition School for 


tion, Animal Nutrition and Feed 
Merchandising, National Agricultural 
College, Doylestown, Pa. 

Aug. 24-25—North Carolina Feed 
Manufacturers Assn.; Park Grove 
Inn, Asheville; sec., W. E. Dunn, Kin- 
ston, N.C. 

Aug. 26-28 — Illinois Feed Assn.; 
Pere Marquette Hotel; Peoria, [l.; 
sec., Dean M. Clark, $27 8S. La Salle 
St., Chicago 4. 

Sept. 6-7—New England Feedmen; 
University of Massachusetts, Am- 
herst; sec., Errol F. Cook, Maribor- 


Sept. 9-l1l—Grain & Feed Dealers 
National Assa.; Hotel Peabody, Mem- 
phis, Tenn.; sec., John Bowden, 100 
Merchants Exchange Bldg., St. Louis. 

Sept. 11-18—Dixie Poultry Exposi- 
tion; Asheville, N.C.; sponsored by 
Tennessee Poultry Improvement 
Assn., North Carolina Mutual Hatch- 
ery Asen., and South Carolina Poul- 
try Improvement Assn., sec., N. B. 
Nicholson, Monroe, N.C. 

Sept. 18— Veterinary Nutritional 
School at Iowa State College, Ames, 
Iowa. 

Sept. 17-18 — Animal Nutrition 
Short Course, sponsored by the Uni- 
versity of Minnesota, Northwest Re- 
tail Feed Assn., Inc., and Northwest 
Feed Manufacturers Assn.; Univer- 
sity Farm, University of Minnesota, 
St. Paul, Minn. 

Sept. 18-19—National Mineral Feed 
Assn., Bismarck Hotel, Chicago, Il.; 
exec, sec., Peter W. Janss, 212 Equit- 


& Feed Dealers Assn.; convention and 
nutrition conference in cooperation 
with ‘School of Agriculture of Penn- 
sylvania State College; Penn Harris 
Hotel, Harrisburg, Pa.; sec., Richard 
L Ammon, 43, E. Main 8t., P.O. Box 
Sept. 27-28 — Arkansas Formula 
Feed Conference; University of Ar- 
kansas, Fayetteville, sponsored by the 
college and Midwest Feed Mfrs. 
Assn., chairman, Dr. E. L. Stephen- 
son, Prof. of Animal Husbandry. 
Sept. 28—Feed Dealers Nutrition 
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The World’s Finest 
Sphagnum Peat Moss 


In the low-lying delte of 
the Fraser River, North 
America possesses large 
reserves of the very finest 
Sphegnum Peat Moss 
found anywhere. The 
sun-drying process re- 
teins the vitelity 
of the peet—hence its 
good texture and high 
absorbency factor, hold 
ing up to 18 times its 
weight in moisture. 
Wherever peat moss is 
used—and compered—the 
name “Sun-Dried Cane- 
dien” stands highest. 


— 
Canadian Peat Producers Asn. 


1114 Bik., B.C., Canada 


State Distributors Wanted 


FOR NEW IMPROVED . 


& Vitamins 


SALES COMPANY 


620 Des Moines Bide. Des Momes 9 
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‘ ‘ean est quality f Sor yn Hotel Fort Des Moines, Des Moines, 
sales and you Iowa; sec., George M. Strayer, Hud- 
ear 
‘ 
| | 
able Bidg., Des Moines 9, Iowa. SUN-DRIED : 
—Elevator Training Course 
State College, East Lan- Catton 
Sept. 25-26 — Pennsyivania Millers 
| 
tht Oct. 1-3—Association of Official 
\\ Agricultural Chemists; Shoreham Ho- 
4 \\ tel, Washington, D.O. 
JN AMS Oct. 2-4—NEPPOO, Exposition and 
o Convention; Harrisburg, Pa.; sec., A. lO 
Vea Wagenee, Ll W. State St., Tren- Protected fer 
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What doesB |X IE meanto You? 


ITS BEEN LIKE THIS 
EVER SINCE I'VE BEEN 
A DIXIE DEALER p 


Dixie Feeds’ consistent advertising leads 
feeders to the dealers who display the 
red, white and blue Dixie bag. Out- 
standing performance in increasing 
production and profit for feeders 
builds steady,repeat business. Write 
for complete information regard- 
ing availability of a valuable Dixie 


franchise in your locality. 


DIXIE MILLS COMPANY 


EAST ST. LOUIS, U.S.A. 


bandry Department and Poaltry De- 
partment of the Agricultural College. 

Oct. 4-5—Association of American 
Fertlizer Control Officials; Shore- 
ham Hotel, Washington, D.C. 

Oct. 5-6—Association of Economic 
Poisons Control Officials; Shoreham 
Hotel, Washington, D.C. 

Oct. 11-12 — Nebraska Formula 
Feed Conference, University of Neb- 


Oct. 17—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond, Va.; exec. 
sec., R. F. Frazier, 164% N. 9th St, 
Richmond 19. 

Oct. 18-19—Virginia State Poultry 
Federation; Jefferson Hotel, Rich- 
mond; exec, sec., BR. F. Frazier, 161, 
N. 9th St., Richmond 19. 

Oct. 18-19 — Oklahoma Formula 
Feed Conference; Oklahoma A & M 
College, Stillwater; sponsored by the 
College and Midwest Feed Manufac- 
turers Assn.; chaiman, Dr. ©. K. 
Whitehair, Prof. of Animal Husban- 


Oct. 25-26—Texas Nutrition Con- 
ference, Texas A & M College, Col- 
lege Station; sponsored by the Col- 
lege and Texas Feed Manufacturers 
Assn.; chairman, Dr. J. R. Couch, 
Prof. of Poultry Husbandry. 

Nov. 1-2—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo; chairman, 
Prof. J. T. Reid, Animal Hi 
Dept., Cornell University, Ithaca. 

Noy. 5-6—Missouri Animal Feed- 
ing Short Course; University of Mis- 
souri, Columbia; sponsored by the 
college of agriculture and the Mid- 
west Feed Manufacturers Assn., 
chairman, Prof. H. L. Kempster, 
chairman of poultry husbandry de- 
partment. 


ment of Animal Husbandry, Dairy and 
Poultry at Ohio State University and 
the Agricultural Extension Service. 

Nov. 15-16—Animal Industry Con- 


ference, 
Hay, Grain and Feed Dealers Assn. 


10th St., Sacramento 14. 

Nov. 19-20—Western Grain & Feed 
Assn.; Fort Des Moines Hotel, Des 
Moines, Iowa; sec., Mark G. Thorn- 
burg, 432 Des Moines Bidg., Des 
Moines. 

Nov. 24-Dec. 1—International Live- 


Midwest Feed Manufacturers Assn. 
way Kansas Grain & Feed Dealers 
Assn., chairman, Prof. F. W. Atkeson, 

dept. of dairy husbandry. 
Jan. 21-22—Northwest Retail Feed 
Assn., Inc.; Hotel Nicollet, Minne- 


Jan. 28-30—Southeastern Poultry & 
Egg Assn.; Municipal Auditorium, At- 
lanta, Ga.; exec. sec., R. F. Frazier, 
16\, N. 9th St., Richmond 19, Va. 

Feb. 10-12—Fact Finding Confer- 
ence of the Institute of American 
Poultry Industries; Municipal Au- 
ditorium, Kansas City, Mo.; for in- 
formation, Institute of American 
Poultry Industries, 221 N. La Salle, 
Chicago 1. 


here’s why: 
RICHMOND FEED DRESSERS ARE COMPACT 


with o we Rag cape feet of floor space needed, you can instal] 


this mac 


RICHMOND FEED DRESSERS REQUIRE LITTLE POWER 


under 1 hp in the usual case. 


RICHMOND FEED DRESSERS HAVE HIGH CAPAITY 


a single machine =) handle up to 24 tons per hour of mash, 


dairy, or poultry f 


RICHMOND FEED DRESSERS ARE EFFICIENT 


all lumps, tags, string and other foreign matter are ay 
scalped off to give your product improved quality and texture. 


RICHMOND FEED DRESSERS ARE PROVEN BY USt 


ity-conscious, cost-wise names as Cooperative G.L.F. 
Mills, alston Purina Company, Cargill Inc., General Mills Inc., 
and Quaker Oats Company, all have used Richmond Feed 


in your most heavily crowded areas. 


RichHmMono ManuracturinG Company 


rR 


Nov. 8@—Nutrition Conference; 
Ohio State University; sponsored by iS 
Ohio Experiment Station, Depart- Rea 
\ a al and University of California; Gov- 
raska, Lincoln; sponsored by the col- | Fmor’s Hall, Sacramento; sec., I. J. 
x |. lege and the Midwest Feed Manu- Stromnes, Blue Anchor Bidg., 1400 
7 =. facturers Assn., chairman, Dr. W. J. 
| phitheatre, Chicago Stock Yards, Chi- 
Nov. 26-38-Second Annual Feed 
// Milling Production School, Hotel 
President, Kansas City; sponsored by 
4 - executive vice president, Jack D. 
| Dean, 20 W. 9th St. Bidg., Kansas 
City, Mo. 
dry. 
ee, Se Oct. 25-26 — Michigan Nutrition Jan. 15-16—Kansas Formula Feed ‘ 
en ees — Conference; Michigan State College, | Comference, Kansas State College, 
gsc East Lansing, Mich. Manhattan; sponsored by the college, 
q 4 apolis; sec., W. D. Flemming, 506 
i q F Corn Exchange Bldg., Minneapolis 15. 
— 
| 
| 
é 
| 
— 
\ 
Put these advantages to work in your - 
feed plant. Write now for 
complete information. 


Try to Get More 


SPARKPLUGS 


on Your Sales Staff 
By Edwin Gleason 


PROMINENT college president 
once called salesmen the 
“sparkplugs” of civilization. 
There are sparkplugs in every organ- 
ization, every trade association, ev- 
ery business. They are the men who 
have the courage to carry out their 
own ideas and the ideas of others. 
Every retail feed business has at 
least one sparkplug. That man, that 
sparkplug, is the owner. It was the 
desire of being in business for him- 
self and succeeding that caused him 
to establish his business and carry 
on. Some of these human sparkplugs 
are carbonized with the wear of 
months and years, but they still car- 
ry the spark that keeps their busi- 
nesses going. 


The More the Better 


There is only one thing better than 
one human sparkplug in a business, 
and that is two or more sparkplugs. 
How can a feed dealer get two or 
more sparkplugs in his business? He 
won't want to give half of his busi- 
ness to someone else. But he can pro- 
vide the proper incentive plan, the 
proper training to the right*man or 
men, and before long he'll have more 
human sparkplugs. 

When the dealer wishes to get an- 
other sparkplug in his business, he 
should hire the best man he can find 
at the price he can afford to pay. 
Good men come high, and they should 
be paid what they are worth. They’!l 
earn a higher profit for a feed dealer 
than the employee who gets less pay 
but who is watching the clock and 
working only for the weekly pay. 

Once you get a good man, train 
him in the ways of doing more sell- 
ing. Teach him the special sales 
skills which you have learned 
through your experience. Also let him 
use his own sales ideas, too. Then 
give him a little bonus or other extra 
incentive and turn him loose. You']l 
be surprised as you observe another 
sparkplug operating in your busi- 
ness, and it will be a mighty pleas- 
ant experience. 


GRAIN MERCHANTS | 
| CORN + OATS + RYE | 
Gerstenberg & 


MEMBERS OF BOARD OF TRADE 
Board of Trade Bldg. Chicago 4 
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FORSTER HAMMER MILL 


FORSTER MANUFACTURING CO. 
Machines for Modern Milling 
1411 8. McLean, Wichita, Kansas 


PRODUCTS 


Distributed in Iowa by 
Vv. A. MAGNUSON 
SALES CO. 

660 16th St. 


Des Moines 14, Iowa 
Phone: Des Moines 2-9597 


*I don’t believe in training my 
men,” some dealers say. “You put in 
all the time training them, and then 
other retailers step in, offer them 
more money and nab them.” 

This is the wrong attitude. Stop 
and analyze what sales training does. 
It teaches the employee to sell more 
goods, to please more customers and 
thus make more profit for the em- 
ployer. If he sells more goods, he 
should have more pay. If the other 
fellow can afford to pay that star 
employee more money, you ought to 
be able to match‘the offer in many 
instances. Your “sparkplugs” will 
stay with you longer if you play ball 
with them on the wage deal. And 
they'll earn that wage, too. 

There are many young men of 
merchandising talent in just about 
every town and city who are itching 
for a chance to prove that they can 
serve and sel]. Just because they are 
young, do not try to hold down their 
duties or their wage-earning ability. 
Get those young men, train them 
your way and offer them good pay. 


But to get that pay, they'll have to 
sell. You are not throwing the money 
away. 

Sparkplugs are looking for job op- 
portunities wherever they can find 
them. Many a friendly, likeable fel- 
low, who suddenly got into sales 
work has discovered that he “can 
sell." When you look for your spark- 
plugs, make your search carefully 
and look over all applicants. 
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One sparkplug employee in your or- 
ganization is worth 10 other take-it- 
easy boys. You may not keep him too 
long—not over three to four years. 
But while you do have him, he'll 
bring in plenty of sales and profit 
and inspire others in your employ. 
Watch for the sparkplug. He and his 
brother may live in your town, ready 
for a chance to go. 


805 Dun Building, Buffalo 2, N, Y. 


“ALL YOUR NEEDS IN GRAIN AND FEEDS” 


SUNSET FEED & GRAIN CO., Inc. 


FEED JOBBERS 


Branch Office: Middletown, N. Y. 


CANE FEEDING Distributors of SUNSET 
MOLASSES Dried BRAND FEED 
A ti Hubinger (Keokuk) (Anexclusively milk product) 
Pacific Lid. axa Gluten Feed A rich and uniform source 
f Manne 
Albany Balti Se Grit of Lacta Albumin and 
Buffalo New Orleans Minerals 


@ WRITE US FOR FURTHER INFORMATION @ 


DAWE’S MANUFACTURING COMPANY 


4800 S. Richmond St., Dept. F-81 
Chicago 372, lilinois 


After years of thorough research and practical field 
testing, Dawe’s announces a high-?fliciency pork pro- 
duction program available to selected, progressive feed 
manufacturers who seek leadership in the field of high- 
efficiency swine rations. 

This is an integrated program, involving the use of 
Dawe’s Swine Base and special feed formulas, developed 
by the Dawe’s Research and Nutritional Staff. Dawe’s 
Swine Base is a specific fortifier for high-efficiency hog 
feeds, formulated by the manufacturers of Vitamelk, 
the world famous all-purpose fortifier. 

Naturally, you would look to Dawe’s, vitamin nutri- 
tionists with 25 years’ research and product development 
experience, for the fortifying elements and formulas 
interrelating the various nutritional factors to make 
high-efficiency hog supplements and complete feeds 
which embody the latest scientific advancements. 

Large commercial hog growers are aware of phe- 
nomenal progress in swine nutrition. They are demand- 
ing high-efficiency feeds that enable hogs of superior 
breeding, under top-notch management, to make faster 
gains on less feed than heretofore thought possible. 

Complete information is available to those qualified 
feed manufacturers who request it on their letterhead. 
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PROVICO FEEDS CINCINNATI, 

if You Want More Capacity 
Per Horsepower, Buy the ; | 

DUALITY GOES IN BEFORE THE NAME GOE 
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Eggers, manager of Joe Brooks’ 
Endeavor branch mill, came into 
the Hansen’s Creek mill and called 
on Joe. Ed’s brawny arms were 
tanned up to the elbow, and his rud- 
dy face bespoke a man who got 


T’ was just before lunch when Ed 


The Endeavor Boys Have Lots of Ideas 


plenty of sun and who enjoyed hard 
work. 

“Well, hello, Ed,” said Joe cor- 
dially. “It’s good to see you.” 

Ed Eggers grinned and sat down. 
He had been Joe's right hand man 
before the war. Then, after a stretch 


in the army, he had come back and 
was given the managership of the 
Endeavor branch mill. 

Now Ed held a slip of paper in his 
hand. “Joe,” he said, “at our sales 
training meeting the other night, the 
boys and I figured out it would be 


“THERE’S 


The prosperous Arcady dealer, like those in 

hundreds of communities, knows no other line of feed 
can offer such feeding efficiency . . . because THERE'S 
THING ELSE LIKE Arcady's exclusive Emulsified 


vid Premix, used in the manufacture of 


DERN Arcady Feeds. 


ady Feeding Programs... . 
m-proved for unequalled per- 
mance and profits . . . for 


ery class of livestock and poultry. 


that Arcady offers its dealers! 


WRITE FOR FULL FACTS about Arcady’'s profitable 
dealer franchise and samples of selling helps. 


 Arcady dealer knows, too, the value of MODERN 


d, he knows that MODERN Arcady Service . . . built 
ound farm-tested practices . . . keeps satisfied 
stomers coming back again and again to his feed store. 


ATCH” 


Investigate the scores of merchandising tools 


MODERN FEEDS 
MODERN FEEDING PROGRAMS 


MODERN SERVICE 


A Feed and Feeding Program for Every Farm Need. 


ARCADY FARMS 
MILLING COMPANY 


223 West Jockson Boulevard 
Chicago 6, Illinois 


good publicity to have a feed display 
booth at the county fair and at some 
of the township fairs this year.” 

Joe looked interested. “I’ve been 
thinking of that, too,” he said “A 
lot of farmers attend that county 
fair. I've had a display there once or 
twice in the past.” 

Ed nodded. “You bet. And we could 
feature both mills in such a display 
and kill two birds with one stone.” 

“But would it pay us to exhibit at 
the township fairs, too?” Joe asked. 
“How many are there?” 

. “There are four,” Ed said. “Total 
attendance at the county and 
township fairs was about 34,000 last 
year. Many are city folks but many 
are farmers, too. We figured that 
rental of space would cost you $250 
for all the fairs, and maybe another 
$100 for incidental expenses.” 

Joe looked very surprised. “Say, 
you fellows really went into this 
quite thoroughly, didn’t you? Three 
hundred and fifty dollars is a lot of 
money, but I suppose the cost could 
be split proportionately by the two 
mills. I believe in sales promotion, 
but do you really think that we could 
make enough sales and good contacts 
through those displays to warrant 
the expense?” 


Farmers Appreciate It 

“We talked all that over at our 
meeting with the boys,” Ed said. 
“And we came to the conclusion that 
it isn't always the immediate sales 
that must be considered. The farmer 
appreciates it when a feed dealer ex- 
hibits at the fairs. Fairs are big 
stuff to farmers. It’s their one time 
each year to show off what they 
raise. If a merchant doesn’t support 
such fairs with a booth space, the 
farmers are hurt, even if they don’t 
show it.” 

“I believe you are right, Ed,” said 
Joe. “You've made a thorough analy- 
sis of the situation. Here we are 
urging farmers to use better feeding 
programs, and if we don’t exhibit at 
their fairs we are sort of letting them 
down.” 

“And killing part of the effect of 
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our better feed program, too,” Ed 
reminded. 


Joe nodded. “Sure, I think we can 
try it, even if we don’t pay for the 
cost out of immediate sales.” 

“Oh, I think we will,” Ed said. “We 
thought we would conduct a guessing 
contest, asking folks to tell us how 
many acres of land in the county, 
how many cows, how many chickens, 
horses, lambs and so on. They can 
get this information from the county 
agent, and the ones who get it in the 
fastest get the three cash prizes.” 

Joe smiled. “It sounds interesting, 
all right.” 

“Furthermore,” Ed went on, “we 
figure that farmers always like some- 
thing to eat. So we have arranged 
to give away free milk and dough- 
nuts to farmers for stated periods 
during each fair.” 

“Gosh, won't that increase our 
costs?” Joe asked. “Can we do all 
that for $350?” 


Explore Every Angle 

Ed Eggers puffed on his cigar. 
“Joe, I haven't worked for you for 
many years without learning some 
of your methods. When we tackle an 
idea down there at Endeavor, we 
really explore every angle, just like 
you do.” 

“Meaning what?” 

Ed grinned. “Well, we have con- 
tacted two dairies and three bakeries 
in the area. We can get certain 
amounts of milk and doughnuts free 
if we post signs saying these firms 
donate the food.” 

“Wonderful,” smiled Joe. 
the way to do it.” 

“We convinced these firms that 
since they weren't exhibiting at the 
fairs, this would be one way to have 
representation there at smal] cost.” 

Joe chuckled. “You're a better sales 


SCROGGINS INS GRAIN co. 


WHOLE and GRO GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOVA 
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JOIN SUCCESSFUL DEALERS! 


SELL 
FEEDS 


Make good feeds 
BETTER 
at lower cost 


Guarantee 
continued top 
performance in your feeds—in- 
sist on Vitadine to assure o 
mum levels in milk values, vita- 


mins, necessary rare minerals. 
For additional fortification with 
Vitamin B,, and antibiotic feed 
supplement use Vitadise Plus. 
Rely on both products to pro- 

more complete feeds—to 
build foundations . for “=| 

repeat business 

greater profits. 


tay, 


Biztehfords 
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manager than I am. Keep 
it up.” 

“When we get ready to serve the 
free milk and doughnuts,” Ed stated, 
“we'll just stick up a sign saying it’s 
for farm folks only. That will attract 
the farmers and no one else. We can 
even cut the doughnuts in half if we 
must to make them last.” 

“Oh, no,” Joe put in quickly. “We 
serve them a whole doughnut or 
none. I would feel hurt if I was of- 
fered a half doughnut at such an af- 
fair. Maybe those bakeries would sell 
us some extra doughnuts reasonable 
if we need them.” 

“I am sure they would,” Ed said. 
“In fact, two of the managers sug- 
gested they could do that. I’m glad 
you're generous, Joe. A glass of milk 
and a fresh doughnut will lure many 
a farmer over'to our booth for re- 
freshments and a little chat.” 

“And then—” Joe said. 

“And then,” Ed grinned. “Say, what 
have we been holding sales training 
meetings three years for?” 

(To Be Continued) 
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Your 


Union Multiwall 
Specialist 


knows the New Equipment that can 
cut your packaging costs 


ULTIWALL bag packag- 

ing can be mechanized to 
a surprising degree. So if you are 
using pre-war packaging meth- 
ods or equipment, your Union 
Multiwall Specialist can prob- 
ably give you some money-sav- 
ing ideas. 

He will also show you how you 
can pare labor costs in handling 
packaging materials and in ship- 
Ping. 

Even if you are now packing 


your multiwall bags with the 
most modern equipment, the 
Union representative who calls 
on you can give you new ideas to 
build sales and hold down costs. 
For he is backed by skilled engi- 
neers and packaging experts of 
America’s largest manufacturer 
of paper bags. 

Let him show you how Union re- 
sources and packaging experi- 
ence can work for you! 


UNION Multiwall Bags 


UNION BAG & PAPER CORPORATION 
233 BROADWAY, NEW YORK 7, 
Offices in: CHICAGO, ILL., MINNEAPOLIS, MINN., KANSAS CITY, MO., HOUSTON, TEXAS, BALTIMORE, MD., ATLANTA, GA. 
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Another New WENGER Imprevement 


All 600 and 700 Series now are furnished with 
the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 
MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Feol Proof and Sturdily Built, THIS 700 IS 
BECOMING AMERICA’S FAVORITE. 


REMEMBER: 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 
6 SERIES 


9 DIFFERENT MODELS 
FOR 

MOLASSES MEAL FEED 
AND 

HI-MOLASSES PELLETS 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


WRITE FOR DETAILS 


WENGER MIXER CO. 


SABETHA, KANSAS 


Here Are 8 Ways 
to Make Bookwork 
Simple But Accurate 


A FEEDSTUFFS 
FOR THE RETAILER 
FEATURE 


By Arthur Roberts 


Te dealer knows that if a 
farmer feeds his livestock the 
right feed from the start, he 
wil! have little trouble with his cows 
and chickens when they reach ma- 
turity. However, the dealer doesn’t 
draw a similar inference from his 
bookwork. At least, that is the way 
we view it from our years of public 
accounting experience in this industry. 
Much grief could be saved the feed 
dealer on his bookkeeping problems 
if he took the right precautionary 
measures to make sure that his book- 
work was done properly. Here are 
some suggestions that will assure him 
accounting accuracy in his debit and 
credit operations. 
Balance the cash daily. Too many 
dealers only balance their cash 
once in a while. The daily variance 
may not amount to much, but in the 
aggregate over the year, it may run 
high, reflecting an erroneous income 
on the books, short-changing the 
dealer on expense so that he cannot 
calculate profit accurately, incurring 
a higher tax liability because all cash 
outlay is not entered and distorting 
the inventory calculation. We have 
found the inventory count out of 
agreement with the books in many 
establishments and could not locate 
the variance because the discrepancy 
arose from laxity in balancing the 
daily cash. 
A modern cash register offers the 
best means for balancing cash daily. 
The figures should be entered on a 


“register reading slip” showing the 
reading at the opening and close of 
the day, the recorded sales, the actual 
cash in the till. Overages and short- 
ages should be recorded also. It is 
unwise to carry too much cash in the 
till or safe overnight. If the cash is 
balanced after the bank is closed, the 
daily receipts may be placed in the 
night depository. 
2 Match up daily receipts with bank 
deposits. If possible, deposit cash 
receipts in the bank to the penny. Do 
not overlap deposits or bunch re- 
ceipts for more than one day in a 
single deposit. These things miay be 
done without incurring criticism for 
having violated a principle of good 
accounting practice, but it will make 
your bookwork much simpler if you 
go to your bank daily with receipts 
exactly as taken in for both cash and 
credit business. Then the cash column 
in your books will match the bank 
statement on deposits, and it will be 
much easier to check back for vari- 
ances. 

This procedure will also simplify 
the recording of gross income on the 
income tax return and in the event 
that the Treasury auditors check your 
figures, they can do it quickly and 
will cause you minimum inconvenience 
with their check-up. 

Match up the cash account in 
your ledger with the bank state- 
ment immediately upon receipt. This 
is called reconciliation. Some dealers 
let this important chore lapse for 


_ dust a bit of BETAINE added to the feed « 
feed supplements is an insurance policy) 
that pays big dividends in healthy growth. 
BETAINE guards against dangerous 
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functions. For better and surer utilization of 
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weeks, sometimes months. The prac- 
tice is so common that banks usu- 
ally protect themselves against claims 
of errors by refusing to recognize 
such complaints after 10 days. 
4 Don’t use your pants’ pockets for 
a paying teller’s cage. Some deal- 
ers pay bills out of pocket and often 
fail to record such outlays. Profit is 
inaccurately computed because all de- 
ductions are not taken. Income tax 
is paid on an excessive amount. Some- 
times dealers pocket some of the in- 
come for personal needs and over- 
look its recording with troublesome 
after-effects. Record all the cash you 
take in, and don’t pay out any cash 


from daily receipts. Keep the “ij)- 
take” intact. 
5 Make cash pay-outs out of a petty 
cash fund, a sum set aside spe- 
cially for this purpose. This money is 
not taken out of the current cash. 
It is created by cashing a check made 
payable to Petty Cash for any sum 
you decide. Usually it is based on the 
average pay-outs covering a two- 
week period. The system works better 
if the fund is kept at a fixed sum, 
such as $25 or $50. 

When you pay a bill with cash, take 
the money out of this fund and 
replace the cash pay-out with a 
receipt detailing the disbursement. 


CAKE + PELLETS « 
Domestic 


Lecal Phone: 38-2544 


PEANUT MEAL 


COME TO HEADQUARTERS 
THE BRODE CORPORATION 

is, T 
LD-271 


On request, we will mail you our frequent market bulletins 


SOYBEAN OIL MEAL 


COTTONSEED HULLS 
and Export 


Teletype: ME-260 


Usually these slips are also stand- 
ardized. You can buy petty cash slips 
at the stationery store or mimieo- 
graph them yourself with the name 
of the person or concern to whom 
the money is paid, the date and the 
account to which the pay-out is to be 
charged. 

When petty cash fund gets low, cash 
another check, put the money in the 
special compartment or drawer, take 
out the slips covering payments made 
and charge the pay-outs to the proper 


accounts in the books. At all times’ 


the slips in the drawer plus the cash 
should equal the total set for the 
fund. 

Fit the accounting system to the 

business. Never try to fit your 
business to a system. Often we have 
reviewed the bookwork of dealers to 
find that they were using systems 
satisfactory for other organizations 
but too complicated or otherwise un- 
adapted for their use, resulting in 
slaphappy recording after a time and 
a general breakdown of the debit and 
credit routine. 

A simple system that fits the busi- 
ness and keeps bookwork at a mini- 
mum is the best. But don’t lose sight 
of the fact, as so many dealers do, 
that a system should grow with the 
business. A system that fit the busi- 


Bigger 


& Better 


BROILERS Faster! 


SOLUBLES 


@ 30%, Protein 

@ 6% Minerals 

@5%, Fats 

@ Proved-value 
growth factors 

@ B-complex vitamins 

85%, T.D.N. 


i every feed dealer's responsibility to help try and get his 
customer's chicks to market finish in the shortest period of time, 
and the more successful he is the more profit he makes! Many 

feed dealers have discovered that Seagram Solubles helps them to 
do this. The reason is simple. Seagram Solubles is a highly 
nutritive supplement which boosts the nutritional value of ordinary 
feeds by supplying the important B-vitamins, minerals, proteins, 

and other growth promoting factors so necessary to a balanced 


poultry diet. Use Seagram 


Solubles to increase the efficiency 


of your feeds, and you'll automatically increase the profit 


of your feed business. 
Better your business 


by bettering your feed. 


JOSEPH E. 
Grain Products Division ° 


SEAGRAM & SONS, Ine. 


Box 240, Louisville 1, Ky. 


SOLUBLES 


ness once upon a time may be a bad 
fit today. This is a management mis- 
demeanor that occurs too often. When 
a business has outgrown its system, 
bookkeeping errors run high, state- 
ments do not get out to credit cus- 
tomers on time, journal entries and 
ledger postings are never up to date, 
statistical information so necessary to 
efficient business management is not 
available in sufficient detail and the 
business lacks sufficient auxiliary rec- 
ords to keep losses at minimum. 
When the dealer experiences any 
or all of these conditions, he should 
have his entire system looked over 
with a view to revision. Some dealers 
hesitate to revise or expand an ac- 
counting system because they assume 
that they will have to employ more 
bookkeeping help, but this is seldom 
the case. Usually the inadequate sys- 
tem requires more help to operate it 
properly. Should it become necessary 
to increase the bookwork because of 
revision, the dealer can cut the time 
required to do the work by investing 
in a cash register with a bookkeeping 
tie-up. This machine mechanizes a 
lot of bookwork formerly done by 
hand and reduces the time spent en- 
tering and posting transactions as 
well as that of balancing the cash. 


7 Record all transactions daily. Do 
not permit recordings to pile up 
indefinitely. Some dealers hold in- 
voices, petty cash outlays, payments 
by credit customers and other busi- 
ness papers for days before entering 
them in the books. Then the work is 
done hurriedly, often inaccurately, the 
details of some transactions are for- 
gotten, and certain essentials are 
omitted when recording. Even if the 
dealer does his own bookwork he 
should set aside enough time to re- 
cord all transactions the day they 
occur. 

Take a trial balance the first of 
every month to see that the books 
are in balance and to minimize errors. 
This is another important chore that 
is sometimes delayed for three or four 
months, and then it takes days to 
straighten out. Sometimes this error 
of omission can be very costly. A 
dealer we know collected $50 on ac- 
count from a credit customer, and 
it was ertered to the credit of an- 
other customer who moved away be- 
fore he balanced up his books, which 
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OFFERS QUICK, CONFIDENTIAL 
BROKERAGE SERVICE TO 
FEED INGREDIENT BUYERS 


Call or Wire Us Today 


LONFOSCO COLLOIDAL 
PHOSPHATE 


LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLORIDA 
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was about three months later. He 
never got the $50. Had he balanced 
up his books monthly, he would have 
caught this error. 

Send out monthly statements 
promptly after balancing the books. 
Credit experts say that slow collec- 
tions are often caused by not sending 
out statements the first of each 
month. The credit customers acquire 
the habit of paying when they please 
because their creditors sent out their 
statements any old time. 

File all records supporting your 

book entries systematically in 
modern equipment. Good accounting 
embraces a competent recording and 
filing system. One without the other 
is weak. You may record accurately, 
but if you cannot check back for in- 
formation because your filing system 


other business papers. Use card index 
files for stock control cards, prospect 
cards, customer cards and collection 
punch-up cards, which are essential 
to all collection systems in dunning 
delinquent accounts. Keep profit and 
loss setatements, belance sheets and 
inventory sheets in looseleaf binders. 
Guard against check forgery with a 
check-writer or other means. If you 
have many recordings, an adding ma- 
chine or comptometer will short-cut 
bookwork and assure accuracy. 


IN TRAINING 


SPOKANE, WASH.—Pete Stallcop, 
secretary of the Pacific Northwest 
Grain Dealers Assn., will be in train- 
ing with the U.S. Army reserves 
from Aug. 5 to Aug. 19 at Ft. St. 
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some of their effectiveness. 
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Use metal files for letters and 


FEED INGREDIENTS 
AND GRAIN 


@ Soybean Meo! @ Tankoge 

ttonseed EVEN-TRADE—Goodale & Co., Centralia, 
Co dM Scraps Ill.; canned dog food, the chief, ingredients 
Linco of which are meat and bone meal, soybean 
oll meal, cracked corn and wheat, fresh 


Official publication dates are included 
below. 


@ Mill Feeds 1933. Published July 17, 1951 


NOBLE—Utley Nobie, doing business as 


DANNEN MILLS, Inc. The Mor-Milk Co., Dixon, Ill; dietary sup- 
plement for cattle comprising defatted dry 
GRAIN AND JOBBING DIVISION milk solids, fish meal, liver meal, flour, 


meat scraps, irradiated yeast, cod liver oil, 
minerals and vitamins. Use claimed since 
April 28, 1949. Published July 17, 1951. 


GRINDERS 


TREMENDOUS STRENGTH 


ST. JOSEPH, MO. 


end efficient 
than older 


Model F-27-M cylinder shown above weighs 560 Ibs. and 
locked together into a solid mass of steel of tremendous 
strength. The shaft is 454” diameter between bearings each 
rated to carry 3,640 Ibs. at 3,600 R.P.M. Main frame of 
heavy cast iron 44” thick at top, 14.” thick below screen cir- 
cle and 244” thick at lower outlet. It is heavily ribbed and 
the whole grinder structure in all its parts is correspond- 
ingly heavy. F-27-M is being used to grind green bone, hard 
pressed oil cake, ear corn, bales and many materials that 
would tear other grinders to pieces. 


In addition to great strength the hammers are staggered and 
uniformly spaced to pulverize uniformly with a minimum 
of horsepower and large capacity. 
In addition to the above our catalog shows special features and 

grind are so effici in pulverizing or grinding 

are extremely hard and tough 
If you have a reduction or pulverizing problem let us have 
it so that we can make a guaranteed recommendation 


THE W-W GRINDER CORPORATION. 


WICHITA, KANSAS 


FOR POULTRY 


This trusted symbol has long represented 
purity and economy to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot Brand 
Oyster Shell for sustained quality, 

feeder satisfaction and profits, constantly 
stimulated by powerful National Advertising - 
in farm papers and radio. 


The familiar blue Pilot Wheel trade-mark 
will continue to be their guarantee of 
satisfaction and repeat sales. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. St. Louis, Mo. 


NOW Feed Them Right 


Up to Marketing Time eee, ee 


These Advantages Found 
with 
Mashes made with 


NITROFURAZONE 
| 1, redaction of death 


(NITROFURAZONE) 2. No interference with the 


for Low Cost Prevention 3. Lees growth retardation due 


or Treatment of 


COCCIDIOSIS 


(cocel or intestinal) 
Careful tests prove that neither 7 Fewer runts or culls in NFZ 
Nitrofurazone nor its end ucts * treated pens testa 
accumulate in the flesh of chickens. aad d 


This means mashes medicated with and 

Nitrofurazone can be fed right up to 

marketing time. Growers are saved 

the bother and of switchi 

feeds for the final four days — avoid P 

time. 


4, No interference with feed 


Another Product Developed by 


» DR. HESS & CLARK, INC. 


SPECIALISTS IN LIVESTOCK WEALTH FOR 
ASHLAND * OHIO 


ATTENTION Feed Manufacturers... 


CANADIAN SCREENINGS 
HALLET and CAREY CO. 


Members: 
ued 
Grain and Feed National Association 


| 
| | 
| 
|| | PI 
oh 
| 
| | 
ag ‘ : The following trade-marks have 
regis 3) =\ been published in the Official Gazette 
of the United States Patent Office 
‘dl preliminary to registration. Manufac- | 
Ce ~ turers and distributors who feel that | 
they would be damaged by the regis- 
DANNEN tration of any of these marks are ; 
for permitted by law to file a formal no- 
tice of opposition, within 30 days ; 
; pe after official publication of the marks. | | 
| | 
| 
| 
| 
|. 
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Contact More Prospects .. . 


Attend Farm Auctions, Picnics, 
Meetings Regularly 
By Martin Francis 


"Tite traditional way to meet 
farmers whose business you are 
seeking is to go to their homes. 
That method, of course, is effective 
and is not to be minimized, but there 
is also another way of meeting many 
farmers quickly, and I shall tell 
about it, for it has proved effective. 

I refer to the method of visiting 


auctions, farm shows, picnics and 
farm meetings and passing out pen- 
cils, calendars, memo books or other 
items which have the name of the 
feed dealer printed on them. 
Meetings of this sort are held regu- 
larly in every county. The dealer who 
does not arrange to attend them in 


LA BUDD 


MILWAUKEE, WIS. 


ia. A 


an effort to secure new business is 
missing a sales promotional bet. 

Let us analyze three well tried 
ways of meeting farmers and list the 
advantages of each. If this is done, 
the dealer will have no difficulty in 
choosing the ways most suited to his 
type of operation. 

Meeting farmers at the mill or 
store. Over the year the dealer will 
meet many farmers in this manner. 
Advertising, recommendations and 
displays will bring many farmers to 
the point of sale in this way. How- 
ever, the dealer will not become ac- 
quainted with all farmers in his area. 
Some who are prospects may not be 
contacted. 

Farm-to-farm calls. The dealer who 
uses this method and continues it 
can be assured that within a certain 
length of time, sometimes a year, he 
can meet and visit every farmer in 
his area, customer and prospect. 
Some feed dealers visit first the farm- 
ers who are their customers. When 
this is done, they begin calling on 
prospects. After the known prospects 
are covered, they call and get ac- 


i Cleveland 


— Panny packer 3-5737 


030° 
61500 


quainted with all the other farmers 
in the area, trying to create good 
will, and make contacts for future 
business. 

There have been a number of in- 
stances where dealers have built large 
volumes of business using this farm- 
to-farm call procedure. It has resulted 
in the establishment of sales and de- 
livery routes on scheduled days. 

Farm auctions, picnics, meetings. 
The dealer who wants to meet a lot 
of farmers within a short space of 
time, especially a new dealer, can 
make a practice of attending farm 
gatherings of all sorts. While the sale 
or meeting is on, or during the re- 
freshment period afterwards, he will 
have the chance to meet many farm 
folks. He will not have to call at 
their homes immediately, and from 
such acquaintanceships he may get 
quite a few immediate customers and 
some good prospects. 

At such affairs the dealer or his 
salesman can give away pencils, ac- 
count books, memo pads, calendars or 
other items. This gesture not: only 
builds good will, but the person re- 
ceiving a gift does not forget the 
dealer’s name, for it is printed right 
on the gift. 

Farm gatherings are not hurried 
affairs as a rule. This allows the deal- 
er ample time to circulate among the 
crowd. 

The dealer who takes in such farm 
gatherings will find that it can often 
mean a great deal of night work. But 
while attending such meetings, the 
feed dealer has another advantage. 
He learns more about farmers’ prob- 
lems. In listening in on such meet- 
ings and by taking part in discussions, 
he is right on “the farm front.” 

If the feed dealer has a small truck, 
with excellent lettering and parks it 
at such gatherings, he will get a lot 
of valuable publicity. 

Sometimes a dealer can use a com- 
bination of the three ways of meeting 
farmers, without sacrificing too much 
time from actual mill duties. Indi- 
vidual problems will determine which 
way the dealer chooses. 


EL RANCHO DEALERS 
HOLD ANNUAL MEETING 


CLOVIS, N.M.—About 150 El 
Rancho feed dealers from New Mex- 
ico, Texas and Oklahoma met at the 
El Rancho Milling Co. here July 22 
for an annual gathering. Alvy Smith, 
sales manager and master of cere- 
monies, discussed nutrition and sales. 

Austin Brooks, general manager of 
the firm, reported on improvements 
in the company’s facilities. Mrs. Aus- 
tin Brooks was hostess at coffee for 
the ladies. 


BILL MERRITHEW 


FEED INGREDIENTS 
934 PLYMOUTH BUILDING 
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Credit Control 


(Continued from page 16) 


of his annual credit sales indicates 
the degree of slippage from top col- 
lection efficiency, 

To keep his accounts from grow- 
ing whiskers the dealer should have 
an efficient collection system, but 
that isn’t all. Some dealers who 
have good systems have a surpris- 
ing number of delinquents on their 
books because they do not prepare 
past-due sheets monthly to give 
them a quick review of the age of 
their outstandings.: This past-due 
sheet should have columns headed 
name of debtor, 30 days, 60 days, 90 
days and over 90 days. 

When these columns are totaled at 
the end of each month the dealer 
can tell at a glance where he stands 
on delinquents. Accounts that are 
current are not listed. 


Small Bills 

Small bills, under $10, are a source 
of heavy losses to some business- 
men, including feed dealers. The best 
way to by-pass this headache is to 
get the-cash for merchandise or ser- 
vice of small monetary value. “It 
doesn't pay to try to collect” is the 
usual reply when one suggests push- 
ing these delinquents for payment. 

One dealer had to write off $475 
in small accounts under $10, which 
represented a loss over three years. 
At 5% net profit on sales he must 
sell $9,000 worth of feed or related 
lines to make up for this loss. Even 
if the small accounts are turned 
over to a collection agency, the 
charge for getting the money is usu- 
ally 50% on small bills, which means 
that dealers stand to lose even if 
a collection agency effects settle- 
ment. 

Another source of loss on receiv- 
ables is the over-extension of credit. 
From our studies, we would estimate 
that at least half of the collection 
losses suffered by dealers in this 
field are due to excessive credit- 
granting. Customers are given more 
credit than they deserve. Had they 
been limited to less, they would have 
paid in a majority of cases. They 
were given too much credit, they 
found it easy to buy this way, they 
over-extended themselves and paid 
nothing. 


Credit Agencies 
In many localties there are credit 
agencies which will check the credit 
of customers wanting to buy on cred- 


you recog 
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We appreciate your 
continuing use of our 


RED W BRAND 
Animal Protern Concentrates 


as approval of our 
efforts to preserve 
the unusual attri- 
butes of this im- 
portant by-product 
of the Anima! Indus- 
try for the betterment 
of feeding. The con- 
tinuous services of 
our packing plants 
are at your command. 


ANIMAL PROTEIN 
CONCENTRATES 


MEAT PACKERS AND PROVISIONERS 
* Kenses * tesa 


Chicoge City 
Oklehome City * Albert Lee Omehe Denver 
Coder Rapids Dethen Memphis 


it. For a yearly fee they will present 
a report on these people that will 
guide the dealer in granting credit 
wisely. If the dealer knows of no 
such agency in the territory or if 
he does not care to invest in this 
service, he can, at least, make some 
attempt to find out something about 
a customer asking for accommoda- 
tions. 

Tactful questions should bring 
fruitful replies. An honest person 
does not resent such questioning. Of- 
ten references of other establish- 
ments with which the credit-seeker 
has done business will be enough to 
give the dealer a good line on pay- 
ing habits. 

In this connection, however, we 
advise that the dealer find out how 
long the credit-seeker has been trad- 
ing with the references he gives. A 
trick well-known to dead-beats is to 
buy one order, maybe two, from a 
few business organizations, pay 
promptly, then use them as refer- 
ences with other dealers to get an 
extensive line of credit and fail to 


pay. Don’t pay too much attention to 
a reference if his credit experience 
with a customer covers only one or 
two orders. 


Efforts Must Be Consistent 


Many dealers will push collections 
energetically one year, then grow 
Jax the next year. This happens more 
often with dealers who have been in 
business a long time and think they 
know their customers pretty well. 
It is always hazardous to back-slide 
on collections. When auditing books, 
we can always tell when dealers are 


Low In first cost, this holst handles the heaviest loads 
with least power consumption, speeds the dumping 
of grain from trucks or wagons, and lets you make 
more profit. Drive front wheels on hoist cradle; elec- 
tric control inclines truck at required angle for de- 
sired length of time. Hoist moves on overhead steel 
track for any number of dump sinks. Built for safety 
and long life with steel beams, arc welded construc- 
tion, tough steel cables. Investigate this and other 
KELLY-DUPLEX items in the complete line of equip- 
ment for mills and elevators. Mail the coupon 
today for complete information. 


Gentiemen 
1 wont to lo 


a" The Duplex Mill & Mfg. Co., Springfield, Ohio 

Pleose snd mere informotion on the Electric Tewck Holst. 
wer my handling end operction costs, s0 alse send dote on 
other KELLY-DUPLEX items checked of the rig’ 


ADDRESS 


city 


grain 
AELLY ouPLE} 


ELECTRIC TRUCK HOIST 
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slipping in this regard. Their books 
show a high percentage of delinquent 
accounts and bad debts. It never 
seems to fail. It is much like sales 
promotion. When you stop promoting 
sales, business drops off. Remember 
you can’t relax on your selling or 
collecting efforts if you expect to get 
maximum payment for maximum 
volume. 

Another bad practice is to hold 
bad accounts on your books after 
they have been ascertained worth- 
less and then write them off. A num- 

(Continued on page 52) 
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Electric Truck Hoist Hommermill 
Vertical Feed Mixer Corn Crusher 
Pitiess Corn Shelier Corm Scaiper 
Com Cotters ond Drag « 
Groders Regular Corn 
D Gorm Cob Crusher ten 
Gon Shetier with Beg Geoner 
Blower Bhectric Motor: 
©) Magnetic Seporator Full Line Bookler 
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Live yeast culture —watural animal 
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pretein factor ( reproduction. 
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Comm Cutters and Groders Vertical Fee 
Tenkoge the coupon 
50% Mect & Bone FREE Pittess 
70% (8. P. 1.) 
Special Prepared 
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A-R Steel for 
WIDE 
FORDS Complete 
ORD 
% Industrial Hammermills 
% Vertical Feed Mixers 
* “Thoro-Mix” Molasses 
Blenders 
Pneumatic Grainvayors 
FREE—Forps industrial Mill 
Catalog—lilustrated! Write to 
31 12th Street, 
Streator, Minois 
> 4 zg COMPLETE LINE OF 
FORMULA FEEDS FOR 
a LIVESTOCK and POULTRY 


Minneapolis 1, Minn. 


Chicago Ridge, Ill. 


LACTO-VITA, VITRATE, FOR-CLO 
DRY D3, DRIED MILK PRODUCTS 

MARDEN-WILD COD LIVER OILS 

DEVOLDS PURE COD LIVER OIL 


LACTO-VEE PRODUCTS COMPANY 
DAYTON 2, OHIO 


BLACK DIAMOND 
AUTOMATIC 
WEIGHT 


valve bag packer 


ACCURATE - FAST 
SIMPLE TO OPERATE 
PUSH-BUTTON CONTROL 
POSITION OF BAG ON FILLING 
TUBE DOES NOT AFFECT 
FINAL BAGGED WEIGHT 


MATERIAL AGITATING 
FEED HOPPPER 


MODERATELY PRICED 
PERFORMANCE GUARANTEED 


BLACK PRODUCTS COMPANY 
13513 S. CALUMET AVE. + CHICAGO 27, ILL. 


Manugacturers since 1912 


WRITE FOR DESCRIPTIVE FOLDER 


Egg Shortage in Canada to Ease; 
Imports from U.S. Expected to End 


GEORGE E. SWARBRECK 
Feeastuffs Editorial Staft 


TORONTO—tThere is little likeli- 
hood of Canada requiring further im- 
ports of eggs from the U.S. and ge 
exporting sources after next fall. 
cutback in flocks, allied with an a, 
break of Newcastle disease in the 
West, lowered production this year, 
but government experts estimate that 
by October or November the position 
will have been rectified. 

The poultry population at the end 
of 1950, reported at 34,277,000, was 
13% lower than at the same time in 
1949. The major reason for the cut- 
back was the necessity to cut pro- 
duction following the loss of the Brit- 
ish market which stemmed from the 
lack of dollars for buying Canadian 
eggs. Additionally, Newcastle disease 
in British Columbia caused heavy 
losses, and this spread eastward as 
far as Manitoba, where 35,000 chick- 
ens had to be killed. 


Imports 

Accordingly, during the past few 
months the U.S. has supplied 36,455 
cases of 30 doz. each, while 38,630 
cases came from Holland. Trade is 
likely to continue for the remainder 
of the summer, but by fall flocks are 
expected to show a 24% increase over 
the 1950 figure. 

The prevailing high price of meat 
has contributed to the shortage be- 
cause consumers were anxious to 
find a cheaper replacement food. A 
few weeks ago eggs were selling at 
45¢ doz., but present quotations are 
72¢ for graded eggs at country points, 
which means a retail price of 78¢. 
Producers realized that the culling 
of flocks after the lapse of the British 
contracts was too drastic, and they 
are now hiking numbers to cope with 
the domestic demand. 

In normal times Canada consumes 


90,000 cases a week compared with 
a current total production of 72,000 
cases. The balance will have to be 
made up by imports from the US. 
an! elsewhere until the new flocks are 
in full production. 


Two Men Named 
Vice Presidents 
of General Mills 


MINNEAPOLIS—The appointment 
of two vice presidents of General 
Mills, Inc., has been announced by 
Leslie N. Perrin, president of the 
company. They are Charles B. An- 
derson, director of formula feed sales, 
and B. M. Hagan, president of the 
special commodities division. 

Both men are veteran employees 
of the company. Mr. Anderson has 
had 25 years’ service with General 
Mills and Mr. Hagan has been with 
the firm 29 years. 

Mr. Anderson joined the company 
at Kansas City soon after being grad- 
uated from the University of Kansas. 
He served for five years in the grain 
department in Minneapolis before be- 
ing appointed head of grain operations 
for Montana with headquarters at 
Great Falls. He was transferred to 
Minneapolis in 1948 as director of the 
formula feed sales, a position he still 
holds. 

Mr. Hagan joined the organization 
by way of the Kell Thatcher mills in 
the Southwest. He was assistant sales 
manager when that group of mills 
became part of General Mills, and he 
later became vice president of the 
southeastern division. 

In 1941 he was made vice president 
and general manager of the special 


We can show you how to save 2'/2 to 


8 dollars per ton of finished feed! 


Regardless of the volume of fin- 
ished feed you produce, a Peter 
Hand Foundation feed consultant 
can show you—right in your own 
plant—how to cut buying, han- 
dling, storage and equipment 
costs to the bone! We have proved 
to every feed manufacturer who 
has asked for our assistance that 
itis possible to save from 24 to 8 
dollars per ton of finished feed! 


If you would like to learn—at no 
cost or obligation to yourself— 
how it is possible to make such 
an important saving per ton of 
finished feed—feed in which 
proper potency and exact level of 
fortification is positively guaran- 
teed—fill out the coupon below. An 
experienced feed consultant is 
waiting to prove our claim to 
you—right in your own plant! 


PETER HAND FOUNDATION 


*DIVISION of the PETER HAND BREWERY COMPANY, 


1632 N. Sheffield Ave., 


VITAMIN and 
ANTIBIOTIC PREMIX 
MINERAL BLENDS 
NUTRIENTS 


Gentlemen: 


on me on 


PETER HAND FOUNDA 
1452 Ave. Chinege 14, Minois 


Please have one of your experienced feed consultants call 


Chicago 14, Illinois 


At 


to explain to me the details of your’ No-Cost Proof” Plan. 


(date) (time. 


cary 
*Division of Peter Hand Brewery Co. 
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commodities division. In that capac- 
ity he supervised the transferring of 
the division's starch and monosodium 
glutamate activities from Minneapolis 
to Keokuk, Iowa, when General Mills 
took the production of these products 
out of the research stage. 

Facilities for the production of 
starch and monosodium glutamate 
were doubled in 1948 and 1949. Mr. 
Hagan was made president of the divi- 
sion in 1947. 


DPA APPROVES RAPID TAX 
WRITE-OFF FOR TWO FIRMS 


WASHINGTON—The Defense Pro- 
duction Administration has issued two 
additional certificates of necessity for 
grain storage facilities. This brings 
to 16 the number of authorizations 
for rapid amortization of such facili- 
ties for tax purposes. 

The certificates were issued to the 
Schuler Elevator, Munich, N.D., per- 
mitting a 50% write-off of $11,599, 
and to C. D. Jennings Grain Co., 
Hutchinson, Kansas, permitting a 
50% write-off of $110,000, both over 
the usual five-year period. 

The Grain and Feed Dealers Na- 
tional Assn. quoted DPA officials as 
saying that the next report would 
list three or four additional applica- 
tions. Officials said that all grain 
storage applications were being proc- 
essed in regular order. However, all 
applications are not being approved. 

The G. and F.D.N.A. pointed out 


that where the applicant is operating 
f under a storage guarantee or occu- 
pancy agreement with the U.S. De- 
partment of Agriculture, his applica- 
tion will be denied. 

Once a warehouseman holds a ne- 
cessity certificate, he may not later 
enter into an occupancy contract with 
USDA. However, if the warehouseman 
prefers the contract to the certificate, 
he may give up his amortization cer- 
tificate and could then sign the agree- 
ment. 

FEED FIRM BUILDS 

FOWLER, KANSAS—A new build- 
ing for grinding, mixing and storage 
of feeds, replacing the one destroyed 
by fire several months ago, is being 
erected here by the Fowler Equity 
Exchange. The new structure will 
also be used for retail purposes. 


ALFALFA MEAL PRODUCTION 
June, 1961, With Comparisons 
The Production and Marketing Admin 
istration reports the following statistice on 
alfalfa meal 


Sun-cured Dehydrated Total 


Tons Tons Tons 
June, 1951* . 7,700 124,900 142,600 
May, 1951 ..... 14,900 69,200 84,700 
June, 1950 23,000 169,600 192,600 
May, 1950 ....... 15,800 80.300 96,100 
Season's total: 
April, 1960 
June, 1951 . 46,000 216,900 261,900 
April, 1949 
June, 1950 52,000 287,500 339,500 


Stocks of Alfalfa Meal at Producing Plants 


in Tons 
June 30, 1961.... 2,000 60,700 62,700 
May 31, 1951 .... 1,900 27,900 29,800 
June 30, 1950 17,700 95.500 113,200 


Chicks Placed in Principal Broiler Areas 


(In thousands) 


Va 


N.C. 


Week East'n Del-Mar- Shen. Chatham. North N.W Totals 
ending Conn a. Valley Wilkes Georgia Ark Texas 1961 1950 
BB 49 683 882 636 2,076 1,280 1,253 10,059 7,014 
May 19 ........ 3 3.613 907 539 2,047 1,189 1.311 9.926 6,903 
May 26 392 3,542 834 569 2,135 1,084 1,285 9.841 7,064 
June 2 294 3,588 827 548 2,276 1114 1,320 9,966 7,098 
June 9 414 3,697 772 657 2,148 1,07 1,218 9,877 7,249 
June 16 299 3,429 7 566 2,257 1,138 1,153 9,632 7,224 
June 23 302 3,493 776 572 2,289 1,000 1,104 9,536 7,321 
June 30 362 3,321 759 1,080 1,129 9,476 7,307 
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IMPORTED and DOMESTIC : 
FISH MEAL. 

Dicalcium Phosphate 4 
Min. 88 B. P. L. (about 18% Phosphorus) il 


BONE MEAL 


... and all Feed Ingredients 


| | 


1400 SOUTH PENN SQUARE 
TELETYPE PHIO9 


PHILADELPHIA 2, PA, 
Phone: LOcust 4-3688 


Established 1873 


How to blend 
IN A 10’ 


Accurately blending BY WEIGHT a total of 
400 pounds per minute of Salt, Soda, Flour 
and Phosphate to produce a Self-Rising Flour 
is no trick at all for these four W&T Merchen 
Scale Feeders located in a mid-western flour 
mill. The entire battery of Feeders shown 
takes up only 10’ x 20’ of floor space and all 
four feeders are interlocked for a continuous 


400 pounds per minute 
x 20' FLOOR SPACE 


@ efficiency and flexibility you obtain with 
time-tested W&T Merchen Scale Feeders, 
which are designed to meet class 2 group G 


in a single operation . 


automatic blending operation. In addition, if 


desired, each Feeder can be put on 


reduces your operating costs by cutting han- 
dling time at loading stations and in mixing 


an in- 


dividual stop-start basis with either manual) 


or automatic control, and the entire system 
wil] automatically shut down in case of a 
power failure or arching in the storage hop- 
per, thus completely protecting the blend. 
Such an installation is typical of the 


operations. 


W&T Representative. 


specifications. These sturdy, corrosion re- 
sistant machines can handle from ounces 
to tons per minute of dry, free-flowing or 
ground materials and both weigh and feed 


. @ feature which 


To find out how feeding BY WEIGHT, 
the economical, efficient way, can be applied 
to your problem, write today to your nearest 


Merchen Self-Powered Feeders, too, can save you feed- 
ing headaches in such spots as governing grain flow to 
first break rolls and in terminal ¢levators and feed 
plants. They offer high capacity, easy maintenance, accu- 
rate feeding and the elimination of power requirements. 
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Credit Control 


(Continued from page 49) 


ber of years’ accumulation in bad 
debts charged to one year makes that 
year show heavy losses compared to 
other years. 

This is also unwise from the stand- 
point of the income tax because the 
regulations state that a taxpayer 
must write off a bad debt in the year 
it is ascertained worthless. If he 
writes it off in a later year it may 


be disallowed. Moreover, this practice 
distorts profits in one year against 
those of another year and makes 
comparative analysis difficult. 

The way to eliminate this trouble- 
some condition is to open a reserve 
for bad debts and charge off a flat 
percentage each year. The percent- 
age depends upon the dealer’s ex- 
perience with bad debt losses. For 
example, if bad debt losses in ratio 
to credit sales, not cash sales, were 
5% for the prior three years, then 
charge off .5% of current credit sales 
against profits in the current year 


Phone Broadway 2-6289 
741 N. Milwaukee St. 


MILWAUKEE FEED & GRAIN CO. 
FEED MERCHANTS 
WE SPECIALIZE IN 
BREWERS GRAINS and MALT SPROUTS 


Teletype MI-167 
Milwaukee 2, Wis. 


and credit a reserve for bad accounts. 
When bad debts are written off, they * 
are charged directly to this reserve, 
not against current profits. This meth- 
od equalizes bad debt expense over the 
years and keys the expense to the 
average loss experienced by the 
dealer 


The Collection Letter 


The collection letter is an impor- 
tant factor in minimizing bad debt 
losses. Too many dealers give too 
little time to its composition, dash- 
ing off what ever comes to mind, 
not realizing that the dun should be 
wel] done to get best results. Collec- 
tion experts find that a short let- 
ter is better than a long one. Except 
in unusual cases they recommend 
keeping the wording to 15 lines or 
less. Too many collection letters say 
the same thing in a different way 
too ofter. unnecessarily increasing 
the length and weakening appeal. 
The long letter implies delay. The 
short letter suggests immediate ac- 
tion. 


BULLDOG LOUVRE PLATE HAMMERMILLS 
NO SCREENS 


SIE OF GRIND 
ACCURATELY DETERMINE 
BY SETTING GRINDING 
PLATE 


LOUVER CONTROL LEVER 


OMLY DESIRED 
GRAIN 
PASSES THROUGH 


SIE OF FINISHED PRODUCT 
INSTANTLY CONTROLLED BY 
LOUVER LEVER and GRINDING 
PLATE LOUVERS 


GROUND GRAIN 
LEVER CONTROLLED DRAWN OFF HERE 
BY SUCTION FAN 


HAMMERMILLS, INC. 
4740 W. Division St., Chicago 51, Ill. 
‘Phone Spaulding 2-9300 


on material. 

Write Hammer- 

mill for complete 
details. 


Hammermills, is now « divi- 
“sion of Pettibone Mulliken Corp. 
arid has the tremendous facilities of 
PMCO. to tack our’ products .. . 
* With full control over research, con- 
struction and fabrication combined 
under one roof. 


With Integral Gradation 
of Grind Control 


PRODUCES any desired grind 
(Coarse, Granular or Fine) by 


simple lever adjustment. ‘‘dJust 
set it and forget it.”’ 


PLUS these features 


| aes a more granular 
grind of corn with a minimum ot 
flour. 


2. —Produces a very fine grind of 


3._Efficiently grinds soybean 
meal or flour, alfalfa meal, cotton- 
seed or any other grain. 


4. —Eliminates changing and re- 
placing perforated gradation 
screens. 


ete not “beat out” vitamins 
and other essential factors in grains. 


PETTIBONE MULLIKEN CORP. 
4700 W. 


Division St., Chicago 51, Il. 


"Phone Spaulding 2-9300 


Some dealers put too much fire 
power behind their wordage when 
asking for money. Usually these 
dealers wait until an account is long 
past due before sending out a broad- 
side and too often such a verbal bar- 
rage back-fires. The good collection 
letter gets the money and keeps the 
customer. Write courteously. The 
dealer who is systematic in following 
up past dues usually gets the money 
during the gentle-reminder period 
and does not have to put dynamite 
in his wordage to collect. 


Future Settlement 

Ii you can't collect, try to find out 
why the customer does not pay. 
Next to collecting this is most im- 
portant. This information provides an 
opportunity for some arrangement 
toward eventual settlement. So, in- 
duce the debtor to contact you even 
though he can’t pay right now. But 
get a definite understanding regard- 
ing a future settlement date, not an 
approximation, the exact date. Col- 
lection experts state that when a 
debtor is given an opportunity to set 
his own date of payment, in 80% of 
the cases, he pays. Where debtors 
make indefinite commitments, they 
pay in less than 30% of the cases. 

In general, a series of six letters 
is effective and sufficient before tak- 
ing drastic action. Space them above 
10 days apart. A prolonged series is 
like too long a letter, indicates va- 
cillation on the part of the creditor 
and induces the debtor to equal lax- 
ity on payment. 


STALEY SALES APPOINTMENTS 


DECATUR, ILL.—The appointment 
of two senior sales representatives to 
the industrial sales department staff 
of the A. E. Staley Mfg. Co. here 
has been announced by Paul Doolen, 
industrial sales manager. They are 
William G. Dahlquist, formerly with 
the Kraft Foods Co., Chicago, who 
will work out of the Staley Chicago 
office, and George H. Kishman, for- 
merly with General Mills, Inc., Min- 
neapolis, who has joined the Cleve- 
land office of the firm and will work 
in the Ohio and Michigan territory. 


SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 


for personal service: 
ALSH GRAIN CO. e 
@ 416 Flour Exchange Lincoln 0678 » 

MINNEAPOLIS 15, MINN. e 


MATT WALSH @ SHELLEY WALSH 


SELDERS CO. 


| 
| | 
| | 
y 
| | | 
INDING PLATE HOOD RAISED. 
ee 4 OVERS HAMMER WHEN CLOSED 
40} i Awa built for capaci- 
ties of one to fif- 
\ hour depending ff Beard of Trade 
OF 
CHICAGO NEW YORK CEDARJRAPIDS IRRADIATED ORY 


McMILLEN FEED MILLS, Inc. 


Memphis, Tennessee 
Gentlemen: We'd like to know how to increase our sales 
with the Master Mix Program. 


AODRESS 


city 
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The Hunts—Poul end 
Bob, whe epercte Hunt 
ie Brothers Milling Company 


/ in De Kalb, illinoisheve 
been Master Mix Deolers 
since 1942. 


it takes is 
the right facilities and 


Good Feed 


ALTHOUGH Hunt Brothers of De Kalb, Illinois, worked hard 
for over twenty years to build their feed business, they'll tell you frankly 
that an idea suggested by their Master Mix salesman enabled them to 
make more progress in a single year than they'd ever made before. 
Read Bob Hunt’s letter at the left and you'll see what we mean. Until 
1950 they had no mill facilities and it took some convincing on Hi 
Pillmore’s part to get them to make the investment. Then Walter Rosing, 
engineer of McMillen Feed Mills, helped them lay out the mill shown 
below. Just 96 days later, on March 7, 1950, it was ready for operation. 


The experience of Hunt Brothers presents convincing proof of 
the importance of offering complete feed service. Their business has 
more than doubled since they began promoting their own Premium 
Brand feeds in addition to Master Mix straight feeds. Besides making 
their own brand from Master Mix concentrates and local grains, they 
are equipped to give even their largest customers fast service on custom 
grinding and mixing. They are prospering because they give good 
service to the feeders in their community and their ten year record of 
increasing success as Master Mix dealers proves it. 


De Kolb \winols d 
LLEN FEED MILLS 
fort wayne: 
our pusines® nas gouvied: some 
gonths since we put up our 
an new pid}: But story aoes®' * 
start we'd still pe packae® 
store af i* were? for owt 
pack in ne che profi* 
qunities ¢or ® pill with ane right 
set-UP and ne'S one who god 
on pus of cours?’ we ned to 
nave ceed: 400° and our % Hunt Brothers 
4 
ASTER 
a 
ncent 
rates 
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classified 
ments must be by 
Seturday preceding date of 


Classified Ads 


MACHINERY FOR SALE 
v 


MACHINERY FOR SALE 


v 


WHIRLAWAY AIRBLAST CAR LOADERS 
—J. EB. Hagan Mill Machinery, Jefferson 


City, Mo. 


FOR SALE—TWO CALIFORNIA ‘PELLET 
mills, Used molasses mixers. Wenger 
Mixer Co.. Sabetha, Kansas. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. E. 
Hagan Mill Machinery, Jefferson City, Mo. 

FEED MIXER, 2 TON, USED VERY LIT- 
tle, Munson Rotary with or without motor. 
McLaughlin, Ward, 409 So. 23rd, Jackson, 
Mich. 


MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, § H.P. mo- 
ter drive. Address 8774, Feedstuffs, Min- 
neapolis 2, Minn. 


ANDERSON EXPELLERS, FRENCH 

rew Presses—all models, “as is’ or re- 

built for specific materials. Pittock & 
Associates, Glen Riddle, Pa 


FOR SALE—FORD MILL, 15° WIDE 
screen. Age 2 years, condition good. Use 
40 or 60 H.P. Price right for prompt sale 
Coldwater Coop., Union City, Mich 


FAIRBANKS-MORSE DIESEL MOTOR, 
model 36 A, 4%, 60 H.P.; 1,300 R.P.M.; 
electric starter and batteries; recondi 
tioned. Address 698, Feedstuffs, Minne- 
apolis 2, Minn. 


FOR SALE—ROLLS 9x30, 9x36 CARRYING 
high chills. Roller bearing interchange 
able for Nordyke Marmon or Allis Chalm 
ers. One %x36 Nordyke Marmon stand 
complete. Foot gear reduction 300 H.P 
One Gump hammermill, 20". Dealers take 
notice. P. T. McGuire, 912 Humboldt 

Parkway, Buffalo 11, N. Y. 


ONE B-5, 


j 
FOR SALE—TEXAS CYCLONE MOLASSES 
Mixer complete with elevator, like new. 
Wenger Mixer Co., Sabetha, Kansas. 


JAY BEE HAMMERMILLS — NEW AND 


types feed mill machinery. 
1031 N. Humphrey, 


rebuilt. All 
J. Sedberry Co., 
Oak Park, Il. 


UNION SPECIAL BAG CLOSING MA- 
chines—14500-H, 80600, 80600-E, 80600-H, 
suspended units and conveyors. EB. C. 
Covell, 719 Murdock Rd., Baltimore 12, 
Md. Phone Towson 6040. 

MODEL 20, BLUE STREAK 

Hammermill with screens and V-belt 

drives, all first class condition. Best offer 

next 15 days takes all. Sunset Hill Feed 

Co., Bloomington, Ind. 


FOR SALE—TWO USED BAIRD CHAL- 
lenger-Dehydrator driers. In excellent 
condition. Priced to sell. Twin Supply 
& Service Co., 3426 Parklawn Ave., Balti- 
more 13, Md. 


roR SED JAY MILL WITH 


30 iP., 220-volt, 3,600 R.P.M. motor, 
a connected on base $500. Also other 


used mills in larger horsepower sizes 
available. Prater Pulverizer Co., Chicago 
50, I. 


MELP WANTED 


HELP WANTED 


WANTED—BY OHIO FEED MILL, CAR- 
load feed salesman for eastern Ohio and 
Western Pensylvania. Address 2893 Feed- 
stuffs, Minneapolis 2, Minn. 


HELP WANTED — POSITION OPEN IN 
West Coast feed mill for man with tech- 
nical training in feed formulation, ex- 
perimental feeding, etc. Give references 
and experience. Address 2926, Feedstuffs, 
Minneapolis 2, Minn. 


SALES REPRESENTATIVE — IF YOU 
have a good following im the grain, feed 
or «il trade you cam sell our line of 
processing, material handling and power 
transmission equipment, which includes 
cleaners, mixers, crushers, shellers, grav- 
ity separators, scales, treaters, truck 
hoists, hand trucks, conveyors, bucket 
elevators, speed reducers, V-belt and chain 
drives, motors, starters, etc. You send in 
the orders, we do the billing, carry the 
account and you receive the commission. 
We are interested im a representative for 
the following states: Ohio, southern In- 
diana, Illinois and Wisconsin. In answer- 
ing this advertisement kindly give refer- 
ence. Address 2953, Feedstuffs, Minne- 
apolis 2, Minn. 


ATTENTION FEED MILL SUP 


WANTED—SALESMAN WITH OWN CAR 
for established line of mineral and other 
feed products. Michigan territory open. 
For details write to O. Box 6131, In- 
dianapolis 18, Ind. 


YOUNG MAN FOR FEED INGREDIENT 
sales department. Opening in Chicago area 
with large Midwest manufacturer. Prefer 
agricultural or feed background. Oppor- 
tunity for advancement. Address 12944. 
Feedstuffs, Minneapolis 2, Minn 


WANTED—FEED MILL D- 
ent. Desire man with some knowledge of 
feed but most essential abilities are Work 
organization and personnel handling. This 
is a non-union plant in one of the smaller 
southwestern cities. If interested write 
giving full information. You will be con- 
tacted immediately. Address 2844, Feed- 
stuffs, Minneapolis 2, Minn. 


NUTRITIONIST WANTED — BY LARGE 
and expanding manufacturer of poultry 
and cattle feeds and supplements. The 
man we are looking for must have a 
Ph.D. degree, backed by several years of 
practical experience and a successful rec- 
ord in this field. He must have know! 
edge of current nutritional developments 
and will direct our research program. 
Excellent opportunity for the right man. 
— 2933, Feedstuffs, Minneapolis 2, 

inn. 


ERINTEN- 
dents!! Rapidly growing Northeastern for- 
mula feed manufacturer needs a really 
aggressive plant superintendent who 
“knows” feed. If you are an experienced 
production man with working knowledge 
of machinery, with a proven ability to 
handie plant personnel; it would certainly 
be to your advantage to answer this adver- 
tisement. Give us in your first letter com- 
plete resume of your experience. Your 
reply will naturally be treated in strict- 
est confidence. Address 2899 Feedstuffs, 
Minneapolis 2, Minn. 


GRAIN BINS 
We have available for shipment in Au- 
gust a limited quantity of 1,000 and 1,330 
bushel galvanized grain bins, Orders are 
coming in fast but we have steel on hand 
with which to make these. If you need 
any for your own use or for resale, con- 


BURRO 
1316 Sherman Ave. 


TWO NEW WILLIAMS NO. 18 ALFALFA 


Dehydrator Mills, each equipped with 
flexible couplings for direct connected 
drive, welded steel bed plate, 7 ft. di- 


ameter Cyclone collector, 2-way sacker 
valve, 30 ft. 12 tn. extra heavy straight 
pipe. Will sell for less than new price. 
Fabick Bros. Equipment Co., Sikeston, Mo. 


YOU CAN MINE GOLD 
WITH A PAIR OF ROLLS! 


The KRIMPER-KRAC 


Grain Crimper 


ARE YOU BIG... LITTLE? 


Either way, you need a Davis Roller Mill to 
satisfy your customers’ demand for 


ROLLER CRIMPED GRAINS! 


T *s road to riches is rolling grain for 
livestock feeding. We don't have to tell you 
that they've switched overnight from ground 
te roller-crimped feeds. More palatable, 
easily digested, dust-free, reduces wheezing, 
coughing and bloating in the feed lot. 


SIZES UP TO 14,000 Ibs. per hour! 


Our roller mills, from the baby Krimper- 

(9x9 rolls), up to the Giants with 
1x42” rolls being ship; daily to eager 
buyers from : Maine to Cal ifornia ... even 


Don’t buck the trend, get yours now! We've 
deliberately designed it to outclass all com- 
petition, and we dare you to try and tear 


‘ 4. DAVIS SONS 
MILL MACHINERY CO 


Bulk Delivery Demonstrator 
For Sale 


One Goldsb dard 8-ton Bulk 
Delivery Unit—Alumiaum Body—Three 
ompartments—Perfect Operating Condi- 


Twin ty 


& Service Co. 


3426 Parklawn Ave., Baltimore 13, Md. 


Open T 
OHIO . NEW YORK - KENTUCKY 
Address 2619, Feedstaffs 
Minneapolis 2, Mins. 


Screens - Hammers - 


NEW and REBUILT MIL MILLS 


Write for Prices 
INDIANA GRAIN MACHINERY Corp. 
dianapolis, Ind. 


In 
420 S. Meridian St. Riley 


3235 

Standard steel elevators, belt and bucket type, avail- 
able from stock. Ten Heavy Duty sizes, 300 

10,000 Bu /Hr., for continuous service and four 

Light Duty sizes, ye 110 to 750 Bu/Hr., for inter- 

mittent service also manufacture screw con- 

“Send for 


Nutritionist Wanted 


This is an excellent opportunity 
for an aggressive and capable 
man desiring an association 
with a well established feed 
company located in the greater 
St. Louis area. You must be a 
college graduate with a prac- 
tical knowledge of biological 
chemistry and a farm back- 
ground. You must be capable of 
practical feed formulation, su- 
pervising quality control, prod- 
uct development and state feed 
control matters. Your salary 
will be commensurate with 
ability. State qualifications 
which will be treated confiden- 
tially. Address 2856 Feedstuffs, 
Minneapolis 2, Minn. 


SITUATIONS WANTED 


YOU YEARS’ EXPERIENCE 


production. Construction, etc. Age 43. 
Present company seven years. Gen. Supt., 
elevators, mills. Address 2925, Feedstuffs, 
Minneapolis 2, 


GRADUATE CEREAL CHEMIST DESIRES 


position as chief chemist. Over four years’ 
experience in cereal chemistry including 
bakeshop and formula feeds. Address 2961. 
Feedstuffs, Minneapolis 2, Minn. 


BUSINESS OPPORTUNITIES 
v 


SMALL WHOLESALE 


dog feed and 1 will 
sell equipment and am $3,000. Lease 
building, central Pennsylvania. Address 
2957, Feedstuffs, Minneapolis 2, Minn. 


. F-8, BONNER SPRINGS, KANSAS 


WANTED — EXPERIENCED FOREMAN 


for medium-size modern feed mill near 
Dallas. Must know machinery and pro- 
duction, Excellent opportunity. Give com 


plete experience and approximate salary 
expected. All replies confidential. Address 
2943, Feedstuffs, Minneapolis 2, Minn. 


FEED MILL SUPERINTENDENT |WANT- 
ed. Newly developed feed mill in New 
York State requires services of peppy 
young mil! superintendent to assist present 
persoane! in all matters of mill operation. 


Must be an experienced production man 
with excellent background and training 
and fair knowledge of mill equipment, 


mechanical problems. The organization: is 
developing rapidly. This opportunity pre- 
sents a real career for an experienced 
young man with considerable confidence in 
his own ability. Address your reply to 
Feedstuffs, outlining per 


Number 2891, 


sonal! history. Our employees know of this 


advertisement. 


HELP WANTED 
v 


TECHNICAL SALES 


Man between 25 and 40 years 
for technical sales work to rep- 
resent well-established manu- 
facturer of feed mixing ingre- 
dients. This company is con- 
sidered the leader in its field. 
Midwest location. College de- 
gree in animal nutrition highly 
desirable; some college courses 
in animal husbandry essential. 
Must be interested in sales 
work and be willing to travel. 
Salary plus expenses. Excellent 
permanent position for qualified 
individual. Give full personal 
and work history in first reply. 
Photo desirable. Address 2962 
Feedstuffs, Minneapolis 2, 
Minn. 


— ay WANT TO BUY AN ELE- 

feed mill, see or write us your 

henner “We have some good ones in Ohio, 

Indiana, Illinois. Mid-West Business Bx- 
change, Plymouth, Ind. 

SMALL FEED MILL FOR SALE, FULLY 
equipped for grinding and cleaning grain 
and mixing feed. About 6,000 sq. ft. floor 
space, seven eighths acre of land, in 
Monte, Cal. Address: Howard Goddard, 
412 W. Newmark Ave.. Monterey Park, 
Cal. 


FOR SALE—GOING WELL EST. 
elevator, central Ohio. Grain, coal, feed. 
$15,000 buildings, land, fixed 
equipment with coal unloader. Good gross 
and earnings. Available with or without 
merchandise stock. Owner has poor health 
and must quit business. Address 2959, 
Feedstuffs, Minneapolis 2, Minn 


FOR SALE—WELL ESTABLISHED BUSI- 
ness—Retail feed stere and warehouse 
on railroad; mixing equipment and bulk 
feed delivery, late model equipment. In 
large dairy section of San Joaquin Va! 
ley, also near largest turkey raising 
center in west. Will finance in part to 
responsible party Address 2950, Feed 
stuffs, Minneapolis 2, Minn 


WANTED 

| 

WANTED—100 Wy 220- OR 440-VOLT 
motor. Trader Mills, Ada, Okla 


WANTED TWO SUPER DUO 7 
—May consider Duo or RB other 
operation. Address 1594, Min 

neapolis 2, Minn. 


WANTED TO BUY—RICHARDSON 


MACH 


scales, bag closing machines and other 
good mill, feed and slevator equipment. 
J. B&B. Mill Machinery, Jefferson 
City, Mo. 


BABY CHICKS FOR SALE 
v 


HATCHING YEAR ROUND; 45,000 CHICKS 


per week; contact us for wholesale prices. 
U.S. approved and pullorum passed. Mor- 
ris Hatchery, 842 Jackson St., Morris, Tl. 


or write to 


to secure first class machinery at a 


| WE HAVE SOLD OUR BUILDING, AND MUST SELL AT ONCE 
FEED MANUFACTURING MACHINERY, nearly new. 


2 ton horizontal mixer, 20 H.-P. motor, lading elevator and motor, grader, packer, elevator, motors, mag- 
nets, ete. A complete unit in first class operating condition. Also one ton Brower Mixer with 5 H.P. 
motor, Union Special Sewing Machine, ted trucks, etc. Will sell all or part. This is a real opportunity 
bargain. See it at S.W. Highway and Ridgeland Avenue, Chicago, 


HILLTOP FARM FEED CO., 100 Third Ave. North, Minneapolis, Minnesota 


2 
a Classified advertisements accepted until Rates: 15¢ per word; minimum tional charged for forwarding replies. ie 
Wednesday each week for the issue of $2.25. Situations wanted, 10¢ a per advertising rate not available i 
Bt... the following Saturday. Changes of ad- $1.50 minimum. Count words of signature, for commercial advertising. Advertise- ; 
whether for direct reply or keyed care ments of new machinery, products and 
Po this office. If advertisement is keyed, services accepted for insertion at mini- a= 
care of this office, 20¢ per insertion ad. mum rate of §7 per column inch. : 
To Handle 
en Complete Line of Well Known v 
Evanston, Il. 
A KER | » 
3 al 
$2 7450 romp mformatoa 
GODSHALK 
uP Sheet Metal Fabricators 
é BANGOR, PA. 
7 
— 
= 
FREE Booklet. send today your request tor | |! 
complete information and | 
3 | 


3 Firms to Promote 
50-lb. Cotton Bags 
for Formula Feeds 


KANSAS CITY—Three bag manu- 
facturers will join in a special pro- 
motion of a new 50-lb cotton textile 
feed bag in the Midwest. 

Richard K. Peek, president of the 
Percy Kent Bag Co., and chairman 
of the committee in charge of the 
promotion plan, said that Bemis Bro. 
Bag Co. and the Chase Bag Co. will 
join with the Percy Kent firm in pro- 
moting use of the new size feed bag. 

The three companies will spend 
about $50,000 in promoting the new, 
smaller and easier to handle textile 
container, Mr. Peek said. 

Although the 50-lb. cotton bags are 
not uncommon in flour and other in- 
dustries, this size of cotton bag has 
been used but little in the formula 
feed industry where the 100-lb. cot- 
ton is the rule. It has been evident 
for some time that the 50-lb. size is 
attractive to the feed buyer because 
of the greater ease of handling and 
this has been an important factor 
in the development of this size of 
paper sack in the feed industry. 

The 50-lb. cotton feed bag was in- 
troduced a few weeks ago and is 
meeting with initial success. It will 
be the aim of the joint campaign of 
the three bag manufacturers to in- 
form the farmer and the feed dealer 
about the new size of cotton bag and 
to point out its convenience of han- 
dling and other features. 

The promotion drive will be sep- 
arate from the joint effort of the 
Textile Bag Manufacturers Assn. and 
the National Cotton Council, which 
have been conducting an educational 
campaign across the country in sup- 
port of cotton bags. 

In the July 27 issue of the Daily 
New Record, cotton textile publica- 
tion, Mr. Peek was quoted as say- 
ing that the success of the new 50-Ib. 
cotton feed bag could easily add in 
excess of 100 million yards of busi- 
ness each year for cotton mills. Only 
a short time ago, the publication stat- 
ed, the bag trade was either the No. 
1 or No. 2 consumer of cotton goods 
but now has slipped to about sixth 
place. 

As prices of cotton gray goods 
decline from the post-Korean highs, 
Mr. Peek asserted, part of the bag 
business lost by the cotton cloth trade 
is being-recovered. Following the out- 
break of the Korean shooting, he 
pointed out, prices of bag sheeting 
increased by 50% while the advance 
in paper bag quotations in the same 
period was nominal. 

A sharp drop occurred in the past 
week in cotton bags, putting the price 
level at the lowest point since the 
Korean hostilities began and making 
cotton bags cheaper than burlaps. 


Travelogue 


(Continued from page 15) 
Morrison. For two and a half hours 
we watched and heard these men 
debate important issues of national 
and international importance. As for 
the British economy I am quoting 
from a paper handed to me by a very 
dear friend of mine who lives in Eng- 
land. Here is the quotation from the 
paper: 

Socialist Psalm 

The government is my shepherd, 

I need not work 

It allows me to lie down on good jobs, 

It leadeth me beside still factories. 

It destroyeth my initiative. 

It leadeth me in the paths of the 
parasites for politics’ sake. 

Yea, though I walk through the val- 
ley of laziness and reckless spend- 
ing, 

I will fear no evil for the govern- 
ment is with me. 

It prepareth an economic Utopia for 


me by appropriating the earnings 
of my ildren. 
It filleth my head with baloney. 
My inefficiency runneth over, 
Surely the government shall care for 

me all the days of my life and I 

shall dwell in a fool's paradise for- 

ever. 

In saying farewell to London, we 
say farewell to the tragic sights of 
blitzed buildings and homes of a na- 
tion living under austerity . . . a peo- 
ple of great spirit and courage and 
hope which prevails on this historic 
island. I shall write again from 
France. 


Wheat and Corn 
Parity Off tc 
at Mid-July 


WASHINGTON—Parity for wheat 
and corn in mid-July was off 1¢ from 
mid-June, the U.S. Department of 
Agriculture reports. July 15 wheat 
parity was $2.41 bu., and corn parity 
$L75 bu. Barley parity also was 
down l1¢ but rye and oats were un- 
changed. 

The decline in parity was accom- 
panied by a further recession in prices 
received by farmers for their prod- 
ucts. The general level of farm prod- 
uct prices dropped 2.3% in the month 
ending July 15, the fifth consecutive 
month of decline. Average farm 
prices, however, were still 16% above 
the level at the start of the Korean 
War. 

The national average farm price of 
wheat July 15 was $2.15 bu., com- 
pared with $2.08 a month earlier and 
$1.93 a year ago. 

Mid-month parity for major farm 
commodities follow (per bushel un- 
less otherwise stated): 


July 15, June 15, July 15, 
1961 1961 1960 
Wheat $ 2.41 $2.42 $ 221 
Corn 1.75 1.76 1.60 
Oats 948 
Barley 1.52 1.53 47 
ye 1.77 1.77 
Gr. sorgh., cwt 2.97 2.99 2.87 
Soybeans 2.82 2.83 2.54 
Flax ° 4.71 4.73 4.38 
Cotton, Ib. .. 3398 
Cottonseed, ton 73.60 73.90 67.30 
Hogs, cwt. . . 21.30 21.40 19.30 
Cattle, ewt 19,80 19.20 17.40 
Egees, doz. . 528 53 $11 
Dutterfat, Ib 767 AT 709 
Chickens, Ib. 313 Sia 292 
Wool, Ib ° 567 569 515 
Lambs, cwt. ... 21.70 21.80 19.10 


QUAKER OATS MAGAZINE 
TELLS “10-YEAR STORY” 


CHICAGO — The “10-year story” 
of the growth of the Quaker Oats 
Co. from 1949 to 1950 is detailed in 
the July issue of the Quaker, com- 
pany publication. 

Typical company workers, owners, 
neighbors and customers were select- 
ed for a picture story showing how 
the firm has doubled its number of 
plants and more than tripled its sales. 

Quaker Oats began the 1940's as a 
feed and cereal company, the Quaker 
points out, but by the end of 1950 
the number of product lines was 
doubled to include dog’ foods and 
chemicals. 


DALE ALLEY HEADS 
ST. JOSEPH FEED CLUB 


ST. JOSEPH, MO.—New officers of 
the St. Joseph Feed Club were elect- 
ed at the recent annual meeting. Dale 
Alley, Alley Grain Co., feed distribu- 
tor, is president for the coming year. 
Vice president is Carlton Chesmore, 
manager of the Chesmore Seed Co. 
Treasurer is Joseph Joffee, Dannen 


Mills, Inc. Secretary is Webb Embry | 


of the agricultural department of the 
St. Joseph Chamber of Commeree. 


WANTED — Brokers, for manufactared 
in Ohio, Penn- 


P. 0. Box 443 
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40UT OF 5 
OF YOUR 
POULTRY 

CUSTOMERS 


1 Vitamin Bi2 ‘ Why not tie-in your local advertising with 
Antibiotic Feed the current, powerful Dr. LeGear promotion 
Supplement Vv . . . om Radio, in National Magazines and 

raiser is a potential customer, for 4 out 

Wests Be flocks suffer deficiencies that PLUS prevents 

4. Riboflavin Vv and corrects. Dr. LeGear's PLUS for 

5. Calcium Vv POULTRY will help them obtain Extra 

Growth, Extra Eggs, and Extra Profits. 

6. Phosphorus v For your local advertising campaign, news- 

7. Manganese Vv paper ad mats and news releases have been 

8. Iron y prepared that will help you sell Dr. LeGear’s 


PLUS for POULTRY. 


Headaches? 
We Solve Them! 


For 66 years we have met with 
and solved many problems, such 
as combining the old with new. 


No matter what your problems, consult IBBERSON. 


Write us in confidence 


IBBERSON COMPANY 


Crooksten Milling Ce., 
Crookston, Minn. 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


Minnesota 
36% Meal 


There's QUALITY DIFFERENCE 
MINNESOTA LINSEED OIL COMPANY | 


25—44th Ave. N.E. * Minneapolis 21, Minn. 


| oom 
DR. LEGEAR’S. U 
| p FOR [POULTRY 
: PLUS | 
| 
| PyDr.LeGear's W 
for LIVE STOCK—POULTRY-00GS 
lm DR. LEGEAR MEDICINE COMPANY ~ ST. LOUIS 16. MO | 
; syivania, Virginia, West Virginia, Ken. 
Delaware, New Jemey, 
| || STAR FEED & GRAIN, Inc. 
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ADVERTISING DATA 


A werent’ 


FEEDS?’ 


vase 


Belgium Balks on 
Buying Coar 


«+/ USDA Announces 


INDICATE CROP OF 39,460,000 


Production Increase Planned in All Sections; Greatest 
Hike Indicated in West North Central States; 
Favorable Feed Prices Cited 


Alterations in 
Export Quotas 


WASHINGTON — The 


A HEADLINE PARADE 
that Attracts an Effective Audience for Advertisers 


Feedstuffs is the only weekly paper 
in the feed industry. In addition to 
its paid circulation—largest in the 
field—selective controlled distribu- 
tion blankets the industry. Cor- 
respondents provide timely news 
from all important areas. Feed- 
stuffs’ branch offices in the United 
States and Canada report develop- 
ments in the foreign trade. Its 
Washington correspondent inter- 
prets and reliably reflects the vital 
impacts of regulations affecting the 
feed industry. 


THE MILLER PUBLISHING CO. 


The Family Serving 
the Related Fields of 


Each issue of Feedstuffs contains 
more than 250 individual feed quo- 
tations, along with a thorough 
analysis of supply and demand on 
a regional basis. Authoritative 
features contribute the know-how 
of experts on all phases of feed 
manufacture — animal nutrition — 
store management — bookkeeping 
—sales and merchandising meth- 
ods—and store displays. 


Feedstuffs gives its readers facts 
and helpful information about the 
products they use, buy and sell. 


FEEDSTUFFS 


Flour, Feed, Grain and Baking 
Tae Nortuwestern Miter FEEDSTUFFS 
THe American Baker Propuction 


118 South Sixth St., Minneapolis 2, Minn. 


BRANCH OFFICES: New York, Chicago, Kansas City, Toronto 


Spring Pis HEAD 
10% Larget oF $6 5 
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| 25% Boost in Turkey Output Planned 
competitive and satisfactory 
short, the ors 
OF FLOCK OWNERS 
| 
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resale prices the latest necessarily Joe Broks....29 Lyman Peck. 26 Formal, 
pred. THCY but sre fair * Conventon Calendar ...... | Tae Trade 
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fi cts Brigh be Credit Practices of Feed Dealers 32 | "9 NSAg 
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bere at the Hotel Nicollet | “How We Sell More Foie Sy Coe time on have 
Jan 17-18 for their 17th annual con- | certed Efforts was the subject dis- book” There. 
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Minimum of 8% 
Protein Set 
on Scratch Feed 


ST. PETERSBURG, FLA.—A mini- 
mum of 8% protein in scratch feed 
was made official by action of the As- 
sociation of Southern Feed & Fer- 
tilizer Contro) Officials at the organi- 
zation’s meeting’ June 20-22. 

The association also provided for 
a special category for low protein 
dairy feeds to be used with high pro- 
tein legume hay, pasture and ensilage. 
Such feed is to contain not less than 
12% protein and not more than 10% 
fiber. 

The present tentative standard of 
2.5% fat in dairy feed was continued, 
and a similar fat guarantee for dry 
and freshening feed was provided. 

A corhmittee report adopted by the 
conference considered the labeling of 
poultry pellets designed as a substi- 
tute for scratch feed. The conference 
strongly objected to the appearance 
of the word “grain” or any other in- 
ference that the product was any- 
thing other than a substitute for 
scratch feed. 

A report from the mineral commit- 
tee also was adopted. It calls for 
showing of calcium carbonate in the 

“brand name of such products as rice 
bran, rice polishings, cottonseed and 
soybean oil meals when calcium car- 
bonate is added. A maximum of 3% of 
such added calcium carbonate was 
considered the maximum in rice by- 
products and 4% in the oilseed meals. 

A suggestion was developed that in 
making guarantees for calcium, phos- 
phorus and salt in mineral mixtures 
that an exact guarantee is preferable 
to showing of both maximum and 
minimum guarantees. Also, percent- 
age figures showing very small 
amounts of added minerals in ingredi- 
ent statements were termed unneces- 
sary by the officials. 

The term “phosphorite” was ob- 
jected to as conflicting with previous- 
ly-adopted nomenclature and leading 
to nonuniformity. The calcium-phos- 
phorus ratio in formula feeds con- 
taining added minerals should not be 
greater thar two and in mineral mix- 
tures it should not be greater than 
four unless the manufacturer can 
give sound nutritional reasons to the 
contrary, the association decided. 

Rodney C. Berry, Richmond, Va., 
was elected president of the associa- 
tion, with J. J. Taylor, Florida, re- 
placing him as vice president. Bruce 
Poundstone, Lexington, Ky., was re- 
named secretary-treasurer. 


DAKOTA DRY SPOTS GET 
RAIN; WHEAT LOSS NOTED 


Some of the dry spots in the spring 
wheat territory received generous 
rain over the week end, and it was 
believed the moisture was of at least 
some benefit to the wheat crop. 

Temperatures last week were most- 
ly in the 90's, and light to heavy 
showers were reported over the ter- 
ritory except in the northern half of 
North Dakota, the Peavey Elevators 
crop report states. Later, it was in- 
dicated, the northern section received 
more than an inch of rain. 

Reports to Peavey indicate that 
hot weather will cause some low 
test weights, and late seeded crops 
in nofthern North Dakota have been 
seriously hurt. Grain yields in the 
southern part of the territory appear 
to be above average, however. 

The Occident Elevator Division of 
Russell-Miller Milling Co. also re- 
ports that hot weather caused de- 
terioration in the dry areas. Ripening 
of grain has been hastened, and the 
oats and barley harvest will be quite 
general this week. Some early wheat 
is reported ready for harvest, also. 

While high temperatures and the 
continued lack of rain take a heavy 
toll of crops in southern and south 
central Manitoba, crops elsewhere in 


western Canada continue encourag- 
ing, with conditions generally above 
average. 
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THOMAS J. BRODNAX DIES 

KANSAS CITY—Thomas J. Brod- 
nax, 92, former president of the Kan- 
sas City Board of Trade and its old- 
est member, died at his family home 
in Eutaw, Ala., Aug. 1. Mr. Brodnax 
had been a member of the Kansas 
City board continuously since 1892. 
Early in his business career he was 
associated with the Frisco Elevator 
Co. and later, the Brodnax-McZiney 
Grain Co. Thirty years ago he was 
instrumental in a project which made 
the Missouri River navigable between 
Kansas City and St. Louis. He had 
retired to the Alabama plantation in 
1949. 


ROY B. JEWETT TO TAKE 
PRICE CONTROL POSITION 


WASHINGTON—In line with tra- 
dition, the Internationa! Milling Co., 
Minneapolis, has decided to send a 
competent member of its staff to the 
Office of Price Stabilization to insure 
that government decisions are reached 
on a sound business basis. 

This conclusion was reached last 
week when it was learned that In- 
ternational has made available to 
OPS the services of Roy B. Jewett, 
administrative assistant. Mr. Jewett 
is to be branch economist for the 
grain and flour sections of the OPS 
food division. 

It may be recalled that under OPA, 
this same company loaned to the 
price agency the services of Atherton 
Bean, top flight company executive, 
to align price control orders over 
flour, millfeed and allied products to 
the price control law and industry 
practices. 

It was reported that Mr. Jewett's 
appointment had cleared all govern- 
ment agencies, and it was expected 
that he would report here for duty 
shortly. 

When he arrives, Mr. Jewett prob- 
ably will work closely with George 
Mehrens, acting director of the food 
price division of OPS. Mr. Mehrens 
takes over the food division post from 
J. B. Hutson, who resigned recently. 


BROILER RATIONS WITH 
BROCCOLI MEAL TESTED 


NEWARK, DEL. — Broccoli meal 
compares favorably with alfalfa 
meal in broiler rations, a test at the 
Delaware Agricultural Experiment 
Station indicates. 

Besides producing heavy birds, the 
broccoli meal produces a desirable 
yellow pigmentation in the broilers, 
experiment station experts said. 

Rations with 15, 3 and 5% of 
broccoli meal were tested. The ra- 
tion with 3% of the meal produced 
the heaviest birds. Commercially 
made dehydrated broccoli leaf meal 
was used. 

The work wag done by T. D. Run- 
nels of the University of Delaware 
animal and poultry industry depart- 
ment, in cooperation with the U.S. 
Bureau of Agricultural , and Indus- 
trial Chemistry. 


ALFALFA MEAL LOST 
IN ELK VALLEY FIRE 


INDEPENDENCE, KANSAS 
Fire destroyed approximately 500 tons 
of alfalfa meal owned by Elk Valley 
Alfalfa Mills, Inc., in a warehouse 
here late Aug. 1. The warehouse was 
saved from any appreciable damage. 

The fire was believed to have been 
caused by defective wiring. Roger 
Johnson, president of the Elk Valley 
firm, announced that the loss would 
in no way hinder or delay present 
shipments being made by the com- 
pany. 


ALOYSIUS B. ALBRECHT DIES 

ST. LOUIS—Funeral services were 
held Aug. 2 for Aloysius B. Albrecht, 
56, secretary of the Albrecht Feed & 
Elevator Co., St. Louis. 


Moisture discounts become 


PROFITS 


with ARID-AIRE! 


“We made back our entire cost . . plus a 
profit . . . the first year.’’ That's what 
and elevator men from every part of the 
country are telling us about their Arid-Aire 
Dryers. This efficient dryer truly turns mois- 
ture discounts into profits, eliminates losses 
from spoilage of grain, makes custom drying 

ractical, stimulates business and goodwill 
by performing a vital service to all the farm- 
ers of the community. 

With the rospects for wetter-than-ever 
grain this Pall, now's the time to plan your 
Arid-Aire installation. Remember, this dryer 
is delivered as a complete ‘package’, ready- 
to-run. You can have yours delivered, installed 
and operating in 2 to 6 weeks . . . important 
when you realize that really large profits will 
commence the first hour of operation. Service? 
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Arid-Aire knows how to give it! 


Here’s why you'll want ARID-AIRE 


@ Exclusive, patented principle 
ivered essembl 


ed, ready to 
© Simple, low cost instatletion 
operation 


scorching, cracking, clog- 
ging 

@ Automatic sefety and temper- 
ature controls 

@ Se'f-conteined, automatic cool- 


ing 
@ Quick delivery, quick service 


Write for circular describing the new, improved "Model C”’. 


398! Ave. Minneopelis 16, Minn 


Customers 


“AsUPER-CHARGED 


BASE FEED CONCENTRATE 
Pay-U L torie ine. Q 34 


j | 
| 150,000 ‘ w 
| BUSHELS AND. 
| 
| 
| 
| | 
PERCY KENT BAG COMPAAY, 
| KANSAS CITY © SUFFALO * NEW YORK 
= 
¢ 
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THE FEED MARKETS. 


* * 
Demand — Supply — Trends — Prices 


- 
Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
‘ high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 
ALFALFA MEAL . Kansas City: Demand good; offeriny 
Indianapolis: Demand only fair; trend eontinued light and market very firm; 17 
bn steady to unchanged; supply low; no sun- | Gehydrated alfalfa meal with 100,000 
cured meal available; dehydrated, 17% $73 
Los Angeles: Demand very good: trend suncurec 
firmer; supply adequate; 17% dehydrated acto 
15% suncured $49@50.50. » No. 
Ft. Worth: Demand good; supply scarce; peg 4 in. $46@ 47, sacked, Kansi- 
dehydrated, 100,000A, 17% $70@71, delivered 2 % im. $42.50@43, sacked, Ka: 
TCP y. 
Portland: Demand good; trend higher; Cincinnati, Demand good; trend stea: 
supply ample; 15% suncured $42, f.o.b, Ida- supply adeqhate; _tlehydrated, 17% 100.0 
ho, $46, f.0.b. California; dehydrated $55, vitamip A $70@72. 
f.o.b. California, $62, f.o.b. Washington _M waukee: g00d; supply limite 
Seattle: Demand steady; supply fair on 17% yo Rey: 00 A guaranteed 5; 
dehydrated; 15% fine grind suncured $53 | 150, 
ton, carlots, August-September; 17% protein | mneapolis: ces e stronce: 
and 100,000 A unit dehydrated $65 ton, car- | sic 
» 
*Gudheiec Demand fair; trend steady; sup- | above local production. Quotations: 17% «: 
ply adequate; 17% dehydrated $70@73.50 hydrated, 100,000 units of vitamin A gu« 
F westerns, Ohios about $2 cheaper, both | amteed $64@64.50 in papers, $2@2.50 high«: 
ae basis Boston; 13% suncured No. 1 $59@61 in burlaps. 
3 westerns, Ohio varieties $54@56, both basis 
| Boston; No, 2 suncured $484@50, Ohio vari ALFALFA PELLETS 
_— 7 eties, no westerns offered Buffalo: Demand slow; trend steady; su 
a Boston: Demand steady supply short ply sufficient; poultry suncured $61, nor 
y déhydrated 17% (extremely searce) 71 inal; dairy dehydrated, guaranteed vitam ' 
nominal 13% $66.70 A $71, nominal, both Boston basis 
4 Philadelphia: Demand siow, supply very 
4 light; 17% dehydrated $74, nominal BARLEY FEED 
‘4 Memphis: Demand fair; trend stronger; Ogden: Supply average: rolled $520 
4 supply limited; dehydrated, 17% guaranteed whole barley $50@54 
A 100,000 units vitamin A $65.80 Indianapolis: Demand light; trend ur 
4 Chicage Demand good; supply scarce changed; supply ample; whole bariey $6 
7% with units vitamin A guaran sacked; crimped barley $78. 
7 teed $65.20@66.20 ton, sacked; 204 with San Francisco: Demand good; supply an 
150,000 units A F te suncured anc ple; standard rolled $75. 
& 15%, no quotations Portland: Demand good trend lowe 
i St. Louis: Demand good: supply extreme supply ample; rolled $74.50, ground $72.: 
% ly tight; dehydrated, 179 $66.70, 100.000 Seattle: Demand fair; supply good; whol 
4 A, St. Louis; western suncured leaf $60.70 $74, ground $77, rolled $77, all per ¢ 
St. Louis ex-warehouse, 
3 New Orleans: Demand fair: trend strong Boston: Demand fair; supply light; $59 
supply scarce, 7% dehydrated vitamin @59.50 
guaranteed $70@7 non-guaranteed Philadelphia: [bemand very dull; supply 
67; 15% $62@64, light; pulverized $62, nominal 


> 


LIME CREST 


Laboratory Controlled 


TRACE MINERAL PRE-MIXES 


an economical and effective 
means of adding trace minerals 
to formula feeds. 


Standard and Custom-Blended Formulas 


Chemical and spectrographic analyses, made by the 
Lime Crest Research . control the quality 
of all Lime Crest trace mineral pre-mixes. Uniform 
distribution of the trace minerals in the pre-mixes 
is assured by the Lime Crest Blending Process. 
Lime Crest trace mineral pre-mixes are supplied 
in standard formuias or will be made according 
to specifications. 


LIMESTONE PRODUCTS 


CORPORATION OF AMERICA 
BOX #7, NEWTON, NEW JERSEY 


| 


Chicage: Demand spotty; supply light; 
$51 ton, sacked. 
. Orleans: Demand fair; trend high- 


New 
er; supply light; pulverized $55. 
Milwaukee: Demand fair, good on nee- 


dies; supply ample, fair on needles; pulver- 
zed, white §59, feed $50; needles $1.38 bu. 
BLOOD FLOUR 
Louisville: Demand slow; 
supply ample; 6125 ton. 
New Orleans: Demand slow; 


trend steady; 


supply ade 


juate; trend steady; $115.50@117, local 

BLOOD MEAL 
Los Angeles: Demand good; supply ade- 


quate; $7.25 a unit of ammonia. 
San Francisco: Demand fair; supply am- 


ple; $6 a unit of ammonia; screened blood 
$5.90 a unit of ammonia. 

Seattle: Demand slow; supply fair; $115 
ton, f.0.b. local packing plants. 

Portland: Demand good; trend steady; 
supply ample; $140. 

Louisville: Demand slow; trend steady; 
supply ample; $125 ton. 

New Orleans: Demand dull; trend firm; 


supply adequate; $125@117.50, local origin. 


BONE MEAL 
San Francisco: Demand good; supply fair; 


$67 
Louisville: Demand fair; trend steady; 
supply ample; $65 ton. 

New ss: Demand slow; supply suffi- 
steady; $65@68, f.o.b. Gulf 


cient; trend 


ports 


BONE MEAL (STEAMED) 
Denver: Demand fair; supply 
$107 
st. Louis: 
ton, sacked, 
Louisville: 
supply ample; 
New Orleans: 


lmited; 


Demand good; no supply; $83 


Demand fair; trend steady; 
$80@85 ton. 
Demand fair to good; trend 


strong: supply adequate; $85@88. 
Cincinnati: Demand good; trend steady; 
supply short; §85 ton, sacked, f.o.b. Cin- 
cinnati 

Chicago: Demand big; supply short; $85 
ton, sacked. 


San Francisco: Demand good; supply fair; 


5 
rt. Worth: Demand dull; supply ade- 
quate; Le... fine $4.50, granulated $5, f.o.b. 
Worth 
Portland: 
ply ample; 8 
Indianapolis: 
vanged supply 
sacked 
Buffalo: Demand quiet; trend steady; 
supply good; §$80@83, Buffalo. 
Boston: Demand good; supply 


BREWERS’ DRIED GRAINS 


Chicage: Demand supply 
ton, sacked 


Demand fair; trend firm; sup- 
light; trend 
too plentiful; 


un- 
$95, 


Demand 
none‘ 


plentiful; 


better; tight; 


san Francisco: Demand good; supply ade- 
ate 


rt. 


$54 
Worth: 
24% 


improving; supply 
delivered Ft 


Demand 
$55.45, August 


higher; 
$53@55, 


trend 
26% 


Dem .nd 
ample <4% 
t Boston 

Boston: Demand fair; supply adequate; 
sil 5 


good; 
$54@ 56, 


' iladelphia: Demand fair; supply good; 


Louis Demand good, supply fair; 
$39.50 bulk 
Louisville: Demand slow trend firm; 
upply normal; $ 5 


New Orleans: Demand fair to good; trend 


steady; supply scarce; $53@54 
Cincinnati: Demand good; trend steady 
to higher; supoly somewhat limited; $52 


lwaukee: Demand good; supply scarce: 
i S46@47, 24% $48.50, 26% $49.50 
BREWERS’ DRIED YEAST 

Cinemnati: 84% ¢ Ib. in carlots. 

New York: 8\%¢ Ib. in carlots 

New Orleans: 84 ¢ Ib. in carfots. 
Pittsburgh: ¢ Ib. in carlots. 

Boston: 84% ¢ Ib. in carlots. 

San Francisco: Demand fair; supply ade- 
late Ib. 

Chicage: Demand geod; supply adequate 
‘ Ib. in carlots; 9% L.c.1. 

M. Louis: Demand very good; supply fair; 


Ib. in carlots, St. Louis. 

Louisville: slow; trend steady; 
upply nermal; $165 ton 

Milwaukee: Demand good; supply light; 
carlots. 

BUTTERMILK-CONDENSED 

Philadelphia: Demand dull; supply fair: 

ewt 

Buffalo: Demand good; trend steady; 
PP ample 


Demand fair 


supply good; 
$ ewt 
Les Angeles: Demand good: trend steady; 
supply ample, $5.45 ewt.. in barrels; $5.95 
16 kegs 

ianapolis: Demand normal; trend un- 
r supply sufficient; 100-Ib. bag $5.65, 


Supply normal $5.50, 100-Ib 


am 


Demand improved; supply 
e; $4 24.50 ewt. in carlots 
Louisville: Demand fair; trend 
normal 75 ewt 

Minneapolis: Market steady; demand fair; 
ply ample; $5 cwt 


CALCITE CRYSTALS AND FLOUR 


steady 


Limecrest, NJ.: Crystals $8.50, carlots; 
four $5.76. 
New York: Demand steady; supply am 


crystals $11.84, flour $9.09. 


fuffalo: Demand steady; supply ample 
ytals $12.49, flour $9.74. 
Tiledo: Demand steady; supply ample; 


vitals $13.92, flour $11.17. 


Boston: Demand steady; 
crystals $12.87, flour $10.12. 
CALCIUM CARBONATE 

: Prices depend on potency of 

mix; KI .6 and 265-lb. MnSO, 100-Ib. lots 
$15, plain calcium $9 ton; .6 KI $12.60. 

Les Ang : Demand good; supply am 

$9.73; grits $16.72 


supply ample 


ple; trend meal 
@ 12.34. 
New Orleans: Demand good; trend steady 
supply ample; $9@ Louisiana origin. 
: Demand steady supply good 
ex-warehouse, truck lots 
wer: Demand slow; trend 
supply sufficient; $15 
Port : Demand 


steady; 


$12 
steady 


goed; supply ample 
‘ 


trend unchanged; $1 
CHARCOAL 
Portland: Demand good; trend steady 
supply limited; $100 
Les Angeles: Demand improved; trend 
steady; supply ample; $60 
Chicage: Demand fair; supply scarce 
poultry charcoal $80 ton. 
Beston: Demand and supply Nght; $81 
Sen Francisco: Demand steady; supply 
ample; $59.50 
New Orleans: Demand good; supply iim 
ited; trend steady 40-Ib. bags oak char 
coal $1.85; 50-Ib. bags poultry charcoal $2 
City: Demand and supply good 
$50@60, f.0.b. sacked, plant, depending on 


bag size and 


COCONUT MEAL 
PO a Francisco: Demand good; supply fair 
4. 


grade 


Les Angeles: Demand very good; trend 
firm; supply adequate; $70@71. 

Portland: Demand good; trend higher 
supply limited; $70, ex-dock, West Coast 

Seattle: Demand strong: supply tight 
$62, Tacoma, carlets, October shipment; no 


offerings for August-September 


onne, N.J.: 20% protein solvent ex 
tracted meal $47.50 ton, bulk basis; sacked 
$1 ten, buyer's bags $6.50 ton, seller's 
reconditioned bags. 
COD LIVER OIL (FORTIFIED) 
: Demand good; supply ample 
600 D, 2,250 A Ib.; 300 D, 2,25 30¢ 
300 D, 1,500 A 27%¢ 
New York: 300 ICU, 1,500 A 27% @28\« 
300 ICU, 2,250 A 29% @30%¢; 300 ICU, 3,004 
A 32% @33%¢; 600 ICU. 1500 A 28%@ 
29%¢; 600 ICU, 2.250 A 31@82¢; 600 ICt 
5.000 A 33% @34%¢ 
COLLOIDAL PHOSPHATE 
$22, carilots. 
Kansas City: $21, carlots 
St. Louis: $20.50, carlots 
Des Moines: $22. carlots 
Philadelphia: $21, carlots 
CONDENSED FISH SOLUBLES 
Boston: Demand good; supply liberal 
fank cars 4%¢ Ib.: drums 5%¢ 
CORN GERM MEAL 
New Orleans: Demand fair; trend steady ' 
supply adequate; $57@5 
Louisville: Demand fair; trend strong 
supply ample; $59 ton; gluten feed $57 
St. Louis: Demand and supply good; $45 


CORN GLUTEN FEED AND MEAL 


(All quotations for all cities are sacked 
basis; bulk basis $7 less) 
Minneapolis: Feed $60.15, meal $86.15 
Atlanta: Feed $66.54, meal 
Feed $64.99 
Feed $64.48, meal 
Feed $55, 
Feed $61.28 
Feed $63.03 


$90.99 


Chicago 


$81. 
$86.46 
meal $89.05 
$90.06 


meal 
meal 


Kansas City: Feed $55, 
Louisville: Feed $60.46. 
New Orleans: Feed $63.05, 
New York: Feed $64.06, meal 


Pittsburgh: Feed $61.69, meal $87.69 - 
St. Louis: Feed $55, meal $81 ’ 
COTTONSEED OIL MEAL 

is: Demand only fair 


unchanged; supply fair; 41% 
San Francisco: Demand good; 


tren 


supply fair 


$76.50 

Ft. Worth: Demand very slow; supp!» 
ample; carlots, 41% $70@71, f.0.b. cottor 
seed oil mills north and central Texas 
prompt; $65@66, October-November Decen 
ber shipment 

Port! : Demand slow; trend lower: sup 
ply ample; $73, ob. San Joaquin $65 


September forward 


Q 
U 
L 
T 
Y 


"TITE BAGS 
ABILENE ALFALFA SALES CO. 


ABILENE, KANSAS 


1122 Flour Exchange 


CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OIL MEAL 


MINNEAPOLIS, MINN. 


Phone: BR 6781 


| 
= 
| 
Norfolk, 
100 LBS. WET WT. ae 
CONCENTRATE, * iron 


Seattle: 
$90.50 ton, delivered 


is Georgia, $69, basis Carolina, all immediate 
shipment. 
Memphis: Demand poor; trend steady 


Demand 
sacked 
Demand 
$82 


$84.25 ton, 
Louisville: 
supply normal; 
New Orleans: 
supply adequate; 
City: 


41% 


quotations 72 
Texas meal delivered, 


ichita: Demand 
elent; 41% $83. 

Cincinnati: Demand 

to easier; 


Boston: De 
1,500 A 28¢ Ib.; 


New York: 


300 
1,500 


A 28% @29%¢; 
600 ICU, 


New York: 
changed; supply 
em. 11@12.6¢ Ib, 
house; 


steady; 12.6¢ 


Coronet, Fia. 
Houston: $63.75 


ple; solubles 
Ft. Werth: Demand 


corn $70.65, delivered Ft. Worth 

Portiand: Demand supply ample; 
trend unchanged; solubles $81. 

Baffalo: Demand good trend steady; 
supply ample; light $64@68, dark $68@70, 
both Boston 

on: Demand fair; supply tight; light 
$63@67, dark $69, nominal! 


Demand fair; 


fair; 


fair 
ton 
Demand fair 


poor; 
supply adequate; 


2,260 
750 A 


2,250 A 30@31¢; 600 


Demand 

sufficient; 

ton 

18@23¢ 

Kansas City: Demand moderate 
Ib 


lots, 


Demand fair; 


dull; 


supply very 

rail, 

cearlots; nominal, no new crop offerings 
Baff 


domestic 


: Demand slow; tread steady; 

supply adequate; 41% $81@82 
, Boston: Demand light; supply adequate; 
$4.54. 

Ogden: Supply average; 41% %$88@93 
Philadelphia: Demand very dull; supply 
good; $83. 

Atlanta: Demand spotty; trend weaker 


supply ample; $72, basis Memphis, $68, basis 


supply plentiful; prime 41% protein $73.50 
Ch ample; 


supply 


trend 


Kansas City, 
@79, sacked, Kansas City. 
slow; 


supply 


trend 
$31@83 


A AND D FEEDING OIL 
mand and supply fair; 
300 D, 
D, 1,500 A 27¢; 300 D, 750 A 23¢ 
300 ICU, 


3,000 A 


27% @28%e; 
3,000 


Milwaukee: Demand fair; supply fair on 
feed oil, ample on concentrates; 
concentrated vitamin oil, 300 D, 760 A 33%¢; 
300 D, 1,500 A 35%¢; 300 D, 2,200 A 38¢. 


D ACTIVATED ANIMAL STEROL, 
POWDERED 


100 


good; 
1,500 
f.0.b. 


DEFLUORINATED PHOSPHATE 


supply 


tight; 
43%. 


steady 


trend easier 
$90.25 @ 90.75 
emphis 
Memphis 
$78 
suffi 


steady 


600 
29%¢; 


24% 
. 1,500 A 26% @27%¢; 300 ICU, 2,250 
31%@ 
600 


300 


> $2; 


trend 
Icu 


un- 
pr 
ware- 


trend 


supply am- 


scarce, 


Db, 


A 


Kansas City - Omaha. Dallas 


New York 


St. Louis 


: Demand fair; not much 
$67, nominal. 

Atlanta: Demand fair; trend strong: 
ply ample; $71. 

Louisville: Demand good; trend steady: 
supply Nght; ceiling prices; light $59, dark 
$61, solubles $70 

New Orleans: Demand poor; trend stead) 


offered; 
sup 


supply limited; $61@64. 

Cine! i: Demand fair; trend sharp!) 
higher; supply limited; $63@65. 

New York: Demand firm; trend stead) 


Demand good; supply light 


DRIED BEET PULP 


Les Angeles: Demand strong; trend firm 


supply limited; $56.10, packed in paper 
$660.10 in burlap. 
Ogden: Supply average; $42@ 46 

sco: Demand good; suppl) 
fair; $53.15 


quotations available 


Denver: No 
Portland none available 


Demand good 
no quotations 
Seattle: Demand 
$59 ton, 
price only; 


tight 


steady; supply 
nomina! 


ex-warehouse, truck lots, 
supplies not available 
Demand quiet; supply nil no 
quotations 
Atlanta: Demand 
supply ample; $67.50, 
Milwankee: Demand good; 


$83. 
BUTT K 
Demand and supply 


good; trend steady 
Florida ports 


supply 


fair; lik 


Demand good; trend steady 
supply ample; 11% @1i2¢ 
. Werth: Demand poor; supply 

local and nearby production $19, 
Worth 

Les Angeles: Demand fair; supply scarce, 
$11 ewt 

indianapolis: Demand fairly good; tread 
unchanged; supply average; $12.25 cwt 

Ogden: Supply average; $6.50, 100-Ib 


limited 
fob. Ft 


bag 


dew : Demand fair; trend steady; 
supply adequate; $12@12.25 

Wichita: Demand slow; supply ample 
$10.50 cwt 

Louisville: Demand slow; trend steady 
supply normal; $150 ton. 

Chicag Demand slow; supply diminish 


ime: $11.25@11.50 ewt. in carlote 
Minneapolis: Market steady; demand fair 

supply limited; $10.75@11 cwt 
Milwaukee: Demand good; supply scarce; 


ize Ib 
DRIED CITRUS PULP 
Francisco: Demand and supply fair; 


meal $53 

Les Angeles: Demand very good; trend 
firm; supply limited; $45 bulk, producers’ 
plants 

ffalo: Demand slow: trend steady; 

supply ample; pulp $56@57, basis New 
York points 

Atlanta: Demand good; supply very 
searce for pulp, ample for meal trend 
steady; pulp $47.50, meal $35, f.o.b. Florida 
Producing points. 

New 0 : Demand fair: trend steady 
supply plentiful; $40@45, f.o.b shipping 
points. 


DRIED SKIM MILK 


San Francisco: Demand good; supply falr 


13¢ Ib 

Chicage: Demand slow; supply scarce; 
nominally $12@12.50 cwt. in carlots 

Port Demand good; trend steady; 
supply limited; $12.70 

Demand fair; supply good; §15 
cwt., ex-warehouse, l.c.1. 

Buffalo: Demand good; supply short to 
‘fair l2@i2%e 

Boston Demand good; supply ample; 
12%¢ Ib 

Philadelphia: Demand very dull; supply 
very Light; $12.50 

Milwaukee: Demand good; supply fair: 
$12.50 cwt. 


McGEHEE Co. 
for over Preteen 


KANSAS CITY, MO. 


Minneapolis: Market steady; demand fair 


supply limited 
Louisy ible 

ample 
New Orleans 


Dema 


$11@11.50 owt 
trend steady 


nd fair; 


$246 ton 
t Demand good; trend high- 
er; supply Umited; §11.60@11.76 


Chicago: Demand good; supply sufficient: 


steady; 


$7.60, 100-Ib. bag 


supply 


supply ade 


$6.50 cwt. in carlots. 
Denver: $6.75 cwt 
Ogden: Supply normal: 
Los Angeles: Demand steady; trend firm: 
supply ample; $6.75 cwt 
San Francisco: Demand 
good; $7 cwt 
Ft. Werth: Demand good 
quate ecarlots $6.50 cwt., 


Ft. Worth or any 


ample 
Seattle: Demand 


warehouse Ft 
Deman 


sacked, delivered 


Texas point, or in ton 
Worth 
d good; trend steady 


steady 


good 


trend 


supply ample 
ex- warehouse, 

Demand 
6\ 
Demand and supply fair; 


steady; 


6¢ ib 


Philadelphia: Demand dull; supply light; 
6.50 

Louisville: Demand fair: trend steady; 
supply ample; $13¢ ton 

New Orleans: Demand fair; trend steady 
supply ample; $6.50@6.75 
Kansas City: Demand fair; trend steady 
supply ample; $6.50 ewt. fortified; 26¢ 
ewt. higher 
FIsH MEAL 

Indianapolis: Demand only fair; trend 
unchanged; supply ample; 654 $170 
Chicago: Demand good; supply scarce 
60% protein $125 ton, sacked, f.0.b. New 


England: 60% 
Coast 
unit of 
jen: 
Coast; 66% 
Los Angeles: 
firm; supply 
tein, plus bage 
crop reported 
ber delivery 
San Francisco: 


protein 
Supply no 


sold 


Dema 
60% im 
burlaps 
shipment 
Arthur 
Deman 


nominal 
$122.50 


August 


tight 
Seattle 
fob 


Call 
Californ 

Demand 

meal $2.40 


Demand 
Boston 
Demand 


$120@12 
Atlanta: 
supply ample 60% 
August shipment 
Milwaukee: 
40% 


at the ceiling 
tein bulk Coast 
Coast 706% meal is 
East Coast 
Louisville: Dema 
supply normal 
New Orleans: 
supply adequate; 


herring meal 
f.o.b. Beattle 
$2.20 a unit, f.0.b 


scarce 
and mark-up; 
at $2.20 a unit, 


a unit 


f.o.b 
menhaden 


Demand 


Demand 


West 


Demand slow; 


60% $120@125. 


73% 


rmal 


$163 @165. 
Demand very strong: 
$2.26 a unit 


Demand 


nd fair; 
ported 


a good 
fornia 
la 

slow: 
a unit 
good; 


good 


good ; 
$125, 


fair 


nd slow 
ton 


HAY 


Ogden: Supply 
vest underway $1 
baled in bar 


normal; 


25 «bale; 


fair; 
of protein 
supply 
African 
Houston, 
ecTap 
trend 
Alaska herring $2.40 
sardine 


supply tight 
no forward of 


$122@ 125, 
supply 


trend 
southern 


supply 


offerings 
level of $2.26 a unit 
for 70% 
quoted at 


meal 
$1.95 a unit, 


trend 


protein $132 ton, f.0.b. West 
protein $2.40 a 


trend 
of pro 
some new 
Octo 
supply 
limited; 


last 
$120 
higher, 
a unit 
$2.35 a 


spot 


basin 
improved 


strong; 
ports, 


ample 
are 


of pro- 
East 


firm; 


trend firm; 


second crop har- 
$20G 24 


Seattle: Demand steady; supply improved; 


delivered 


truck 


lots 


western Washington common points for U.S 


baled alfalfa $32, 
No, 2 green. 
Los Angeles: 


Demand 


continues 


strong 


FEEDSTUFFS, Aug. 4, 195159 


trend firm; supply ample baled alfalfa 
U.8. No. 1 $37@38; No. 2 leafy 
36.60; Ne. 2 green §35.50@34.60; U.S 
No. 2 $32@33; No. 1 barley hay 834036 
No. 1 oat hay $44@46 

Werth: Cariots, baled No. 1 alfalfa 


$48@60, No. 2 Oklahoma-Texase origin 8460 
No. Johneon grass, 
$32@33; No. 1 bariey hay 834036; 
Demand fair; trend steady; sup 
ply sufficient: $23@25. Erie yunty polnta 
om: Demand quiet; supply plentiful 
timbthy ‘eld crep) 59 (new 
$36@37 

iphia: Demand 
timothy and clover $29@34 
Loulevifie: Demand slow 
supply good mixed timethy and clever 
No. 1 $32. No. 2 $30; timothy. $30 and §25 
alfaifa $26 and $24; western No. 1 
available; straw $180 19 

New Yerk: Demand siow;: 4rend higher 
supply ample; timethy, Ne. 1 838@38, No. 2 
$29@34, No. 3 $24@26; new crop prices un 
obtainable at present 

New Orleans: Demand supply 
ple; trend steady timethy 
alfalfa $46@ 48, prairie $30@ 52 
Wichita: Demand good: supply of old crop 
about exhausted, ne new crop on rarket 
prairie §20@22, No. 1 alfalfa $34@36. No. 2 
$30 


siow, supply fair 


trend steady 


slow am 


baled 


HOMINY FEED 
Indianapolis: 


to lower on hominy 


Steady 
slow to 


trend 
supply 


Demand fair 
feed 


fair; $67 ton, delivered Indianapolis, includ 
ing state tage and used bags; ground corn 
$79 
Seattle: Demand fair supply ample 
burlap bags $73, paper bags $69, beth de 
livered Seattle, carlots 
‘alo: Demand slow trend steady 
supply fair to tight yellow S68@71, white 
$68@69.75, both Boston 
Besten: Demand good; supply fair, $71.26 
Memphis: Demand fair; trend lower, sup 
ply ample; white $69, vellow #6630 
Milwaukee: Demand and supply fair; 862 
Chicage: Demand fair; supply lieht; $62 
@62.50 ton, sacked 
Cincinnati: Demand good; trend steady 
supply adequate: 865 
Leuteville: Demand good: trend steady 
$63@64 ton 
Demand fair; trend steady 
supply edequate; $6869. white or yellow 


ALFALFA MILLS 


Division— MIDLAND INDUSTRIES. INC. 


INDEPENDENCE, KANSAS 


Elk Valley Dehydrated 
ALFALFA MEAL 
now available in fifty Ib. paper bags 


ALFALFA MEAL 


DEHYDRATED - 


PLATTE VALLEY SALES SERVICE 


SUNCURED - 


Nashville 


Enid 


Minneapolis Peoria 


OFFICES: 
Fort Worth Galveston 
Buffalo Portland 


Vancouver, B.C. 
Winnipeg 


San Framisco Los Angeles 


FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN:- OATS - WHEAT 
From &very Grain Producing Area in United States 


ONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 
Kansas City Omaha 


St. Louis 
Chicago 
Buffalo 


Portland 
Toledo Galveston 
Columbus Enid 

Fort Worth Minneapolis 


| DRIED WHEY jj 
: 
grains $64 
Milwaukee: 
$64@65. 
Portlar 
| 
$7.54 
Bffalo 
| supp 
| Bostor a 
| 
“ 
$00.36. — | 
That's My Name! — 
= 
&§ 
| 
ie ~S Phone HArney 8844 OMAHA - NEBRASKA Teletype OM 191 
Sih 620 W. 26th St. 
| 
| 
Chicago Omaha 
Kansas City Columbus 
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@65, Buffalo, all sacked. 
Boston: ’ d; $73.60 ansas City: Demand good; offerings lat. 
ton: D@mand fair; supply good; $73.5 


LINSEED MEAL steady; sup- | COTTONSEED OIL MEAL FUTURES 
Seattle: Demand fair; supply good; 34% | PY, Sood; Buffalo. Chentag prices of cottonseed of] meal (41% protein) on the Mem han 
$84. delivered rail, August shipment. $1.70 | -nange im dollars per ton Merchants 
$75. : July July 30 July 31 Aug 
tight; Chicago: Demand improved; supply fair 
$69.60, | to light; 60% proteim $100@105 ton, bulx. | October 63.50 63.000 63.20 3.106 63.50 43.600" cass 
Demand slow; trend un- | 55% $110 ton, bulk. Lecember -.-@°62.25 62.75@ 62.90 --@*°62.70 63.00@ 63.20 
a ample; 36% $72. Les : Demand very good; tren: January 61.004 61.20 .. 61.50@ 62.00 62.00@ 62.25 62.25@ 62.75 
Los Angeles: Demand steady; supply am- | supply adequate; $1. 07 unit of ns) = $1.25@ 62.25 61.75@ 62.15 
tein. ales (tol 1,100 900 
le; trend steady; $71@72. pre : 
Demand good; supply Francisco: Demand good; supply *Filat. 
fair; $77. SOYBEAN OIL MEAL FUTURES 
Ft. Worth: Demand quiet; supply suffi- haat Tr; supply moder Closing prices of soybean ofl meal (basis Decatur, Ill.) on the Memphi 
cient; 36%, August-December, deliv- $95@ 105 sacke: Exchange, Gollare per ton (bulk baste): phis Merchants 
ered Ft. Worth. : : July 27 July 30 July 31 
; trend higher; St. Louis: Demand good: supply ade y 27 uly 31 Aug. 1 Aug. 2 
quate; 50% $96, bulk. 56.10 56 Se 56 60 @°56.40 -+»@*56.50 56.45@ 56.60 
Buffalo: Demand fair; trend steady; sup- | S¥pPly ample; $100@102.50 ton. January 55.85@ 56.20 56.25@ 56.50 -@°66.40 56.10@ 56.50 .... @°56.35 
ply ample; 32% $68@70, Edgewater; 34% New good; trend firm- age = 56.35@ 56.25@ 56.50 56.65@ 66.85 
er; supply equate; 50% $98.50 1 ay 56. 56.65@ 56.90 ... °56.70 
$75@77, Boston; 32% deferred delivery $63 @109, loca 3.600 4.000 @ 


@ 75.60. limited 
: Demand fair; supply very ting back into lim operations within a 
Philadelphia week; 50% meat and bone scraps $115, ficient; carlots, prompt, wheat bran $54@ 


light; $75. 
meapolis: Curtailed output plus mod- sacked, Kansas City. 55, gray shorts $64.50@65.50, delivered 
ae —y demand kept the linseed oll Wichita: Demand fair; supply adequate: | rCP; $4@5 lower on bran and $6 off on 

meal market fairly firm and prices were | 50% $115, f.0.b. plant; 55%, no quota shorts compared with a week previous. 
about unchanged from a week ago. Quota- tions, no offerings. Wichita: Demand slower; supply about 
tions; 36% $57 bulk, Minneapolis; 34% $58, Cincinnati; Demand good; trend stronger; | offsets demand; pasis Kansas City: bran 
same basis. supply adequate; 60% $100@103.50 ton 8; bran declined $3.50@4 
sacked, f.o.b. Cincinnati. ton and shorts $3@3.50 ton, compared 


Milwaukee: Demand fair; supply ample; ow’ Tak: 


36% $69, 34% $70. ; Demand good; trend high- | with the preceding week. 
Louisville: Demand fair; trend stronger; | @T; Supply sufficient; 55% $98.50@105 St. Louis: Demand limited; supply am- 
supply ample; $68.50 ton 50% protein scarce. pte; bran $49.50, shorts $59, spot delivered 
Kansas City: Market firm with demand Milwaukee: Demand heavy; supply in- | st. Louis switching limits. 
fair to good and offerings only fair; 36% sufficient for demand; 60% $110. Louisville: Demand fair; trend easy; 
$56@57, bulk, Minneapolis; 34% $57@57.50, an City: 60% meat and bone scrap: cutee bran 
bulk, Minneapolis. . $6 mixe ee 4.50, m ngs 
“Wichita: Demand fair; supply ample; MILLET New Orleans: Demand good; trend stead- 
34% $78. St. Louis: Demand light; supply very jer; supply limited; bran $56@57, shorts 
Cincinnati: Demand fair; trend steady scarce; no quotations on hog, country run $66 @ 67. 
to higher; supply adequate; 34% old proc- or Early Fortune. Memphis: Demand fair; trend lower; 
ess $73. New Orleans: Demand light; trend firm supply fair; wheat bran $55, standard 
New 2 man r; tren ower; 
Buffalo: Demand and trend steady; sup- MILLFEED supply qo bran $62.50@63, stand- 
ply adequate; $39@41, Boston or Phila Minneapolis: Better demand developed | *" midds. $69@71. 
delphia as prices receded further, and bran, ffalo: strong for 
Los Angeles: Demand fair; trend steady; ticularly, showed signs of stabilizing at supply good to aeons gonper — 
supply ample; $47.50 the end of the week. Middlings dropped 158 @60, flour mi ete standar 
Boston: Demand quiet; supply fair; $45 sharply, about $6 ton, while bran and red | ™idds $60@632, red dog $6 e% a Det 
New Orleans: Demand poor; supply Nght dog lost about $3. Production has in Boston: Demand 
trend steady; $40@43 creased in the Northwest. Quotations: bran standard bran, —— $61.75@62; mid- 
Chicago: Demand fair; supply ample; $47.50@48, standard midds. $52.50@53.50. ilings, Canadian $69.50. 
: $40 ton, sacked flour midds. $61@62, red dog $63@65.50 Philadelphia: Demand fair; supply good: 
a St. Louis: Demand fair; supply good; Kansas City: The spot market is weak bran $62, standard midds. $65, red dog $76 
$46, sacked with bran declining close to the bottom Indi: Demand 
frm to uncha 3; 4 
‘ § MEAT SCRAPS levele of the year. Shere aise are con ountry mills not offering supplies because 


siderably easier. Demand is only fair, 


Portland: Demand fair; trend firm; sup with offerings adequate to suit present of heavy demand at home; soft winter 
ply limited; $2@2.06 unit needs of the Teed industry. Quotations Aug. | wheat bran $64, standard midds. $75. gray 
Seattle: Demand slow; supply very tight: 2: bran $44.50@45.25, sacked, Kansas City, | ‘orts $75, all sacked; no red dog offered 
$2.05 a unit, f.o.b. producé?’s plant, l.c.1; shorts $53.25@64, sacked, Kansas City. 5 Milwaukee: Demand slow but inquiry 
$2 a unit auivere’ Seattle, carlots; nomi- Chicago: Millfeeds registered new price mproved; supply good; bran $62, middlings 

nal, supplies extremely short this week. 156 @ 57. 
Cincinnati: Demand of bran poor, mid- 


adding to losses sustained in the previous 


‘lings fair; trend of bran lower, middlings 


period. Prices eased as much as $7.50 ton } 
with standard midds. absorbing most of | arply lower; supply adéquate; bran $56 

G. w. NOEL & co. the decline. Flour midds. and red dog e657, middlings $65@66. 
held relatively steady, with prices only $2 Ogden: Supply normal; to Utah and 
FEED INGREDIENT BROKERS @3 below a week earlier. Supplies were Idahe dealers: red bran and mill run, 
ALFALFA MEAL SPECIALISTS too heavy to be absorbed by the slack blended. white $64, middlings $69; to Den 
ened demand, as southwestern milis re ver: red bran and mill run yt ga 
NOE URWE turned to production and offerings became $76; to California: red bran and mill run 
a more Quotations Aug. 1: bran middlings $76.50, f.0.b. San Fran- 

Phone Victor 1001 $51.25@51.50, standard midds. $56.50@5%, | cisco and Los Angeles. 
Board of Trade Kansas City, Mo. flour midds. $64@65, red dog $69.70. Seattle: Demand easier; supply fair; $61; 
Ft. Worth: Demand listless; supply suf middlings $5 higher a ton. 


GORTON'S VITAMIN OILS 


Products of American Industry 
ALL POTENCIES QUICK DELIVERY 
Distributed Exclusively by 


NEW ENGLAND BY-PRODUCTS CORP. 


: Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 
Z 177 Milk Street BOSTON 9, MASS. 


COTTONSEED 


MEAL ¢ SCREENINGS 
PELLETS « CRACKED CAKE 


SOYBEAN 


MEAL PELLETS 


prompt, dependable service 


MPHREYS-GODWI 


COMPANY 


MANUFACTURERS @ DISTRIBUTORS 


2246 PARK AVE., MEMPHIS, TENN. 
PHONE: 48-2683 TELETYPE: ME 72 


CLEARING MEMBERS * MEMPHIS AERCHANTS EXCHANGE 
FUTURES BROKER IN COTTONSEED MEAL ¢ SOYBEAN MEAL 


Since 1898 


MILLFEED FUTURES 
The followingis a comparison of settling 
prices at Kansas City for July 26 and 
Aug. 2: 


Bran— July 26 Aug. 2 
Atigust ....... $44.50@ 44.80 $44.85@ 45.10 
September ... 44.00@ 44.50 44.85@ 45.10 
October 44.65@ 45.00 @*45.00 
November «+++ @*45.75 45 46.25 
December .... @°46.25 .46.50@ 47.26 

Shorts— 

August $51.00@ 52.00 $50.50@ 61.50 

September .... 49.75@ 650.25 60.50@ 61.50 

October ...... 49.50@ 60.25 60.25@ 61.50 

November .... 49.50@ 50.00 50.00@ 61.50 

December ... 49.25@ 49.75 49.50@ 60.75 

Sales (tons) . 2,820 720 
*Sale. 


Portland: Demand good; trend higher 
sagety scarce; mill run $62.50, midalings 
Los Angeles: Demand spotty; trend un 
settled; supply of bran is ample, spot mill 
run scarce; bran $64@65, standard mill 
run $65 @66. 

San Francisco: Demand good; supply fair: 
71; red bran $71 


MINERAL FEED 

Indianapolis: Demand steady; trend un- 
changed; supply ample; mineral feed with 
fodine $51; 6-ton lots $49, 10-ton lots $48, 
f.o.b. Indianapolis. 

Los Angeles: Demand good; trend steady: 
supply ample; all-puyrpose with iodine §70 

San isco; Lemand steady; supply 
good; all-purpose with iodine $70, 

Ft. Worth: Demand dull; supply ample; 
mineral supplement, 204 calcium, 4% 4% 
phosphorus $75@80; mineral blocks, 56-Ib 
each, 216 » calcium, 4% phosphorus, 17% % 
salt $2.25@2.46, f.0.b. Ft. Worth. 

Portland: Demand good; supply ample; 
trend unchanged; §40@50. 

Seattle: Demand fair; supply excellent; 
high phosphorus mixtures $54, competitive 
brands $38, both ex-warehouse, 

Minneapolis: Minimum phosphorus, 7% 
$95, vitamin mineral for hogs $990. 

Milwaukee: Demand heavy; supply am- 
ple; $75; 60-Ib. blocks $2.25. 

Wichita: Demand slow; supply adequate; 
all-purpose with iodine, 60-Ib. blocks $90; 
100-Ib. bags $85. f.0.b. plant 

Sioux City: All-purpose with iodine $85 


MOLASSES 

Indianapolis: Demand seasonal; trend un 
changed supply ample; 50-gal. drum 
$24.65, including drum; bulk, 50 gal. $21.65. 
ton $74, barrels extra. 

Les Angeles: Demand steady; trend firm; 
supply ample; $46, f.o.b. tank cars, Los 
Angeles harbor 

San Francisco: Demand good; supply fair 
$46 ton, f.0.b. cars, Richmond, Cal 

Ft. Worth: Demand improving; supply 
adequate; blackstrap, prompt 32¢ gal., 
Houston; $63.17 ton, delivered Ft. Worth 
$62.48 ton, delivered from El Paso (Mexi- 
can origin), also delivered from Weat 
oast. 


Portland: Demand good; trend steady; 
supply ample; cane $46, beet $46 

’ tle: Demand good; supply ample 
$46 ton im tank cars; $15.70, 600-Ib. drum 

Baff. Demand steady; supply ample 
$6263 ton, basis Albany, N.Y. 

jon: Demand steady; supply fair; 
37¢ gal. in tank car lots 

Memphis: Demand fair; trend lower; 
supply ample; blackstrap %32¢ gal.. tank 
ear, f.o.b. New Orleans. 

i is: Market steady; demand 
slow; supply ample; 32¢ gal. fob. New 
Orleans; $46 ton, West Coast 

New York: Demand fair; trend steady; 
supply adequate: 36@37¢ 

Louisville: Demand siow; trend easy; 
supply normal; 31%¢ gal. in tank car lots, 
f.o.b. Gulf ports. 

New Orleans: Demand spotty; supply 
adequate; trend steady; 32¢ gal. in tank 
cars, f.0.b. New Orleans. 

Kansas City: Demand light; offerings 
fairly adequate; mostly 32¢ gal.. New Or- 
leans, with scattered trades at 31%¢ gal 

Cincinnati: Demand fair; trend easier; 
supply adequate; 31% @32¢ gal., f.0.b. New 
Orleans. 


NIACIN 
New York: $9 kilo. 


OAT PRODUCTS 

Baffalo: Demand fair; trend steady; sup 
ply good; reground oats $26@27, Buffalo 
pulverized white oats $59@61, Buffele 
pulverized mixed feed oats $57@58.50, Bos 
ton: mixer’s pulverized white oats 863@ 
64.25, Boston 

Boston: Demand fair; supply moderate; 
white pulverized $62@63.50, reground cat 


Demand fair to quiet; sup- 
ply fair to good; pulverized white oats $65 
Canadian reground oat feed $34, domestic 
reground $31 

Memphis: Demand fair; trend lower; 
supply ample; 3% % protein. reground oat 


feed $28.50. 

Ind! Demand none too brisk 
trend steady to unchanged: supply ample 
pulverized oats $55, pulverized white oats 
$64, steel-cut oats $105, oat groats $105 
fine ground oatmea! $104, rolled oats $110. 
whole ground oats —— No. 2 

« 62 bu., sacks extra 
"portion good; trend higher; 
supply limited; rolled $77, ground $75, 
sites : Demand fair; supply ample 
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on pulverized, fair on balance; pulverized, 
white $55, feed $53; molasses oat feed $39; 
regrounds, 3% $22.50@23, 5% $25. 

Mi : Demand continues good, 
with more interest developing in deferred 
shipment supplies Quotations feeding 
rolled oats $90, standard pulverized $546, 
feeding oatmeal $84, reground oat feed $23 

jeago: Demand light; supply ample; 
reground oat feed $20 ton, sacked; fine 
ground feeding rolled oatmeal $87; feeding 
rolled oats $97. 
st. t Demand fair; supply ample; 
pulverized white oats $59, choice $60; re- 
ground oat feed $24, no offerings of 6% 
protein 

Louisville: Demand fair; trend steady; 
supply ample; reground $28.50, fine ground 
$96, pulverized $63. 

New Orleans: Demand slow; trend high- 
er; supply limited; pulverized white oats 
$55@65, mixed feed oats $50; mill oats 
$47; feeding rolled oats $100.50 

OYSTER SHELL 

Denver: Demand slow; trend steady; 
supply sufficient; $25. 

Les Angeles: Demand steady; trend firm; 
supply ample; eastern $23.24, packed in pa- 
per;. local $12@15. 

san isco: Demand fair; supply am- 
ple; local $13, eastern $24. 

Portland: Demand good; trend steady; 
supply good; western shel! 27, granite 
grits $25, crystal grits $25, western shell 
flour $18, eastern shell $29 

t Demand fair; supply ample; 
western $24, eastern 27, both ex-ware- 
house Le.l 

: Demand and supply good; paper 
$20.31, cloth $21.81. 

Louisville: Demand fair; trend steady; 
supply normal; $22 ton. 

Orleans: Demand good; supply am- 
pie: trend steady; $12@13, Louisiana 


origin. 
PEANUT OIL MEAL 

Atlanta: Demand good; trend easy; sup- 
ply ample; 45% $69 and $68, f.0.b. Georgia 
and Alabama mills. 

New Orleans: Demand slow; trend steady; 
supply 45% $69@70, f.o.b. southern 
mills. 


wo Demand good; supply fair; 
26% $58, 41% $87 


PEAT MOSS 

Chicage: Demand slow; supply plentiful; 
$3.15 for 100-Ib. bale. 

Leos Angeles: Demand fair; trend steady; 
supply ample; Canadian $3.20 bale. 

Sen Francisco: Demand and supply fair; 
$3.10 bale. 

Portland: Demand good; trend steady; 
supply ample; $3.05 

Seattle: Demand slow; supply ample; 
$2.80 bale, ex-warehouse, either horticul- 
tural or litter. 

jon: Demand steady; supply 

earlots $2.75 bale, Le.l. $2.85@2 

Philadel: : Demand fair; very 


light; $2.75. 

New Orleans: mand good; trend high- 
er; supply ample; 150-lb. bale, German moss 
3.75. 


New York: Demand very good; trend 
strong; supply sufficient; Canadian %$5@ 
3.25, imported $2.70@2.90 

POTASSIUM IODIDE, U. 8. P. 

New York: Demand normal; trend un- 
changed; supply ample; 200-Ib. lots $2.15, 
100-ib. lots $2.17, 25-ib. lots $2.20; potas 
sium iodide chalk mixture, 260-Ib. lots $2.06, 
100-Ib. lots $2.08, 25-Ib. lots $2.11. 

St. Leuls: Demand and supply good; 
100% pure potassium iodide, U.S.P., 100-Ib 
lots $2.17 in fiber drums; 25-1b. lots $2.20 
in fiber drums; 6-Ib. lots $2.27 in bottles, 
f.o.b. St. Louis; 90% potassium iodide ca!l- 
cium stearate mixture, 225-Ib. lots §2.06 in 
leverpak drums; 100-Ib. lots $2.08 in fiber 
drums; 25-Ib. drums $2.11; bottles 
$2.18. St. Louis. 


RIBOFLAVIN 

New York: Demand good; trend steady: 
supply sufficient 12%¢ gm. equivalent, 
freight allowed 

Terre Haute: Demand and supply good; 
12%¢ a gram of contained riboflavin, with 
freight ailowed, for 8,000 and 16.000 po- 
tency dried fermentation solubles 


ground grain ecreenings $27 ton, sacked: 
Vette $18.25 ton, bulk. 

ew Orleans: Demand light; trend strons. 
pe ample; heavy grains $27@ 28. 

:t Demand is quiet generally. 
although some trading was reported dur- 
ing the week. Quotations: dust §3@8, light 
$8@18, mediums $18@25, heavies $25@° 
flax screenings $27; Canadian screening® 
$14.50, bulk, Duluth; Canadian ground 
screenings $26.50, sacked, Duluth 


SESAME MEAL 

Les Angeles: Demand good; trend frm. 

supply adequate; $94.50@95.50. 
SORGHUMS 

Ft, Worth: Demand fair; supply suffi- 
cient; carlots, bulk, No. 2 yellow $§2.4°@ 
2.62, delivered TCP. 

Kansas City: Market steady with offer- 
ings light and demand good; No. 2 milo 
$2. 30. 57 cwt. 

ew Orleans: Demand fair; trend sevens 
sufficient; $2.54, September, 
ch 


SOYBEAN OIL MEAL 
Denver: Demand slow; trend uncertain; 
supply limited ; sos 
Demand fair; supply light; 41% 
protein $69.50@70 ton, bulk; 44% $68.50 


Supply average; $92@97. 

: Demand slow to fair; trend 
a. supply ample; 44% $85. 

Les Angeles: Demand fair; trend weaker; 
supply ample; prompt §67@68 bulk, le- 
catur, equivalent $99@100, delivered sacked; 
new crop October forward offered %55@ 
56.50, bulk, Decatur. 

Francisco: Demand fair; supply am- 
ple; $100. 

Ft. Worth: Demand very limited; supply 
ample; 41 or 44% Midwest origin $9053@ 
91.83; Arkansas origin $88@89, August, de- 
livered Ft. Wort 

3 at good; trend firm; sup- 
ply ample; $69, f.0.b. Decatur, August; 
$56.50, f.o.b. Decatur, October-November- 
December. 

Seattle: Demand siow; supply ample; 
$99 ton, August-September, cariots, 44% 
protein. 

alo: Demand good; trend steady; 
supply of 41% rather tight, 44% more 
plentiful; $70@72, 44% $70@71, doth 


bulk, Decatur. 

Boston: Demand cautious; supply irregu- 
lar; $87@90. 

Ph * Demand fair; supply good; 


Atlanta: Demand slow and spotty; trend 
easy; supply ample; $76, f.0.b. Mississippi 
Valley; $76, f.o.b. Tennessee; $78.50, fo.b. 
North and South Carolina. 

M + Demand fair; trend steady; 
supply limited; prime 41% protein, old 
process $75.50, sacked, f.0.b. Memphis. 

Milwaukee: Demand and supply fair; 
41 to 44% $82@83. 

Cc + The supply situation turned 
from tightness to one of moderate easi 
ness this week, and prices turned lower 
Reports of some resale offerings were 
heard. Demand slowed considerably, based 
partly on the report of soybean stocks in 
all positions as of July 1, showing record 
supplies of 51,600,000 bu. Quotations Aug. 1 
41% protein $75.50@76 ton, bulk: 44% 


$74.50@ 756. 

+ Demand tapered off during 
the week, and prices eased $2 ton. Quota- 
tions: 44% $67, bulk, Decatur; 41% $68, 
same basis. New crop meal for October- 
December shipment is quoted at $56@57 
top bulk, Decatur. 

Louisville: Demand fair; trend easy; 
supply ample; $81 ton. 

New Orleans: Demand fair; trend up; 
supply limited for other than immediate; 
44% $94@94.50. 

Wichita: Demand slow; supply sufficient; 
41% $86, f.0.b.* plant 

Cincinnati: Demand good; trend steady 
to easier; supply adequate; 44% 
69.50, f.0.b. bulk, Decatur. 

Kansas City: Demand fair to good with 
offerings slightly improved and market 
somewhat easier in the past day or two; 
for August shipment to the West or un- 
restricted 44% $68@68.50, bulk, Decatur; 
western shipment 414 $68.50@69,. bulk, 
Decatur, and unrestricted $70, bulk De- 
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e don’t blame 


Our Tuxedo Dealers 


-.. for wanting to make money. That's why the 
feeders who buy from Tuxedo dealers are in busi- 
ness; that’s why we're in business ourselves . . . 
and over the past 70 years it’s worked out pretty 
well for all concerned! 


Many Tuxedo dealers who are now leaders. 


in the feed business started in a small way, and 
they're quick to give full credit to Tuxedo for 
contributing to their success. 

Many of our Tuxedo dealers’ customers start- 


ed in a small way and built up to big producers / 


because our Tuxedo feeds did exactly what we 
said they would do. 
More than 70 years ago we started in a small 


way ourselves. 


And it was our dealers’ faith in 


our product and their customers’ belief in our 


product that helped Tuxedo to become one of 


the leading feeds on the nation’s farms! 
Live-wire dealers . . . a line of top-notch 


feeds . . 


progressive-minded feeders . . . no 


wonder Tuxedo is a great name in feeds today! 


The Early & Daniel Co. 
Cincinnati 2, Ohio - Our 70th Year 


substentiong of grain, 


RICE BY-PRODUCTS 


tations. 
: Ft. Worth: Demand limited; supply very hybrid variety (smali seeded) none avail. 
i searce; nominal, rice bran $47@48, prompt; able; local grown poultry grade $15 cwt., 
a hulls $6.50@7, f.o.b. south Texas rice milis, sacked, f.0.b. St. Louis; small black $13. 66 
immediate or prompt shipment ewt.. sacked, f.0.b. St. Loula, no carlots 
able; parrot sunflower seed. large 


lemphis: Bran $48, sacked, f.o.b. Ar- beg 
kansas points; new crop September-Octo- black, large gray, both $20 ewt., St. Louis, 


eatur 
Franci ; N fferi u = ou 


the new Carter Dockage Tester, used 


ber-November shipment 
New Orleans: Demand spotty: trend firm; : 
supply scarce; bran %$60@51 Louisiana PO oy Demand fair; supply ample; officially in U. 8. Dept. of Agriculture grain 
mills 
: Atlanta: Demand slew; treed easy; tae- Sioux City: 60% digester $119 inspection offices, and state grain — 
i ‘ ply ample; bran $36.50, Louisiana, Septem Chi Demand improved; supply fair agree snag It is used to test grain sa 
‘ to ght; 60% protein $100@110 ton bulk nd uniformly 
ber-December ship t docka . accurately a 
Buffalo: Demand quiet; trend steady: for ee hree sieves 
SCREENINGS som The tester uses one riddle and t 
Buffalo: Demand quiet; trend higher; = 7 ‘ jmultaneously . . plus aspiration Sie 
supply adequate; Canadian reground $30 Ft. Worth: Demand improved; supply = u between tests Operates 
@31.50, sacked, New York and Philadel. | Moderate; 60% digester $100@110 ton, f.0.b clean mechanically ‘older 
oda quietly, with little vibration. Write for f 
Chicage: Demand fair supply ample; quate yo supply ade 


Louisville: Demand slow; trend steady; 
supply ample; 60% $100 
New Orleans: Demand slow; trend steady; 
Burhop & Company |) 
Kansas City: Demand good; offerings 
FEED BROKERS light; market steady; 60% digester tank- 
Specializing in age $115, sacked, Kansas City. 
Wichita: Demand slow; supply adequate; 
o.b, plant 
SOYBEAN OIL MEAL 60% $110, 
619 Gettle Bldg. . Phone A-7246 WHEAT GERM 
Fort Wayne 2, Ind. New t Demand slow; trend firm: 
supply ample; $81@82 
Market steady; demand fair; 


of 
VITAAIN 


URBANA, ILL.—F. J. Reiss, Uni- 


CARTER DOCKAGE TESTER 


HART-CARTER COMPANY, 661 NINETEENTH AVE. WN. E. 
MINNEAPOLIS 18, MINNESOTA 


Importers and Wholesalers 
Canadian Screenings 


SuPERIOR FEED COMPANY 
Board of Trade Duluth 2, Minn. 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


versity of Illinois farm management 
specialist, has reported that the av- 
erage Illinois farmer has a total in- 
vestment of $45,000 for each 
time worker. This investment per 
man is more than three times larger 
than the $12,500 investmen: 


| 
| 
; | 
| 
| 
ca Reiss pointed out. 
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lOU CAN DEPEND ON a Bryant’ 


FOR PROFITABLE YEAR IN 
[EAR OUT OPERATION ... 


2-FAN 


Extra air for extra capacity 


More uniform grinding 


Uniform suction across screen 


Two Fans! One on each side of the 
mill! More air for faster grinding. 
Full width suction for uniform feed. 
Only BRYANT can give you this 
superior performance. 

Write for complete details. 


BRYANT ENGINEERING CO. PORT HURON MICH. 


MANUFACTURERS OF HAMMERMILLS © CUTTERS 
CORN SHELLERS © CRUSHERS © MAGNETS 


STRIES INC. 


New Richmond, Wisconsin 


@ veTrerHeans ENGRAVED . susiness carvs 
$ 00 Without cost or obligation Genuine engraved business 00 
® we will redesign your present 
PER PER 


cards designed FREE from 
letterhead and submit proof your own copy Genuine 
for your inspection — leather case sent free with 
each order — shipment seven 
days after your O.K. 500 


150 Bank St. : Burlington 15, Vt. 


Dies—prices on larger quan- 
1000 tities on request. 


THE CLARK COMPANY : 


1950 CORN UNDER LOAN 
TOTALS 53,950,278 BU. 


WASHINGTON—The U.S. Depart- 
ment of Agriculture reports that 
farmers had put 53,950,278 bu. of 1950 
crop corn under Commodity Credit 
Corp. price support as of June 30, 
1951. This compares with approxi- 
mately 385,263,697 bu. of 1949 crop 
corn put under support through June, 
1950. 

The price support total for 1950 
crop corn consists of 51,215,732 bu. 
under farm storage loans, 229,442 un- 
der warehouse storage loans and 2,- 
505,104 under purchase agreements. 
Of the total, about 22,965,000 bu. were 
put under support by farmers in 
Iowa, 12,634,000 by Nebraska farm- 
ers and 6,287,000 by farmers in Illi- 
nois. 


AT POULTRY CONGRESS 
BUFFALO—Dr. Leonard Gilmore, 
research director of the Maritime 
Milling Co. here, sailed from New 
York with his wife and daughter to 
attend the World Poultry Congress in 
Paris. They also will tour France, 
Switzerland, Italy, Holland, Germany, 
Belgium and England, returning to 

the United States in September. 


CM&E PAYS 25¢ 

DENVER—Fred W. Lake, presi- 
dent of the Colorado Milling & Ele- 
vator Co., has announced that direc- 
tors of the company have declared a 
quarterly dividend of 25¢ share on 
the company’s outstanding common 
stock. The dividend is payable Sept. 
1, 1951, to stockholders of record at 
the close of business Aug. 15, 1951. 


Markets 


(Continued from page 2) 


The outlook for formula feed busi- 
ness in the Southeast continues very 
good in that broiler production is in- 
creasing and many large businesses 
are moving South, which is increas- 
ing the demand for milk. The hog 


Two Incomparable 
Feed Supplements 
under One Trade Mark 


feed business is holding steady. 

Some of the oil mills will start | 
running cottonseed about Aug. 15 in | 
south Georgia and south Alabama. | 
So far trading has beén very slow on 
new crop cottonseed oil meal. Fishing 
continues fairly good along southern 
coasts, but prices are stronger with 
continued good demand. The oil meal 
market in the Southeast is on the 
weak side. 


Northeast 


Formula feed demand in the North- 
east is still running at a very good 
rate with an exceptionally good de- 
mand for poultry feed followed next 
by dairy demand. Turkey feed de- 
mand is just coming into the picture, 
and retail outlets report a noticeable 
increase from week to week. 

Ingredient prices are little changed 
with demand holding steady on all 
items. Soybean oil meal with 41% 
protein is considered rather tight at 
the moment, but the 44% type is 
more plentiful. 

Pmduction of all formula feeds is 
runing at a high rate, with the mills 
operting at capacity. 


Ohio Valley 


Demand for formula feeds in the 
Ohie River Valley eased off some- 


wha this week but still continued 
fair, with sales of broiler and hog | 
feed heading the list followed by | 
turkey feeds and egg mashes. As has 
beer the situation in this area for | 
many months, cattle feeds continue 
in por demand. 

A. important factor in the present 
marset is the fact that spring pigs 
are 10w of sufficient size to consume 
largr quantities of feed, while young 
turkeys also now are at the heavy 
feedng age. 

Tie general opinion is that both | 


Clean cut corn means 
greater sales volume be- 
a’ ner- ng quality 
mixed feeds. 


Thousands of feed man- 
ufacturers know from ex- 
perience that a Sprout- 
Waldron Corn Cutter 
gives them this important 
quality, along with maxi- 
mum production. 


Proven features such as 
top and bottom screen de- 
sign . . . heavy 5-knife 
rotor .. . easy adjustment 
and accessibility, are re- 
flected in the continued 
high demand for Sprout- 
Waldron Corn Cutters. 


Ask for Bulletin F-1234 
today! Write Sprout, Wal- 
dron & Co., 24 Waldron 
St., Muncy, Pa. 


prowt-Wavoron 


MUNCY PENNSYLVANIA 
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BROWN OM & CHEMICAL CORP 

Port Rochmend,Stetes inland AY 

= 
‘ 
- other features 
— \ q a 

: 

a 
: 
1 
complete — 3 
| 
| 
: 


Harvey L. Comin, Jr. 


JOINS COMMERCIAL SOLVENTS— 
The agricultural division of Commer- 
cial Solvents Corp. has added Harvey 
L. Comin, Jr., to its sales force in 
the central states. Mr. Comin will 
handle feed product sales under the 
general supervision of Dr. James W. 
Brooks and will work closely with 
Hugh C. Bragdon. His headquarters 
will be in Terre Haute, Ind. Mr. Com- 
in is a native of Terre Haute and 
attended Indiana State Teachers Col- 
lege. He formesly was associated with 
Hulman & Co. and National Biscuit 
Co. 


poultry and hogs will continue to be 
fed. considerable quantities of for- 
mula feeds for some time as a means 
of fattening them quickly in order to 
take advantage of the current mar- 
ket demand for pork, poultry and 
eggs. 

Price averages slid down this week 
25@50¢ ton, due largely to the sharp 
break in quotations for bran and 
shorts. Mills in this area were being 
operated this week at about 80% of 
capacity. 


Pacifie Northwest 


Production of formula feed con- 
tinued at a high rate in Washington, 
and weather conditions remained fa- 
vorable for both turkey and chicken 
production, although unfavorable for 
dairy pastures. 

Some butcher shops report that 
sales in their poultry departments 
are considerably outstripping sales in 
their meat departments, and sales of 
eggs as well as storage turkeys are 
holding up very well. Rabbit prices at 
local markets are as high or higher 
th an fryer prices, and the whole pic- 
ture looks good so far as production 
and consumption of poultry products 
is concerned. 

Buyers are very cautious on mak- 
ing forward commitments, but they 
are faced with the necessity of main- 
taining a fair-sized inventory due to 
the heavy volume. Thus ingredient 
trading continues at a fair volume at 
a time of year which would normally 
be rather dull. Formula feed prices 
were unchanged during the week. 

Formula feed business in Oregon 
slumped somewhat this week, due 
partly to in-between season on broil- 
ers. Turkey feeding continued at the 
same high rate as previously. 

The extreme.shortage of millfeed 
eased somewhat, and buyers once 
again find themselves with at least 
nominal inventories, which are ade- 
quate at present, due to formulas 
having been revised for decreased 
amounts of this commodity. Offers 
for September millfeed are lower 
than nearby, but there is still no indi- 
cation of an oversupply of this com- 
modity. Soybean oil meal has weak- 
ened, and buyers are cautious in re- 
gards to their August and September 
supplies. Dehydrated alfalfa meal is 
on the strong side. 


FEEDSTUFFS, Aug. 4, 1951-63 


INDEX OF ADVERT 


A BC Rendering Service . ‘ 
Abilene Alfalfa Sales Co.. 58 


Alaska Fish Oil Extractors, Inc 61 
Albers Milling Co. 

Albumina Supply Co 

Allied Milla, Inc 

Allis-Chalmers Mfg. Co . 


Amburgo Co 
American Dry Milk Institute, Inc 
American Elevator & Grain Division 
American Mill Service Co., In« 
American Scientific Laboratories. 
Anchor Grain Co 

Anderson Box Co. .. 

Anderson, V. D., Co.... 

Anglo American Mill Sales Co., Inc 


Inc 46 


Aready Farms Milling Co 4 42 
Archer-Daniels-Midland Co é 
Arid-Atre Mfg. Co. .... 57 


Arkell & Smiths . 


Ark Alfalfa Mills, Inc 
Armour Ge. 

Aubrey Millis . 4 
Bader, Inc. .. 16 


Baker, H. J., & Bro.. 
Bartlett, C. O., & Snow Co... 
Bates Grain Co. ses 59 
Battaglia-Frey, 

Bauer Bros. Co 


Baughman Manufacturing Co., Inc 
Baxter, A. E., Engineering Co 
Bayou Molasses Co. J 
Bemis Bro. Bag Co..-..... 7 
Berg Bag Co. .... _ 
Berg, Paul, P. BE. ........ 
Bert & Wetta Sales, Inc. 30 
Black Products Co. . 50 
Black, Sivalls & Bryson, Inx 30 
Blatchford Calf Meal Co... 43 
Blomfield-Swanson Brokerage «oe 28 
Bonewitz Chemicals, Inc 
Borden Company ....... 
Bosworth Commission Co. 
Bowman, Charies, & Co... 1 
Bremco Alfalfa Mills, Inc 9 
Brewers Yeast Council, Inc. 
Brode Corp., The ...... 46 
Brower Manufacturing Co. 22 
Brown-Forman Distillers .. 1 
Brown Oil & Chemical Corp. . 
Bruco Peat Moss Corp........ ee 18 
Bryant Engineering Co. . 62 
Burhop & Co. .... | 
Burns, Loren V., & Associates . 
Burrows Equipment Co. . 6. UM 
Butler Manufacturing Co 
Calcium Carbonate Co. 
Calcium Products Co. ‘ 
California Pellet Mill Co.. 
Canadian Peat Producers Assn ww 
Caple, A. B., Co..-..... 2 
CarO-Green, Imc. 
Central Mills, Inc. . Back Cover 
Chantiand Mfg. Co. a) 
Chase Bag Co. ......- eps 25 
Checkerboard Elevator Co. 
Clark Company ........- one 6. 
Clark, H. B., CO... 16 
Clofine, Herbert K. ... » 
Cochran, Wright W. 
Cold Spring Granite Co....... See 
Columbia Phosphate Co. Is 
Columbia Quarry Co. . : 4 
Columbian Steel Tank Co. . 
Combs & Co. 
Commercial Solvents Corporation 27 
Consolidated Alfalfa Co. ....... 
Consolidated Packaging Machinery Corp 
Consumers Soybean Mills, Inc... 58 
Continental Grain Co. ....... 59 
Cook, Leo, Co. 20 
Coon Hollow, Inc. ......... 
Corn Products Refining Co. 
Crete Mills .. 24 
Dannen Mills, Inc. ..... 417 
Davis, H. C., Sons’ Mill Mach. ° 
Dawe's Manufacturing Co. .... 41 
Dehydrating Process Co. ...... 42 
Des Moines Bag Co. ....... . 
Des Moines Oat Products Co. 19 
Devold, Peder, Ol! Co..... 25 
Diamond Crystal Salt ....... os 
Diamond V Mills, Inc. .. 
Distillation Products Industries 15 
Distillers Feed Research Council, Inc 
Dixie Feed Mills ........ ' 
Dixie Mille Co. 40 
Doty Technical Laboratories 
Doughboy Industries, Inc. ........ 62 
Dow Chemical Co. 
Doyle, R. M., 
Drew, E. F.. & Co., Inc 
Dreyer Commission Co. 26 
Dunwoody, Ezl., Co. .. 
Duplex Mill & Mfg. Co.. °° 49 
Du Pont de Nemours & Co. sudecm~enees 
Barly & Daniel Co. 61 
El Dorado Oll Works 
Elk Valley Alfalfa Mills, Inc.......... 59 
Eschenheimer, Rudy, Co. .........+.. 
Ewing, Ray, Co. 
Exact Weight Scale Co.. 12 
Excelsior Milling Co. ............. 
Farmers Friend Mineral Co. “4 
Farmworthy Mfg. Co. 20 
Feeds, Incorporated ... 6 
Fisehbein, Dave, Co. . 4 
Fish, Wayne, & Co. .. 
Fishel Products Co. 43 
Flambeau Milling Co. 
41 
7 
Fulton Bag & Cotton Mills....... 45 


General American Transportation Corp. 
General Mills, Inc 
Gerstenberg & Co 
Glidden Company 
Godshalk Sheet Metal Fabricators 
Gorton-Pew Fisheries ............+- 
Great Lakes Steel ( Sorporation at 


Hales & Hunter Co 

Half Moon Mfg. & Trading Co. 
Hallenbeck Inspection Lab 
Hallet & Carey Co 


Hammermilis, Inc 

Hammond Bag & Paper Co. 

Hand. Peter Foundation 

Hardy, H 

Hart-Carter Co 

Herring Sales Co avseee's 

Hess, Dr.. & Clark Inc 


Hiawatha Grain Co 
Highway Equipment Co 
Hilltop Farm Feed Co acwey 50, 
Hilltop Laboratories 
Hogan, Earl A., Co...e.. 
Honeggers & Co 
Howes, &.. ©Co., Inc. . 
Hubbard Milling Co. 
Hubbell, Charles H. 
Humphreys-Godwin Co 


Indiana Grain Machinery Corp. 
Industrial Molasses Corp. 
Innis. Speiden & Co. 
International Minerals & Chem Corp.. 
International Paper Co.. Bagpak Div.. 
Internationa! Salt Co 
lowa Limestone Co. 


Jacobson Machine Works 
Jensen Sales Co 
Jersee Co. . 

Joseph, I. &., Co., 


Kalo Company . 

Kansas Grain Company. 
Kasco Mills. Ine. 
Kellogg The 


Kellogg. Spencer, & Sons, Inc.. 
Kenser. Charlies 

Kent. Perey. Rag Co., Ine 
Kivett, Robert Ce 


Kraft Foods Co. 


L. & M. Yeast Sales Division 
Laboratory Construction Co. 

La Budde Feed & Grain Co 

Lacto-Vee Products Co. 

Landby Dehydrating Co. 

Lederle Laboratories Div 
LeGear. Dr Medicine Co. 
Limestone Products Corp. of Amertca 
Loneala Phosphate Co. 


McClelland, M. A 
McGehee Company 
McMillen Feed Mills, Ine 


Magnuson. V. A.. Sales Co 
Mallinckrodt Chemical Works 
Maney Pros. Mill Blev. Co. 
Marden-Wiid Corp. 

Marklev Laboratories 
Martenis. C. J.. Grain Co 
Martin Theo W.. & Son 


Mayo Shell Corp. 

Mello Products, Ine. . 
Menhaden Fish Meal Co. 
Mente & Co., Inc. ...... 
Merchants Creamery Co. 
Merck & Co.. Inc oa 20, 
Merrithew, Bill 
Mid-Continent Grain Co. 
Midland Warehouse Corp. 
Midwest Burlap & Bag Co 
Midwest Co., Inc 

Midwest Dried Milk “Co 
Mid-West Laboratories Co., 
Miller Manufacturing Co 
Milwaukee Feed & Grain Co. 
Minnesota Linseed Co. 
Mitchell, E. P., Co... 
Morrits-McAdama Co. 
Morton Salt Co 

Mullin & Dillon Co. 
Murphy Products Co 
Myers-Sherman Co A, 


Inc 


Nagel, Herman, Co. .. 
Nat'l Alfalfa Dehydrating a “Mig Co 
Nationa! Cotton Council of America 
Jona! Distillers Products Corp 
National Food Co. .. 
National Molasses Co 
Nelifs Feed Co. 
Neumond Co. 
New Amsterdam Import ©o., 
New Century Co., The . 
New England By-Products Corp 
Newsome Commission Co. 


“Ine 


Inc 


New York Quinine & Chem Wks. 
Noel, G W.. & Co 
Nootbaar, H. V., & Co 


Nopeo Chemical Co. ee 
No. American Trading & Import Co., Inc. 


North Bast Feed Mill 


North Iowa Milling Co. 
Norwood Manufacturing Co. 

Nutrena Mills, Ine. 
Nutritional Research Associates, 


Ine 


O & M Seed Co. 
Oyster Shell Products Cerp.. 


Paper-Calmenson & Co. .. 


48 
87 


19 
18 


Parks, J. P.. Co ‘ 
Parrish, N. K 20 
Parrish & Heimbecker 

Pay-U Laboratories, Inc 
Pay Way Feed Millis, Inc 

Perfection Foods Co 20 
Pfizer, Chas.. & Co., Inc WwW 
Pillsbury Feed Mille 

Pioneer Bag Co 

Platte Valley Sales Service od 
Prater Pulverizer Co 
Pratt Food Co 

Pratt, W. ©. Co 6 
Premier Peat Moss Corp ra 
Provico Feeds . 4) 
Publicker Industries, Inx 3, 


Quaker Oats Co 


R-C-8 Corporation 
Ralston Purina Co 16 
Randolph, O. W., Co 

Rapids Machinery Co 7 


Red River Alfalfa Oo. 
Reedville & Co 
Reliance Feed Co. 
Richardson, James, & Sons, 
Richardson Scale Co 


Lid 


Richmond Mfg. Co. 
Riley Feed Co. ....... 

Rode Feed Service os 
Ryde Co, .... ste 


St. Joseph Testing Laboratories 


Salsbury’s, Dr., Laboratories 23 
Sargent & Co. . 

Savage, Inc. ..... a7 
Scanian, Ivan, & Co.... 

Schenley Distillers, Inc 

Schultz, Baujan & ©o.. 
Schutte Pulverizer Co. 

Scroggins Grain Co 4s 
Sea Board Sales Co. . 21 
Sea Board Supply Co. 

Seagram, Joseph E., & Sons, Inc 
Security Mills, Inc v 
Beedburo Equipment Co M 
Seldera, Bugene L., Co 52 
Seley, James H., & Co 


Shelibuilder Co. ... 
Sievert, C. W., and Associates 
8ilmo Chemical Co. 52 
Simmonds & Simmonds, Inc 
Small, The W. J.. Company, Inc t 
Smith, Edward & Co 
Southern Oyster Shell Mig 
Southwell Grain Corporation 
Southwest Mill Supply Co. 
Specifide, Incorporated 
Sprout-Waldron Co., Inc 62 
Staley, A. B.. Mfg. Co 12, 13, 36 
‘2 


Corp 


Staley Milling Co. . 
Standard Brands, Inc 
Standard Molasses Co ee 
Stivers, Theo. . » 
Sone Mountain Grit Co 
Strong-Scott Mfg. Co. 


Sunset Feed & Grain Co., Inc 4 
Superior Feed Co. .. os 61 
Superior Packing Co 

Superior Phosphate Co. . 16 
Swanson, Carroll, Sales Co . 42 
Syntha Laboratories . ls 


Tabor Grain & Feed Co. 
Tamms Industries ..... 
Tepnessee Eastman Co. 
Eastman Kodak Co.) . 
Textile Bag Manufacturers Asean. 
Thompson-Hayward Chemica! Co 13 
Thompson, The Tommy, Co 19 
Thomson Soya Mill ...... 
Tobaceo By-Products Chem 
Topeka Mill & Blevator Co 
Transit Grain Co. ..... 2s 


(Division of 


Oorp 


Ubike Milling Co. . 

Uhimann Grain Co. ..... ‘ “ 
Ultra-Life Laboratories, Ine 31 
Union Bag & Paper Corp 43 
United Distributing Co 

United Mineral Products Co e 

U.8. Industrial Chemicals, Inc 2 
Universal Grain Corporation 

Universal Mills, Ine. 
Usines Vermylen, 21 


Val-A Company 

Van Brush Mfg. Co.. 

Van Camp Laboratories 

Van Dusen Harrington Co.. 10 
Van Waters & Rogers, Inc. 9° 

Vitality Mille .... ee 
Vitamins, Inc. 


Vy Lactos Laboratories, Inc 


W-W Grinder Corporation nese a7? 
Wallace Menhaden Products, 
Wallace & Tiernan Co., Inc 
Walsh Grain Co. 
Ward Feed Co. ....... 
Warren. Dougias Chemica! “Go 
Waterloo Mills Co. . 

Wene Poultry Laboratories 
Wenger Mixer Co. nee 
Western Burlap Bag Co... 
Western Condensing ©o 
White, Bob, & Co.. 

White Laboratories, Inc. 
Whitmoyer Laboratories ..* 
Wilbur-Ellis Co. 
Wilson & Co. ..... 
Wiison, R. Co.. 
Wisconsin Alumni 
Woodbach Brokers 
Woods, John J., & Sons 40 
Woodward & Dickerson, Inc....... 51 
Wyandotte Chemicals Corp. 


Ine 


sees 


Research Foundation 


SERS 
26 
28 
> 10 
34 
19 
~ 
54 
38 
“4 
| Ag 
j 
4s 
a2 
AA 
58 
16 4 
41 4 
1 
4 q 
24 
28 ~ 
16 
21 
48 
20 
30 
52 
55 
+ 
50 
25 
37 
F 
60 
i 42 
15 
. 
« 
Pacific Molasses Co., Ltd........ 
| Park, Philip IMG... Zellers Laboratories ....... 


Y 


OF INVISIBLE QUALITY 


SITE SAMPLE OF ALFALFA MEAL BEARING THE IDENTI- 
© WAS THIS DAY 


ND TO 


> 
x 


CONTAIN 


ANALYZED BY CHEMISTS OF THE CENTRAL 


A Chemists 
7 * * * 


* * 


Certificate of Analysis is given with each carload 
shipment. It means that Cent-O-Green Dehydrated 
Alfalfa Meal purchased by you has been carefully 
analyzed by Central Mills before shipping. 


It is your assurance that the 


Cent-O-Green Dehydrated Al-. 


falfa Meal you buy has been 
tested and contains the uniform 
high quality and organic con- 
stituents in guaranteed percent- 
ages you expect and pay for. It 
is your visible guarantee of in- 
visible quality. It is issued for 
your protection and bears the 
date, analysis number, car ini- 
tial and car number. 


Whether you buy Cent-O-Green 
Dehydrated Alfalfa Meal in 
bulk, or in the burlap or paper 
bags ... you buy in confidence, 
knowing that Dehydrators who 
will conscientiously go to such 
lengths to maintain uniform 
high quality under any condi- 
tions are proud of their product 
and reputation, and will not 
bow to mediocrity or ever low- 
er quality standards. 


Write, wire or phone your requirements today 


4 
ANALYSIS NO 45203 al 

Ana 

Ly, “Ox 

VITAMIN A (INT. UNITS PER POUND 1.00, 000 114, 912 
: 
ied \ TH All Determinations are Made by the Procedures Set Down by the Associetion of Of y 
€ 

¢ 

| 


